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Sparks 


New Auto-Lite Plug 
Roy Martin’s Set-Up 
Chaplin’s Movie Debut 
Chev’s Nip and Tuck 


ee 


By 


Chris Sinsabaug gh 


‘T OLEDO was the happy hunt- 
ing ground of the column this 
week. The conductor flushed big 
game—ran to 
earth and con- 
firmed the ru- 
mor that Elec- 
tric Auto - Lite 
has become a 
spark plug 
manufacturer. 
The official 
statement as to 
this will break 
next week. 
Thus the com- 
pany, which is 
reputed to make 
40 per cent of the starting, light- 
ing and ignition equipment of the 
automotive industry, rounds out 
its line of products, which convey 
the electric current from the 
enerator to the combustion 
hamber. a tage ime 


CUPPING AN EAR to Royce 
G. Martin, Auto-Lite’s president, 
as he told me how the spark plug 
is the cap sheaf of the line which 
up to now has included every- 
thing in ignition as applied to the 
automobile with the exception of 
the plug, I realized for the first 
time the wide scope of operations 
of this company which is cele- 
brating its 25th anniversary this 
year. 


R. G. Martin 


+ 


MARTIN CAME into the Auto- 
Lite picture something like two 
and a half years ago. His con- 
tribution to the cause was Moto- 
Meter, which followed on the 
heels of Martin’s Safety-stat, a 
heat indicator also. That Martin 
is the right man in the right 
place is demonstrated by the fact 
that Auto-Lite as of today has 
20,000 employes working in 23 
different plants, a 50 per cent in- 
crease in labor over a year ago. 
Its subsidiaries include such con- 
cerns as Moto-Meter, Alemite Die 
Casting, Owen Dyneto, Central 
Brass, American Enameled Mag- 
net Wire and others, with plants 
located at almost every point of 
the compass in the United States. 

4 * * 

SO AUTO-LITE is in position 
to meet practically every call the 
automotive industry may make 
for ignition apparatus and allied 
material. The roll call shows mag- 
netic speedometers, all kinds of 
lights, starting motors, genera- 
tors, electric horns, automobile 
he ters, storage batteries (Prest- 
O-“Lite and USL are the electric 
power plants produced), pressure 
gaiiges, bumpers, or what do you 
want ?, 

The production 

(Continued on Page 22, Col. 1) 


structure 


Keystone View Co 


SOLID GASOLINE: A five-ton lorry, fully laden, has just made a journey of 100 miles from Lei- 


cester to London on solid petrol made from coal. 
and the cruising range on one charge approximately 200 miles. 


tillation, locks like small pleces of coal. 


Nash Motors rm Purchases 
Entire Seaman Body Corp. 


KENOSHA.—The $5,000,000 Sea- 


man Body Corp. of Milwaukee has 
been purchased by the Nash Mo- 
tors Co. 

Previously Nash has held a 
half interest in the corporation, 
acquired in 1919, and shown on 
their November, 
sheet as having a book value of 
$2,645,695. The present purchase 
marks a major expansion for 
Nash, making it the manufacturer 
of every important unit used in 
its cars. It was decided upon, ac- 
cording to C. W. Nash, chairman 
of the board, because of his com- 
pany’s conviction that the auto- 
mobile business today permits but 
one manufacturing profit. 

Personnel of the Seaman Corp 
under the new ownership will re- 
main unchanged, Nash said, with 
H. H. Seaman continuing as presi- 


dent of the corporation and a di-| 


rector of Nash, and Irving Sea- 
man as vice-president and treas- 
urer. 


Physical assets involved in the} 


] | without written contract for near- 
ly 17 years, and ended by mutual | 


The Top Ten | agreement. 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today. 
1935 
Pos. 


297,890— 2 


. Make 
1—497,486 Chev. 
2—393,035 Ford 474,712— 1 
3—245,031 Plym. 205,828— 3 
4—123,256 Dodge 94,303— 4 
5—102,734 Olds. 78,124— 5 
6— 86,517 Pont. 73,057— 6 
7— 77,143 Buick 33,282— 8 
8— 52,172 Hud.* 38,804— 7 
9— 33,377 Stude. 20,352—10 

10— 28,994 Chrys. 23,292— 9 
“Includes Terraplane. 
Total All Makes 
1,746,282 1,413,024 


See Total Registrations to Date, 1936- 
1935, pages 24 and 25, this issue. 











1935, balance} 


| 


‘German Dealers 


at 
and 


include the plant 
Milwaukee, built in 1919, 

added to from 1921 to 1928. 
is a five-story structure with a 
floor space of 1,250,000 square feet, 


transaction 


It | 


The saving on fuel was claimed to be 60 per cent 
Solid petrol, which is produced by dis- 
Starting — the ‘solid petrol engine | is done with a match. 


Applications Run 
400% Above 1935 
For Truck Show 


NEWARK, N. J.—An increase 
of 400 per cent over last year has 
in the number of 


| been reported 


a capacity of 130,000 bodies per | applications already received for 


year, and a 
roll of 2,000. 
The* purchase marks the 


« 


H. H. Seaman Irving Seaman 


nation of a partnership that be- 
gan shortly after Nash came 
Kenosha to start the manufacture 
of the car bearing his name. It 
continued on a basis of friendship 


of 
“is 


“The 
transaction,” 


object 
said, 


principal 
Nash 
1) 


(Continued on Page 2, Col. 


Leave Detroit 


After Busy Visit 


By E. M. LUBECK 
DETROIT. — Eighteen German 
motor car dealers, who have been 
spending the past week inspect- 
ing various units of the General 
Motors Corp., will leave here Mon- 


minimum employe | space 


termi- | 


jing 


to} 


the | 
to | 
further consolidate the operations 





day for Cleveland where they will 
inspect the diesel engine plant of | 


(Continued on Page 3, Col. 5) 


third 
to be 
Market 
More 
space 
4) 


reservations for the 
annual motor truck show 
held in Newark Center 

from Nov. 3 to 7, inclusive. 
than 80,000 square feet of 
3, Col. 


Continued on Page 


““DETROIT.—Used car sales dur- 
June increased considerably 
over the previous month and 
dealer stocks are lower than they 
have been in several months, it 
is revealed by reports from dealer 


The Top Ten 


Commercial Cars 
First Ten in Registrations 
for Five Months Plus 36 
States for June. 
1936 
Pos. Make 
1—107,271 Chev. 78,951— 2 
2— 91,161 Ford 91,817— 1 
3— 41,402 Dodge 27,111— 3 
4— 32,478 Intl. 22,827— 4 
10,483 GMC 4,712— 
3,663 Dia-T 3,074— 
2,508 White 1,436— 
1,825 Reo 2,428— 
1,434 Plym. 150—10 
1,359 Fed. 875— 9 


Total All Makes 
302,617 238,977 


1935 
Pos. 


| tors 


, June Production 
Boosts Total for 
Half to 2,490,408 


2,045,849 Passenger Cars 
| and 444,559 Trucks 


Manufactured 
By LOU FOLEY 

DETROIT.—A new production 

record for the industry (with the 
exception of 1929) was set when 
the June output for the United 
States and Canada reached 470,- 
| 887 passenger cars and trucks and 
| brought the total production for 
|the first six months of this year 
to 2,490,408 units. 

Of the vehicles manufactured in 
June, 454,487 were produced in the 
United States and 16,400 were pro- 
duced in Canada. This total ex- 
ceeded the estimate of ADN by 
some 20,000 vehicles. 

The June figure compares with 
480,571 in the United States and 
Canada during May of which 460,- 
565 were made in the United 
States and 20,006 in Canada. It is 
also almost 100,000 units above 
the June total for last year when 
372,085 units were built in the 
United States and Canada, 356,340 
in the U. S. and 15,745 in Canada. 

Breaking down June production 
in the United States, the Depart- 
ment of Commerce reports that of 
the total of 454,487 there were 
376,641 passenger cars of which 
357,651 went into the domestic 
market and 19,990 were shipped 
overseas. This compares with a 
total of 356,340 in June a year 
ago of which 294,182 were pas- 


Continued on Page 4, Col, 1) 


June Sales Year’s Highest in 


Used Car Field; Stocks 


Low 


associations in the Dallas, San 
Francisco and Kansas City areas. 
Dallas reports an exceptionally 
good used car situation. In fact, 
writes J. H. Connell, executive 
secretary of the Dallas Automo- 
tive Trades Assn., June has been 
the banner used car month for 
the year. Used cars sold totaled 
1,656, they were valued at $411.00 
and the total stocks decreased 
from 1,100 units to 974 units. In- 
ventory values fell from $317,188 
to $297,479. 
These heavy sales are attrib- 
uted by Connell to “soldier bonus 
money,” “old age pensions” and 
money from the pocketbooks of 
many visitors to the Centennial 
as well as to the expenditures of 
the Centennial itself. These fac- 
have contributed to make 
“flush times” in Texas and re- 
sulted in heavy automobile sales 


jin Dallas. 


Beginning with original stocks 
of 1,100 used car units, 18 Dallas 
firms report the sale of 1,656 cars 
in June. This is a unit turnover 
of 152 per cent. The correspond- 


|}ing value turnover was 129 per 
| cent. 


The average selling price 


Page 2, Col. 1) 


(Continued on 
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June Used Car Sales Mak 


© Sse 
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Prices Generally Higher 


As Inven 


(Continued from Page 1) 
for June was $251 as compared 
with $254 in May. 


As to inventories, the total num- 
ber of used cars in Dallas stocks | 


as of July 1 was only 974. 
reports Connell, is but an 18-day 
supply as compared to the in- 
ventory on May 1 when there was 
a 24-day supply on hand. 

Dallas Satisfactory 

sales of both used and 


July 
in Dallas during the 


new cars 


first 10 days of the month showed | 


a satisfactory volume, the report 
continues. The figures compared 
with recent months are: new cars 
for first 10 days in July are 494; 
used cars 475; June new car sales 
were 558, used cars 499; sales 
in May were, new cars 409, used 
ears 456. 

In San Francisco used car sales 
in June reached the highest fig- 
ure for any month in the current 


year. 


month save February. 
for the month, the Motor Car 


Dealers’ Assn. reports, rose to 135) 


from 120 in May. 
Stocks Decrease 

During June, Frisco dealers sold 
2.714 used cars compared to 2,589 
in May and 1,844 in June, 1935. 
For these cars they received an 
average price of $298 as compared 
with $284 in May and $282 in 
June, 1935. The cars on hand in 
dealer stocks decreased in June 
to 2.364 compared to 2,556 in May. 
The inventory value of the used 
cars in June. was $782,086 and 
these cars were sold for $808,883. 

From the Kansas City, Mo., Mo- 
tor Car Dealers’ Assn. comes the 
news that in June dealers in that 
area sold 3,320 used cars and that 
the stocks of used cars on deal- 
ers’ hands was only 2,641 or less 
than a month’s supply. No com- 
parative figures with past months 
or years are supplied by the KC 


association 


Nash Purchases 
$5.000.000 Seaman 
Body Corp. Plant 


from Page 1) 


of our company. The purchase of 
the Seaman Corp. will eliminate 
a profit factor in the manufacture 
of our cars in that Seaman will 
now be a wholly owned subsidiary. 
The Nash Co. will now be in more 
active control of all policies affect- 
ing the manufacturing supplies it 
consumes. 

“The transaction is 
ture of an expansion of the opera- 
tions of Nash, renders it a more 
compact and more easily directed 
organization and places it in a 
better competitive position.” 


(Continued 


MILWAUKEE.—A joint state- 
ment reassuring employes that 
they would not be affected by the 
change of ownership of the Sea- 
man Body Corp. and announcing 
that management and_ general 
policies would be continued un- 
changed, was issued by Harold 
H. Seaman, president, and Irving 


tort 


O——— 


This, 


in the na-| 


es Shrink 


'GM Institute 
Graduates Class 


| FLINT.—Forty-two teachers of 


|automotive mechanics in high 
| schools and colleges from 17 states 
| including two provinces of Can- 
lada, were graduated Thursday 
| night from a special four-weeks’ 
|training course at the General 
| Motors Institute here. 

| The course marks the fourth 
|year that the training has been 
|scheduled, with every year show- 
|ing an increased attendance. Last 
| year teachers from 25 states and 
| Canada were enrolled. The train- 
ing includes a study of car speci- 
fications and adjustments; shop 
methods and procedure; service 
operations and equipment, and vo- 


cational guidance information. | 
The training also has been sup-| 
|lemented by visits to automobile | 
Inventories were compara- | 
tively light, fewer cars being re-| 
ported by dealers than for any | 
Junking | 


plants and the various research 
laboratories of General Motors. 
A second, identical session of 
four weeks will open July 27 and 
| will extend through Aug. 21. Qual- 
|ified teachers and those of allied 


ment if designated by school offi- 
cials or General Motors 


classes. 


Wheels Are Still 
But Cars Travel 


LOS ANGELES.— Some 20,000 
new Plymouths will amass a mile- 
ige total this year of 2,000,000 
highway miles without turning a 
wheel 

Trucking 
destinations familiar sight on 
eastern roads--is now becoming 
in important industry on the west 
coast. One truckaway company 
alone, which hauls new Plymouths 
from the Los Angeles plant, is re- 
for 2,000,000 miles of 
mileage. 
huge truck-and-trailer 
the Robertson Truck- 
have hauled an average 
new Plymouths’ each 
new car production 
cover, in the ag- 
than 150,000 miles 


new cars to near-by 


a 


sponsible 
highway 

Twenty 
units of 
Away Co 
of 1,500 
month 
started. They 
gregate, more 
every month. 

Trucks serve the territory with 
a radius of 300 miles from the Los 
Angeles Chrysler Motors plant, 
where Plymouths are built. To 
dealers in cities beyond the 300- 
mile limit, deliveries are made by 
rail shipments or by boat. 


since 


Safety Contest 


WASHINGTON. — Appointment 
of four judges in the national 
safety contest of American 
Trucking Assn., was announced 
| this week. 

The four are Sidney J. Wil- 
liams, director of public safety of 
| the National Safety Council, 
| chairman; H. H. Kelly, chief of 
the Safety Section, Bureau of 
Motor Carriers, ICC; Col. A. B. 
Barber, manager of the Trans- 
portation Division, U. S. Cham- 
ber of Commerce; and Burton W. 
Marsh, safety engineer, American 
Automobile Assn. Other judges 
will be named shortly, it was said. 


Seaman, vice-president and treas- 


urer. 

“The sale will in no way affect 
present employes, management or 
policies. It will, however, permit 
a one-profit operation in the man- 
ufacture of Nash automobiles, giv- 
ing them a better competitive 
position in the industry with 
added possibilities for increased 
production and sales.” 


Goodrich Names Clarke 


AKRON. — Thomas H. Clarke, 
| member of the B. F. Goodrich Co. 
| battery sales department since 1933, 
has been named manager of battery 
| sales for the company. Clarke was 
a member of the sales staff of Elec- 
Co. for 18 
the Goodrich 


tric Storage Battery 
years before joining 
organization. 





professions are eligible for enroll- | 





repre- | 
sentatives. College credit has been 
|granted members of previous | 


| Argentine, 





ACQUIRED BY NASH: The $5,000,000 
July 17, was acquired by the Nash Motors Co. in its entirety throu 
Prior to the purchase, the Nash Co. owned a half interest. 
unit structure containing 1,250,000 square feet of floor area and has 


stock. 


a year. 


Hubbies Enlist Wives 
g More Cars 


In Selli 


LOS ANGELES.—Wives of au-| 
tomobile salesmen help their hus- | 
bands swing extra sales, accord- 
ing to “The Howard Huddle,” 
house organ of the Howard Au- 
tomobile Co., Buick distributors. 

One wife watches for dealers’ 
cars parked at the curb. If she 
sees one she immediately calls 
her husband and gives him the 


address. 


Another wife listens closely for 
automobile talk while playing 
bridge. Sometimes, she says, she 
even starts the conversation along 
that line to see if there might be 


| @ prospect in the group. 


By 
meets 


she 
the 


regarding everyone 
as a Buick prospect, 
wife of one Howard salesman 
often gets a line on prospective 
buyers. She finds them, she says, 
in beauty parlors, at bridge, at 
the market and other places. Ap- 
plause in the home is as good a 

Limulant to the automobile sales- 
man as to the concert singer, she 
says, and she ought to know, for 
she is a former concert singer 
herself. 

Another wife acts her hus- 
band’s secretary, making tele- 
phone calls from their home and 
arranging appointments They 
have often materialized into sales 
she says. 

All the wives questioned agreed 


as 


; on one thing: a happy home life 


and plenty of domestic encourage- 
ment are a great help toward 
landing hubby some extra sales. 


Argentine Co-operates 
In Pan-American Road 


WASHINGTON. — That Argen- 
tine is planning to cooperate 


| fully in connection with the con- 
| struction of the proposed Pan- 


Judges Named 


| in a report to the Commerce De- 


American highway is indicated 


partment from J. D. Walstrom, 


| U. S. trade commissioner at Buenos 


Aires. 

The president of the Argentine 
National Highway Board, the 
report states, recently returned to 
Argentine after a visit to the 
United States where he inspected 
many different highways. This 
official stated that he was par- 
ticularly impressed by the medium 
and low-cost roads which he in- 
spected in the United States. As 
the traffic on most Argentine 
roads is relatively light, most of 
the mileage to be constructed will 
be of the low-cost type, it is 
pointed out. 


Plans have been formulated in 
according to the re- 
port, for the development of high- | 
ways connecting Argentine with 
all of the five neighboring coun- | 
tries—Chile, Bolivia, Paraguay, | 
Brazil and Uruguay. Some of | 
these routes have been approved | 
and form a part of the current | 
$90,000,000 highway program. | 


n 


Pontiae Dealers 


Stage Golf Meet | 


dealers | 


CHICAGO. Pontiac 


staged a golf party under auspices | 


of their 
Kildeer Country Club, with 50 in 
attendance. A novel feature of 
the affair was that all present had 
an equal break in the 
name” draws from a hat for 
prizes, regardless of whether they 
starred or even competed in the 
golf tourney. J. B. Mahoney, 
president of the dealer group, was 
master of ceremonies at the din- 
ner in the evening. Also on hand 
to see that everyone was happy 
were William Mougey, regional 
manager; P. L. Knoedler, presi- 
dent, and H. A. Wehmeier, vice- 
president and general manager of 
Community Motors, Inc., Chicago 
distributor. 


New Midget Fiat ‘500° 


Gets 17 Miles to Gal. 
WASHINGTON The latest 
midget automobile placed on the 
Italian market by the Fiat com- 
pany and known as “FIAT 500” 
is meeting with marked public 
approval, according to a report 
to the U. S. Commerce Depart- 
ment from its Rome office. 

At present, the report states, 
the production schedule of the 
Fiat company calls for 100 of the 
new midgets per day. The “500” 
sells delivered at approximately 
$700. 

The new midget car possesses 
in miniature the same features 
of the Fiat 1500, selling at $1,700. 
It is streamlined, of metal con- 
struction, equipped with safety 
glass throughout, and has four 
hydraulic brakes, the report 
states. 

According to the manufacturers 
the car will develop a speed of 
53 miles per hour and will run 
47 miles on a gallon of gasoline. 
This economy of fuel, it is pointed | 
out, is of first importance in a 
country where the cheapest motor 
fuel obtainable ranges from 40 
cents per gallon upwards. 


Ford Dealers Visit 


Cleveland for Contest | 


DETROIT. — Six hundred Ford 
dealers and their wives from| 
throughout Michigan spent a 
weekend at the Cleveland Great 
Lakes Exposition. 

The outing was in celebration 
of a sales contest victory during 
April, May and June in which the | 
Michigan territory was matched 
with the combined Chicago and} 
Buffalo sales territories of the 
Ford Motor Co. 

The sales contest won by the} 
Michigan dealers, constituting the 
company’s Dearborn Branch, was 
part of a nation-wide contest. 


association this week at | 


“lucky | 


e Record, Dealers Assert 


plant of the Seaman Body Corp. at Milwaukee, which, on 
gh the purchase of all outstanding 
The plant is a five-story, multiple 
a capacity of 130,000 closed bodies 


Urges Thrills For 


Speed Demons 


NEW YORK. — Declar- 
ing that a substitute for ex- 
cessive automobile speed 
must be provided for the 
lunatic fringe of motorists 
who go on accident-inviting | 
rides, Lew Wallace, presi- | 
dent of the American Assn. 
of Motor Vehicle Adminis- 
trators and Motor Vehicle 
Commissioner of Iowa, vis- 
iting traffic officials in New 
York, suggested the use of 
roller coasters, chute - the - 
chute and other amusement 
park paraphernalia. 


De Soto Dealers 
At Detroit Plant 


DETROIT.—-A group of 200 De 
Soto dealers and salesmen from 
Ohio, Indiana, Wisconsin and up- 
state Michigan were guests of De 
Soto in Detroit this week for a 
two-day program of entertain- 
ment, sales meetings and factory 
inspection tours. 

The visiting delegations were in 
the city Monday and Tuesday, 
July 20-21, their program ending 
with a mass driveaway of new 
De Soto cars. 

The first day’s entertainment in- 
cluded a visit to the Chrysler Mo- 
tors engineering laboratories at 
Highland Park and a trip through 
the Plymouth plant. At a ban- 
quet given the same evening, the 
visiting dealers were greeted by 
L. G. Peed, De Soto vice-presi- 
dent, and J. B. Wagstaff, general 
sales manager. 

Tuesday morning the visitors 
were guests of the Detroit De 
Soto dealers at a club breakfast 
and sales meeting. After the 
breakfast meeting, inspection 
tours were made through the De 
Soto body and assembly plants, 
where the dealers witnessed the 
latest processes in modern auto- 
mobile manufacture. 

A farewell luncheon and the 
official driveaway of new cars 
concluded the two-day session. 


United Motors to Ship 


Batteries from N. J. Plant 


BLOOMFIELD, N. J.—Storage 
battery distributors in this sec- 
tion for United Motors Service, 
Inc., will in the future receive 
their products from the group’s 
Bloomfield plant here instead of 
from the plant at Muncie, Ind., 
as had been the previous prac- 
tice. 

This announcement was made 
by M. D. Hill of Detroit, in charge 
of Delco-Remy battery sales in 
the United States, to more than 
100 dealers who were the guests 
recently of the local Delco-Remy 
battery firm. Hill said the change 
was being made to reduce ship- 
ping costs and speed up orders. 
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Discounts to Cash Buyers Grow in New Car Field 


Better Dealers Complain ot 


Big Losses 


from Practice 


ADN’s Inquiring Reporter This Week Asked 
The Following Question: 


“Has there been any increase in giving discounts to cash 


buyers of new cars?” 


If the Inquiring Reporter’s Query did not get around to 
you, your comment would be appreciated. Please write us 


your views on these questions. 





DETROIT.—That thousands of 
dealers, particularly those in the 
lowest price class and in the 
smaller communities, are allowing 
substantial discounts to new car 
buyers who walk in with the cash 

in their hands, 
is the opinion of 
the automotive 
merchants inter- 
viewed by 
ADN’s Inquiring 
Reporter this 
week. 

Seldom has 
such unanimity 
been displayed 

4 received by 

The | QUIRING ADN as that 
REDORTER replies to this 
week’s question: 

giving discounts to cash buyers 
of new cars?” Leading dealers 
hasten to reply that not only 
does this practice exist but it is 

Dealers who are handling the 
larger, more expensive cars have 
the subject, but from others who 
sell vehicles in the lower priced 
unfair practice is taking business 
away from them and losing sales 


in the comments 

which marks the 
“Has there been any increase in 
in every section of the country 
growing rapidly. 
very little complaint to make on 
brackets there is a wail that the 
for them every day. 


Some dealers place the blame 
on the factories and insist that 
when the retailer is “loaded” with 
cars he has no other course than 
to dispose of them at very little 
or no profit. Others claim that 
the losses on used car business 
are so great that dealers are 
ready to jump at a deal which 
does not involve taking in a used 
car in trade. Still others claim 
that while their own hands are 
clean, there is nothing to prevent 
their salesmen from “kicking 
back” to the buyer. 


Apparently the small dealer 
whose overhead is light, is able 
to take sales away from the larger 
operator who must keep to the 
higher price to pay out. These 
smaller fellows, it is said, will sell 
for as little as $10 profit per car. 


This week’s replies follow: 


Al Duteau, Duteau Chevrolet 
Co., Lincoln, Neb.: “I see no in- 
crease in cash discounts to cash 
buyers of new cars. A year ago 
only 20 per cent of new car deals 
were on 18-months’ basis, but 
now 75 per cent are. The $25 
per month policy is largely re- 
sponsible for this and it will re- 
act eventually against all dealers. 
There is less discounting here on 
new car deals because we have 
fewer cash buyers. I believe the 
trend is downward chiefly because 
of easier credit terms. Our busi- 
ness has been standing up, how- 
ever, taking 44.6 per cent of new 
car business and 60 per cent of 
truck business in this community 
so far in July.” 

* + * 


X. R. Gill, president X. R. Gill 
Co., Studebaker, Dallas: “Dis- 
counts to cash buyers of new cars 
are increasing here and the trend 
is dangerous. Some dealers are 
satisfied to make $10 profit where 








cash is involved and they are al- 
most forcing others to hike dis- 
counts or miss sales. There is 
no way to curb this growing evil.” 


% * * 


H. K. Simmons, sales manager 
McColister Chevrolet Co., Dallas: 
“Discounts to cash buyers of new 
cars are on the increase here 
Very little of this business is 
done in the open. Most of the 
dealers using the discount system 
report sales of “demonstrators” 
at discounts ranging from $75 up. 
The trend is serious with no in- 
dications of improving.” 


* * * 


H. T. Caldwell, sales manager 
Dallas Motor, Inc., Pontiac, Dal- 
las: “We allow no discount to 
cash buyers of new cars. We 
have no control over salesmen’s 
attitude in such cases. If they 
split their commissions with a 
buyer that is their business. We 
have cars for sale at legitimate 
profit and do not sell them except 
for profit.” 


* * * 


F. C. O'Donnell, president 
O’Donnell Motor Co., Hudson- 
Terraplane distributors, Minne- 
apolis: “Conditions are such that 
a buyer can get a car for any- 
thing he wants to pay. The 
trend is increasing rapidly be- 
cause of the eagerness of fac- 
tories and dealers to sell more 
ears. The dealers want to sell 
cars regardless of profit. I have 
never seen so much business with 
so little money in 15 years in the 
automobile business.” 


# * * 


Cc. S. Chamberlain, manager 
Boyd Motors, Oldsmobile, Minne- 
apolis: “I don’t think discounts 
have increased but the trend is 
to grant them because losses on 
used cars are heavy and dealers 
want to make a deal without tak- 
ing in a car if possible.” 


* * * 


Cc. P. Persian, sales manager, 
Hayden Motor Co., Inc., Ford, 
Minneapolis: “Discounts haven't 
increased for this company be- 
cause they are not offered. Some 
competitors offer them because 
they are satisfied with smaller 
profit.” 


* * * 


R. H. Rogers, O’Shea-Rogers 
Motor Co., Ford and Lincoln, 
Lincoln, Neb.: “Not much change 
noticeable in the tendency to give 
discounts to cash buyers, although 
there may be a slight increase. 
It is hard to determine the trend 
in this direction, but factory pres- 
sure is the chief contributing 
cause to any upward tendency. 
If a factory ships cars that are 
not ordered and presses the dealer 
to sell these cars, the average 
dealer will move them with a 
very small margin of profit. The 
situation is not bad here, but it 
is noticeable in some adjacent 
communities. The high trade-in 
practice is also mainly attribu- 
table to factory pressure. The 
remedy is for factories to lay off 
loading dealers.” 


GEORGE H. PRATT, assistant general sales manager of Hudson, 
has been appointed as Ambassador of Goodwill to the Texas Centen- 


nial Exposition. 


The appointment was made by Jerry Frey, repre- 


sentative of the Governor of Texas, who visited Pratt to deliver the 
official document carrying the governor’s seal. 





Republican Stand on haber 


Described by Gov. Landon 


DETROIT. — Of particular 
terest to the automobile industry 
is the statement by Gov. Alfred 
M. Landon in his “coronation” 
speech Thursday night, of the 


Republican party’s position with! 


regard to labor and labor unions. 
Workmen, said the Republican 
candidate for president, have the 
right to join unions or not join 
unions as they choose. The main 
thing is that they shall be free 
from all coercion from any 
source. 
Said candidate Landon: 


“Another matter of deep con- 
cern is the welfare of American 
labor. The general wellbeing of 
our country requires that labor 
shall have the position and re- 
wards of prosperity to which it is 
entitled. I firmly believe that 


GMAC Plans 


in- | 





labor has the right to protect this 
position and to achieve those re- 
wards by organizing in labor 
unions. Surely the history of 
labor in the United States has 
demonstrated that working con- 
ditions, wages and hours have 
been improved through self- 
organization. 


“The government must main- 
tain itself in the position of an 
umpire: first, to protect the public 
interest, and second, to act as a 
mediator between conflicting 
groups. One of the greatest prob- 
lems of this country is to develop 
effective methods of conciliation. 

“Taking a dispute, after it gets 
into a tangle, and rushing it to 
the doorstep of the President is a 
bad way to handle a labor situa- 
tion or any other situation.” 


Refunding 


Through $75,000,000 Issue 


NEW YORK.— The General 
Motors Acceptance Corp., financ- 
ing subsidiary of the General Mo- 
tors Corp., is actively engaged 
with Morgan Stanley & Co. and 
other investment bankers in 
drafting a refunding program un- 
der which part of its short-term 
debts to banks would be converted 
into a large debenture issue. Gen- 
eral Motors Acceptance Corp. 
finances the sale of automobiles, 
refrigerators and other products 
manufactured by the parent com- 
pany. 

Although the size of the deben- 
ture issue has not been deter- 
mined definitely, it is expected to 
amount to at least $75,000,000. De- 
tails of the offering will not be 
announced for two or three weeks 
at least, it is believed. 


In retiring its bank loans 
through the issuance of long-term 
debentures carrying a higher rate 
of interest, the acceptance com- 
pany would be protecting itself 
against hardening of money rates 
in the future, it was pointed out. 
Short-term loans are available to 
large corporations at 1 per cent 
or considerably less, depending 
upon the term of the _ loan, 
whereas bond issues of first-rate 
corporations issued recently have 
carried coupons running upward 
from 3 per cent. 

At the end of last year General 
Motors Acceptance. Corp. had 
$207,000,000 notes and loans pay- 
able in the United States and 
Canada and $20,000,000 overseas. 
In addition, it had outstanding 
$25,000,000 of 3% per cent notes, 


maturing serially from 1939 to 
1940. Its principal assets consisted 
of $328000,000 of notes and bills 
receivable in the United States 
and Canada, $30,000,000 overseas, 
and $38,000,000 cash. All of the 
corporation’s stock is owned by 
General Motors. 

The Commercial Investment 
Trust Corp., the principal install- 
ment financing . competitor of 
GMAC, has been carrying on a 
refunding program for several 
months. 


Applications Up 
400% Over 1935 
For Truck Show 


(Continued from Page 1) 
be 
purposes, it is said. 

In recognition of the event, Gov. 


will available for exhibition 


is expected to issue a 
proclamation setting aside the 
week of the show as “Motor 
Transportation Week.” One of 
the principal features of the 
show will be the annual banquet 
of the New Jersey Motor Truck 
Assn., which is expected to attract 
an attendance of 1,200 persons. 


A. L. Rice is chairman of the 
truck association banquet com- 
mittee, being assisted by C. J. 
Fagg, E. J. Leary, G. H. Scragg, 
Samuel Oplinger, T. T. Kilcom- 
mons, R. S. Locke, J. B. Rosen- 
quest, C. E. Essling, W. H. Harris 
and Clayton Farris. 


Hoffman 


3 


‘German Dealers 
Visit Detroit 
And See Sights 


(Continued from Page 1) 


the Winton Motor Co. After a day 
in Cleveland they will visit Ni- 
agara Falls and move on to New 
York whence they expect to sail 
for home on the Bremen next 
week. 

All are Opel dealers in various 
parts of Germany and represent 
a total of 20,000 car sales for the 
past year. They also represent the 
Blitz truck. During the past week 
the group has been guests of 
Chevrolet, Pontiac, Buick and Gen- 
eral Motors Truck Co. and other 
units of the corporation. 

On Thursday the visitors took 
in the Soap Box Derby trials at 
River Rouge Park, Detroit. Ac- 
cording to Herr C. T. Zaoral, gen- 
eral sales manager of the Adam 
Opel A. G., the General Motors 





unit in Germany, who headed the 
delegation, retail sales of automo- 
biles in Germany have increased 
greatly since the government 
eliminated the tax on cars and 
trucks a little over two years ago. 
The national increase for 1936 is 
reported as being 370 per cent 
over that of 1935. The Opel cars 
registered 41.6 per cent of all car 
sales in the country. Opel covers 
a field ranging from $400 to $1,000 
and the most popular models at 
present are four-passenger sedans. 
Big Opel Increase 

The Opel factory has also had 
a big increase in export business 
all of which is handled by the 
German division of the General 
Motors Export Co., which handles 
all the international sales to 
German colonies. 

According to Herr Zaoral, one 
of the few remaining obstacles to 
a still greater increase in sales 
is the high price of gasoline. The 
present price averages approxi- 
mately 48 cents per gallon when 
figured in American money. The 
majority of the cars in Germany, 
he says, are of small cubic inch 
cylinder displacement in order to 
gain economy of gasoline con- 
sumption with the result that the 
majority of the automobiles are 
capable of obtaining mileage as 
high as 28 miles to the gallon. 

Retail selling in Germany is 
much on the order of the general 
distribution in the United States 
and during the past year there 
have been notable increases in 
“agencies” or dealers with the re- 
sult that cars are now being of- 
fered in a greater number of 
centers than heretofore. Time 
payment sales are on the in- 
crease and, according to Zaoral, 
every dealer in Germany is ex- 
pressing the highest degree of 
optimism for 1937 and the next 
few years. One thousand nine 
hundred and _ thirty-five sales 
throughout Germany ran _ well 
over 200,000 cars. 

Flew on Hindenburg 
delegation of dealers ar- 
rived in New York last week, 
having crossed in the Zeppelin 
Hindenberg and then was flown 
to Detroit via the Eastern Air 
Lines. 

In the party were Bruno Pfitz- 
ner, General Director Dr. Durth, 
Kurt Kannenberg, Hermann Haas, 
Eugene Holz, Ernst Sommer, 
Martin Spengler, Kurt Spiek, 
Konsul Paul Staiger, Viktor Haas, 
Herr Liebermann, Heinrich Biel- 
ing, George Beuchel, Johann 
Bachem, H. R. Prsesent, Fritz 
Kiffe, Kans Kropf, Herr Banger, 
Herr Forster and Herr Zaoral. 

Returning, the party will leave 
Detroit Monday, July 27, by bus, 
stopping at Cleveland to inspect 
the Winton Engine Corp. plant 
where GM builds diesel engines, 
now powering streamline trains 
and diesel locomotives in this 
country. A second stop will be 
made at Niagara Falls. The 
party will sail for home on the 
S.S. Bremen, Aug. 1. 


The 





(Continued Page 
senger cars with 276,511 
into the domestic market 
671 being shipped abroad. 

In the commercial car division 
the United States production for 
June accounted for 77,846 units of 


1) 
going 
and 17,- 


from 


which 64,449 units went into the | 


domestic field and 13,397 were 
shipped abroad. Last year in June 


the commercial car production in | 


the United States totaled 62,158 
units of which 50,390 units went 
into the domestic market and 11,- 
768 were shipped abroad. 


Production in Canada in June 
this year consisted of 13,126 pas- 
senger cars and 3,274 trucks, 
bringing the total for the month 
to 16,400 units. This compares 
with 15,745 in June last year 
12,276 cars, 3,469 trucks. 

Total production for the first 
six months of 1936 reached 2,490,- 
408 units. Of this 2,045,894 were 
passenger cars, 
the domestic market and 118,717 


1,927,177 going to} 


being shipped overseas. This com- | 


pares with a total output of 2,218,- 


255 units for the first six months | 
of 1935 of which 1,847,427 were | 


passenger cars; 1,733,249 going to 
the 
being shipped abroad. 
Canadian production for 
first six months totaled 105,948 
units of which 86,364 were pas- 
senger cars and 19,584 trucks. 


domestic market and 114,178 | 


the | 


This compares with the first six | 


months of 1935 when the output 
ran 111,273 of which 89,401 were 
cars and 21,872 were trucks. 


New Willys Firm 


Is Incorporated 


TOLEDO. 
Motors, Inc., 


Willys 
the new company 
which will replace the Willys- 
Overland Co. in a reorganization 
plan to be filed in Federal Court 
here in a few days, Friday filed a 
certificate of incorporation at 
Dover, De Del. 


Overland | 
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, une Production Exceeds Every Year Save 1929 


U.S. and Canada Out put Hits 
470,887 Cars and Trucks 


Borg -Warner Net| 


Profit on Common 


For 6 Mos. Is $2.94 


CHICAGO.—Borg-Warner Corp. 
officials announced Friday that 
the net income of all the com- 
panies of the corporation as of 
June 30, 1936, amounted to $3,- 
458,125.68 as compared with a net 
income of $3,011,332.14 for the 
first six months of 1935. The net 


| profit to the common stockholders 
|amounted to $3,393,361.68 which is 


equal to $2.94 per share on 1,150,- 
961 shares of common outstanding. 


Stewart-Warner Starts 


Paid Vacation Program 

CHICAGO.—The Stewart-War- 
ner Corp. and its subsidiaries are 
inaugurating a program of annual 
vacations with pay for factory 
employes. The 1936 program calls 
for each factory employee who 
has been in the employ of the 
company for one year, or more, 
to be given one week’s vacation 
with pay. 

Due to difficulties in staggering 
production, all vacations for fac- 
tory employees will be given at 
one time in the Stewart-Warner 
and Alemite Corp. factory units. 
These two divisions will close 
on the evening of July 31 for in- 
ventory, resuming production on 
Monday, Aug. 3 with a skeleton 
force of those employees who are 
not entitled to a vacation, and 
will again resume full production 
on Monday, Aug. 10 when the 
vacation period is over. The radio 
division will continue full opera- 
tion during the vacation period 
due to the large orders for ship- 
ment which are on hand at the 
beginning of the heavy production 
season in this division. 

The subsidiary Stewart Die 
Casting Co., Chicago and the Bas- 
sick Co., Bridgeport, Conn., will 
work out their vacation problems 
in a similar manner. 


AAA Begins Sobesstin 
Of National Safe Drivers 


WASHINGTON. 
ands of applications on hand, the 
American Automobile 


With thous- | 


Assn. has | 


announced that machinery for se- | 


lecting the representative safe 
driver in each state and the Dis- 
trict of Columbia is already being 
set in motion. 


As the contest swings into its 
second phase, the selection of 
winners, the AAA, joint sponsor 
with the CIT Safety Foundation, 
declared this safety movement 
“will undoubtedly establish a 


precedent for mobilized public in- | 


terest in the cause of highway 
safety”. Every state is well repre- 
sented in the list of contestants, 
it was announced, and in many 
states governor’s safety commit- 
tees and other official groups have 
joined with motor clubs in spon- 
soring the contest. 


The AAA statement 
part: 


said, in 


“With contestants ranging from | 
21 to 84 years of age, with house- | 


wives and business women mak- 
ing a spirited bid for honors, and 
with entrants from every sphere 
of business and professional life, 
the contest has already given rise 
to some interesting questions: 
Will those who first took 
wheel at the height of the motor 


the | 





era or the veterans of pioneer | 
motoring days contribute the most | 
impressive records? Will men or | 


women predominate among the 
49 representative safe drivers to 
be selected? What sphere of bus- 


iness and professional activity | 





will be best represented? Answers 
to these and other questions 
equally as interesting will be 
found by the civic-minded citi- 
zens serving as judges in every 
section of the country. 

“But whatever else the contest 
may disclose, one fact already 
looms large. It is that the great 
majority of motorists are safe 
drivers, evidenced by the records 
of contest entrants. It is also evi- 
dent that those concerned with 
traffic conditions have found a 
new and effective approach to the 
accident problem.” ° 

Simultaneous with the close of 
the contest, the AAA said that the 
State of Michigan, which ended 
its contest on July 15, has already 
selected a woman as its represent- 
ative safe driver, thereby giving 
women drivers the first break in 
the national contest. She is Mrs. 
Mae R. Fisher, Detroit, who has 
driven 963,360 miles in the last 
36 years without a single fender 
dent or violation of the motor 
laws. The alternate is Dennis A. 
Golvin, Detroit, who has driven 


| 800,000 miles in the last 33 years 
| with a similar safety record. 


Following the selection of win- 
ning contestants in every section 
of the country, added the AAA, 
the contest will enter its third 
phase, when the 49 representative 


| safe drivers start for New York 


where they will meet Aug. 


City, 
in a two-day 


31 to participate 
“accident clinic.” 


> 





D. U. BATHRICK (left), 


| guests of Pontiac. 


to 
mobile insurance, created by a| 
resolution introduced in the As- | 
sembly May 13 by Hamilton F. | 
Potter, (R) of Suffolk county, and | 
carrying an appropriation of $15.,- | 
|/000, as announced by John J.| 
Dunnigan, temporary president of | 
| the Senate, and Irving M. 
| speaker of the Assembly, are: 
| Senators: Julius S. Berg (D). 
the Bronx; James A. Garrity (D), 
Yonkers; 
Fredonia; 
R. Haggerty 
bert J. Haskell 
Foster Piper (R), 
bert A. Rapp (R), 
Michael J. Gillen (D), Brooklyn 
This committee is directed to 
investigate the cost of existing 


Cotton ee 


Assemblymen: Charles 
(R), Rochester; Al- 
(R), Cortland; R. 
Buffalo; Her- 


Darien Center; 


WASHINGTON. 


designed by workers the 


of 


are being used in road-building 
experiments in 24 states under 
federal-state projects to develop | 
new and extended uses for cotton. 


The cotton fabrics, 
by the Agricultural Adjustment | 
Administration in its program to 
encourage new _ uses 
will be used to re-enforce nearly 
600 miles of bituminous-surfaced 
roads. The objective is to reduce 


cotton. 


be recorded scientifically under all 
sorts of traffic conditions, 
the question settled as to the 
physical 


the Bureau of Agricultural Eco- 


tests. The quantity of cotton re- 
quired to manufacture the ma- 
terials developed by the bureau 
varies from five. to eight bales 
per mile of road. 

The fabric is ordinarily 
over a bituminous priming coat 
on top of the graded and sur- 
faced road bed. It 
with a 
ing and crushed mineral 
gate. The road is rolled, and an- 
other bituminous coating applied. 
Into this, a layer of “chips” is 
rolled. 

The oldest experimental “cot- 
ton road” was built in South 
Carolina in 1926—200 feet 
Route 2, between Chapin and 
Prosperity. 





Ives, | 


Bureau of Agricultural Economics | 
and North Carolina State College | 


distributed | 


of cotton, | 


road maintenance costs and to| 
expand the domestic market for | 


The behavior of the roads will | 


laid | 
| by the Stewart-Warner Corp. The 


is covered | 


second bituminous coat- | 
aggre- | 


on | 


| 


} tem on 


Undergo Tests | 


Cotton fabrics | 





and | 


and economic value of | 
this type of road. The effort of | 


a 


assistant general sales manager, and C, 
P. Simpson (straw hat), vice-president and general sales manager of | 
Pontiac Motor Co., gave 20 visiting dealers an opportunity to see the 
Tigers win their first double-header of the 


season this week as 


Compulsory Insurance 
Investigated in New York 


ALBANY, N. Y.—Members of | forms 
the Joint Legislative Committee | and to determine the advisability | 
investigate compulsory auto-| of providing by law for a system 


of automobile insurance, 


of compensation or a system of 
insurance against injuries result- 
ing from the operation of auto- 
mobiles. It shall estimate the 
probable cost to automobile own- 
ers and to the state of a system 
of compulsory insurance against 
and a system of compulsory com- 
pensation for personal 


and shall estimate the costs of 


|administering such systems. 
Leigh G. Kirkland (R), | 


It shall also investigate the 
number of accidents caused by 
automobiles and the cost of acci- 
dents happening now in this state, 
including in such cost the expense 
of litigation, the amount of ver- 
dicts and the amount of money 
actually received by the plaintiff. 


| the time necessary for settlement | 
| used by 


| tion 


under the present system of al- 
lowing damages for negligence 
and the effect of the present sys- 
the congestion of the 
courts and the 
to automobile owners at present. 


The committee is directed to re- 
port to the Legislature on or be- 
fore Feb. 15, 1937. 


Norma-Hoffman 


Is 25 Years Old 


| plant, 
. | by Chevrolet’s new 113-inch wheel 
Nor- 3 


STAMFORD, Conn.—The 
ma-Hoffmann Bearings Corp., 
manufacturer of “Precision” ball, 
roller and thrust bearings, is cele- 
brating its 25th birthday. 

The company was founded 
1911 by Walter M. Nones, 
president. 


There 


in 
its 


are 108 distinct series, 


representing approximately 3,000 | 
listed in the cur- | 


types and sizes, 
rent Norma-Hoffmann 
ing catalog. 


engineer- 


|Stewart-Warner Wins 


nomics has been to design a low- | 
cost, high-quality fabric for these 





Suit for Infringement | 
CHICAGO.—Judge Lindley, for | 


the United States District of the 
Northern District of Illinois, has 
handed down a decision holding 
the Lincoln Kleenseal Fittings to 
infringe the Butler Patent owned 


decision ordered a decree for a 
permanent injuction and an ac- 


counting for damages and for'| 


profits made by Lincoln. 


The suit was against the Lin- 
coln Engineering Co. of Illinois, 
distributor in the Chicago terri- 
tory for the Lincoln Engineering 
Co. of St. Louis. The suit was 
defended by the Lincoln En- 
gineering Co. of St. Louis, and the 
St. Louis company was treated 
as the real defendant. 


| stock. 


| quarter 


| $11.453 439, 





| share, 
| June quarter of the previous year. 


injuries | 


| lished in 1932, 
| expanded 


cost of insurance | 


| Co 





Cc hry sler Pays 
Common Stock 


Dividend of $4 


Directors of the 
Chrysler Corp. Friday declared a 
dividend of $4 on the common 
The dividend payable 
15 to stock record 


DETROIT. 


is 
Sept. of 
Aug. 15. 

On June 30 


is paid, while on Mar. 


a dividend of $1.50 
31 of this 


| year the dividend on the common 


was boosted to $1 from 75 cents 
Chrysler earnings totaled $6.83 
a share in the first six months of 
this year as compared to $431 a 
share in the first half of 1935, it 
was reported. 
Indicated net 
ended June 


profit for the 
30, based on 


| comparison of the company’s re- 


ports for the first quarter of the 
fiscal year and the six months 
period, was $18020,297, after 
charges and federal income taxes, 
equal to $4.18 a share on 4 314,391 
shares of common, compared with 
or $2.65 a share, on 
shares in the preceding 
and $9,496 127, or $2.19 a 
on 4,332,327 shares in the 


4,314 391 
quarter 


Herbert Daniels 


Takes MEWA Post 


CHICAGO. Herbert Daniels, 
for years a specialist in the field 
of distribution analysis, has just 
been appointed manager of the 
Motor & Equipment Wholesalers 
Assn. division devoted to compil- 
ing and disseminating information 
regarding experience of members 
with lines handled. 

This department was _ estab- 
and since then has 
rapidly in scope. The 
association furnishes the data 


| compiled to its members and the 


reports are of a confidential na- 
ture. It is patterned after a plan 
manufacturers with rela- 
to credit performances of 
jobbers, according to the MEWA 
announcement. 


Fruehauf Shows 
Van Semi-Trailer 


NEW YORK. — The 
van semi-trailer built by the 
Fruehauf Trailer Co. was shown 
to the trade for the first time at 
the company’s Long Island City 
July 16, 17. It was drawn 


new type 


base cab-over-engine conversion 
unit built by the Montpelier Mfg. 
. Montpelier, O. 

The new trailer known as a 
deluxe warehouseman’s van, is 24 
feet long. eight feet wide, with 
1.200 cubic feet capacity and an 
eight ton pay load rating. The 
body is streamlined front and 
back with double doors at the 
rear and on each side. Drop 
frame construction permits the 
body to be mounted low, thus 
providing road stability loaded or 
empty. Roof is of pressed steel. 
Special characteristics of the lat- 
ter cause it to reflect heat rays 
better than former types em- 
ployed by Fruehauf. The interior 
is a smooth panel finish, and is 
electrically lighted. A trap door 
at the forward end permits ob- 
servation of the fifth wheel mech- 
anism during routine coupling 
and detaching. 

Hauled by the new Chevrolet 
unit, the trailer was driven to 
Long Island from the Fruehauf 
plant at Detroit where it was 
built. Its compactness is indicated 
by its all-over length of 30 feet 
from the front bumper of the 
tractor to the rear of the trailer. 

Brake equipment is vacuum 
type, so arranged that the trailer 
brakes may be applied either with 
or independent of those on the 
tractor. 





Appraisal Bureau Shows ‘Shopping 
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61% Visit But One Dealer, 


San Diego Survey Reveals 


The shopping evil 
in for consider- 
the columns of 


DETROIT. 
which has come 
able comment in 
ADN recently is almost non- 
existent in San Diego, Calif., 
writes Robert D. Maxwell, Robert 
D. Maxwell Co., Buick dealer in 
that city. 

San Diego new car dealers, in 
line with the suggestion contained 
in ADN’s recent editorial, “Do 
We Fear Fear?” (July 4), oper- 
ate through a used car appraisal 
bureau which keeps accurate rec- 
ords and is thus able to show 
how many times each car is ap- 
praised and by whom. 

This procedure is also followed 
in Fresno, Calif., and in Jackson- 
ville, Fla., and in both locali- 
ties dealers report it has cut 
shopping by prospects to a 
marked degree. In Jacksonville, 
when the appraisal bureau was 
started, 43 per cent of all new 
car buyers were shopping. Re- 
cent reports were that only 27 
per cent now shop. 

Survey Shows Opposite 

Until its recent survey to de- 
termine just how much shopping 
was going on, San Diego dealers, 
says Maxwell, believed, like 
others who have written in to 
ADN, that the evil was growing 
larger day by day. 

However, the facts, 
Diego, at least, show 
opposite. 

“Our bureau opened May 
1936, and the figures given below 
are those compiled from that date 
up to the present time,” says Max- 
well. “Of all our prospects in 
that time 

61% called upon but one dealer 

23% called upon two dealers 

7% called upon three dealers 

9% called upon four or more 

dealers . 

“These figures proved to be a 
big surprise to us as before hav- 
ing them we were under the same 
impression regarding the situa- 
tion as those dealers whose com- 
ments ADN has published. 

“There is only one other point 
that we know of that operates 
under this bureau system, Fresno, 
Calif., and according to our last 
report from them their percent- 
ages are running along about the 
same as ours. 

“If these percentages held good 
throughout the country, it is quite 
obvious that the dealers have been 
and are giving away thousands 
of dollars simply on account of 
a fear of a shopping practice that 
does not exist. 


San 
the 


in 
just 


25, 


No Sales Loss 

“Our bureau is working even 
more perfectly than we expected 
‘and from every indication it will 
continue, which means that over- 
allowance is cut to a minimum 
and with no loss of business. 

“The following figures, taken 
from an Associated Press dis- 
patch, show that there has been 
no loss of sales due to the ap- 
praisal bureau: 

“San Diego with 1,172 sales of 
cars and trucks in June gained 


1935, and 


in 


over June, 
the fourth county the 
tide of California auto- 
sales, topping all previous 
records with a total of 


44 
was 
rising 
mobile 
monthly 
30 496. 

“June marked the first time 
in California history that more 
than 30,000 cars were sold in one 
month, the previous high mark 
being 29,960 units in March, 1929. 
Eusiness observers said the auto- 
mobile industry is setting the 
pace for the state’s business re- 
covery.” 


per cent 


Warn Bus Lines 
Against Issuing 


Of Free Passes. 


WASHINGTON. A warning 
sgainst the issuance of free 
passes by bus lines under the 


Motor Carrier Act was issued this | 
week by the Interstate Commerce | 
| 


Commission. 

“The commission has been in- 
formed”, a notice states, “that 
motor carriers of passengers are 
issuing passes and giving free 
transportation in violation of the 
provisions of the Motor Carrier 
Act, 1935, and of the Interstate 
Commerce Act. It is probable 
that this type of violation is 


largely due to lack of information | 


on the part of such carriers that 
such conduct is now prohibited 
by the applicable law. 

“Section 217 (b) of the Motor 
Carrier Act, 1935, incorporates in 
that act Sections 1 (7) and 22 (1) 
of the Interstate Commerce Act 
The latter sections provide that 
no common carrier shall issue or 
sive any interstate free ticket 
free pass or free transportation 
for passengers, except to its em- 
ployes and the other classes of 
persons that are _ specifically 
named therein. 


[AC Head Recommends 

New Type of White Lines 

CHICAGO. Highway 
can be measurably improved by 
means of white cement inlaid in 
concrete pavements to indicate 
permanent crosswalks and other 
guide lines, according to a plan 
suggested by Carl A. Barrett, 
president of the Illinois Automo- 
bile Club. 3arrett recommends 
this process on city streets and 
country pavements. He points to 
the greater permanency of this 
form of marking as compared to 
painted lines. 

“Why mark lines with paint 
that will gradually wash off, wear 
off or fade out?” states Barrett. 
“The first cost of white cement 


safety 


would be greater, of course, but | 


that first cost would be the last; 
there would be no further main- 
tenance or repair expense.” 
Work is progressing at a rapid 
rate on the new home of the IIli- 


nois Automobile Club at Michigan 


Ave. and 24th St. 


Oil Companies Contesting 


$100,000 Chain Store Taxes 


MADISON, Wis., — Approxi- 
mately $100,000 in chain store 
taxes due the first of the year 
is being contested by oil com- 
panies in legal action which is 
expected to be settled by the 
supreme court. 

One of the differences of opin- 
ion existing under the 1935 chain 
store tax law is the 
whether oil companies may lease 
their stations to managers in an 
attempt to establish individual 


rather than chain ownership, al- | 


though at the same time requir- 


question | 


ing the lessee to market the same | 


brand of gasoline and oil. 


Another difference of opinion is | 
whether the bulk stations are re- | 
quired to pay taxes. The attorney | 


general’s department has _ ruled 


that they must pay, while the oil | 


companies have thus far refused 
to pay. 


A series of conferences between | 


oil company officials and tax com- 
mission representatives has failed 
to produce a settlement to date 
| and unless an agreement is reach- 
ed soon, the argument will be 
| taken into court. 


y 


countered, 


KENOSHA, Wis.,—Observation 
lof the 20th anniversary of 
| the organization of Nash Motors 
|Co. to be held by Kenosha civic 
bodies July 29, it is announced, 
| brings into emphasis interesting 
facts of automobile history which 
have taken place since the sum- 
| mer of 1916. 

According to the Automobile 
Manufacturers Assn. records there 
were listed in that year 196 con- 
|cerns engaged in manufacturing 
passenger cars—electric, steam 
|and gasoline. Some of the con- 
cerns produced more than one 
make of car. The total of the 
lthen current makes listed was 
205. In all more than 600 motor 
| car making concerns have come 
|and gone since the industry was 
| established. 

Sixteen only of the 205 desig- 
designated domestic makes, as of 
11916, have survived to this date. 





Among the makes of cars which 
were prominent in the market in 


Carrier Bureau 
Names 25 More 


WASHINGTON. — Appointment 
of 25 more district supervisors of 
the Motor Carrier Bureau, to 
serve in the field in the admin- 
istration of the Motor Carrier 
Act, has been announced by the 
Interstate Commerce Commission. 

The appointment of 25 brought 
the total to 83, as 58 had been 
| named about a month ago. 

The new men are as follows: 
District No. 3—Claude Burton, 
Maryland, and C. E. Mitten, 
| Pennsylvania. 
| District No, 4—Hays Dill, Ohio; 
| W. F. Petersen, Ohio; H. B. Ruby, 
Ohio; and G. E. White, West Vir- 
ginia. 

District No. 5—C. E. Calvert, 
| Washington, D. C.; C. F. Joyner, 
| ir., Virginia; C M. Mark, Vir- 
ginia; H. C. Mims, North Caro- 
lina; H. P. Raymond, Virginia; 
and C. E. Turnbull, North Caro- 
lina. 

District No. 9—D. O. Eldredge,. 
| Wisconsin, and E. A. Moynihan, 
| Wisconsin. 

District 
Nebraska. 
District No. 12—V. B. Gilbert, 
| Texas, and G. A. Meyer, Texas. 
14—B. L. Penn, 


No. 10—H. M. Smith, 


| District No. 
| Utah. 
District No. 16—Russel Bevans, 
| California; E. T. Longenecker, 
California; Paul E. Tibbetts, Cali- 
| fornia; J. D. Watson, California; 
| A. M. White, California; E. M. 
| Whitworth, Arizona; and W. L. 
| Wimberly, California. 


| mechanical 
During this run the car delivered | 


m | 


had no difficulty in understanding the manufacturing methods en- | 


Nash One of 16 Survivors 


Of Long List of Makers 


by | 


1916 but which have fallen 
the wayside since (embracing 
few which came into being later 
and succumbed) are_ included: 
The Apperson, Owen-Magnetic 
Roamer, Halladay, Brewster, Bris- 
Case, Chalmers, Cleveland, 
Columbia, Abbott-Detroit, 
Crowther-Duryea, 


coe, 
Cole, 
Crow Elkhart, 


Cunningham, Daniels, Durant, De- | 


troiter, Dixie, Dort, Elgin, Essex 
Elcar, Empire, Franklin, 
Gardner, Grant, Haynes, Holly, 
Inter-State, Jackson, Jeffery, Jor- 
don and Kissel. 
Others which now 
memories were the 
Liberty, Locomobile, Lozier, 
Farlan, Maibohn, Majestic, 
well, Mercer, Metz, Mitchell, 
line-Knight, Monarch, Moon, Mar- 
Marmon, 
Ogren, 


only are 
Lexington, 
Mc- 
Max- 


mo- 


ion, 
Oakland, 
Hartford, 
Peerless, 
vere, R. 
backer, 
Scripps-Booth, 
Simplex, Stardard, States, Stearns- 
Knight, Thomas, Velie, Yale, 
Westcott, White, Winton, Wills 
Ste. Clair and Woods 

Of the independent makers the 
Nash company and fewer than 
a dozen “independents” remain 
in the automotive field 
senger producers 


Paige, Pope- 
Paterson, Pathfinder 
Premier, Pullman, Re- 
Cc. H., Regal, Ricken- 
Rambler, Remington, 
Saxon, Singer, 


as pas- 


car 


Studebaker Car 
Passes Road Test 


SOUTH BEND.—A Studebaker 
1936 President sedan was recently 
returned to the factory here for 
inspection, after a searching “ac- 
tual owner” road test. The Presi- 
dent was in perfect condition, ac- 
cording to Dr. W. S. James, head 
of the Studebaker research en- 
gineering department, and had no 
mechanical difficulties throughout 
its arduous career. 

The tests were conducted by the 
Texas Co., which had produced a 
new lubricating oil desired to 
prove to its own engineers and 
its sales force that the new prod- 
uct was of exceptional quality and 
had unusual capabilities. 

The first test was a 5,000-mile 
continuous run at Beeville, 
The President made this continu- 
ous run with an average speed 
of 47 miles per hour and no 
failures whatever. 


1,396 miles per quart of oil and 
16.5 miles per imperial gallon of 
gasoline. The fuel-saving over- 
drive, with which all Studebaker 
Presidents are equipped, was 
locked out on this run. 


Flint, | 


National, Overland, | 


Tex. | 
| tested.” 


Evil’ a Myth 


Highway Deaths 
First 6 Months 


Show Decrease 


W ASHINGTON.—Deaths on the 
|highways during the first six 
|months of 1936 decreased about 
8 per cent from the 15,200 re- 
| corded at midyear, 1935, according 
lto an analysis released here this 
week by the federal government. 

Thirty-one states and the Dis- 
trict of Columbia show decreases 
in the number of fatalities since 
| Jan, 1, the report shows. 

Meanwhile, the Bureau of the 
Census reported deaths during the 
four weeks ended July 11 had in- 


THIRTY NORWEGIAN BOY SCOUTS from Oslo and their scout- | creased slightly over the 1935 fig- 
master made a trip through the Studebaker plants at South Bend|ure for the same period in 86 
recently. They were the guests of Arvid L. Frank, head of the Stude-| large cities where the poll was 
| baker Export Corp. None of the lads could speak English, but they | taken. 


Far down the list was the Na- 
tional capital with 182 deaths for 
the 52-week period ending July 
| 8. Washington police records show 
|45 deaths in traffic so far this 
| year. 

While drunken drivers decreased 
fractionally all over the country, 
an insurance company reported 
| drunken pedestrians had increased 
| 17 per cent. But the pedestrian 
|is no worse off than he was last 
| year, the company reported, be- 
}cause a material decrease 
| pedestrian deaths was noted. 
| It was further stated that 
| train, automobile and street car 
accidents also show a slight in- 
crease, 


in 


Headlamp Tester 
Shown by Bendix 


SOUTH BEND.—-After a three 
year study of state laws govern- 
ing safety requirements for auto- 
mobile headlights, and a field sur- 
| vey to determine from the repair- 
man just what kind of headlight 
ester would give most satisfac- 
tory results, the Bendix Products 
‘orp. has evolved the Bendix- 
Feragen headlight tester, for pas- 
enger cars as well as trucks. 

The apparatus is a part of the 
3endix-Feragen Civic Safety In- 
| Spection Equipment produced by 
3endix in keeping with its slo- 
gan, “It takes safe cars to make 
safe traffic.” 

Frank B. Willis, vice-president 
in charge of sales of the Bendix 
yrganization, reveals that a great 
imount of research and thought 
took place before the product was 
designed 


“We studied state 
for three years in order to dis- 
cover just what type of head- 
light tester would be most adapt- 
able,” said Willis. “In addition 
to this study, we conducted an ex- 
tensive survey of repairmen to 
determiné just what features they 
thought a_ successful headlight 
tester should include. 

“We determined that the screen 
and tunnel type of tester would 
best suit our purpose,” continued 
| Willis. “Even in a well-lighted 
room, the screen will show a dis- 
tinct pattern of the light at a dis- 
tance of 25 feet, and adjustable 
indicators are provided for aim, 
focus and alignment. 

“The tester is portable, and re- 
quires but a small space for its 
installation. The screen is count- 
er-balanced, and is raised and 
lowered through unique remote 
control by the operator standing 
at the car 25 feet from the screen. 

“Operation is exceedingly sim- 
ple, and 60 cars an hour can be 


vehicle laws 


Raybestos Guide 


NEW YORK.—-Raybestos has in- 
troduced a new brake service guide 
which contains valuable information 
clearly presented for the service 
man. is being distributed free 
through Raybestos jobbers to all 
accounts under contract but is avail- 
to others at a 25-cent charge. 


It 


| able 
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That Discount Discord 


URING the past several months there has been a 

steady increase in the practice of giving discounts to 
cash buyers of new cars on clean deals. Many dealers at- 
tempt to justify this practice on the grounds that if the 
buyer with a used car is entitled to a hidden discount in 
the form of an over-allowance on his used car certainly 
the buyer who pays cash and has no used car turn-in is 
entitled to a discount. We cannot argue with the theory 
that the cash buyer with no used car is entitled to con- 
cessions as against the buyer who has a used car to turn 
in. But we do disagree completely with the theory that 
the man with the used car is entitled to the hidden dis- 
count he now gets in the form of over-allowance. 


If we are correct in this position, then, as we view it, 
the dealer is suffering from the erroneous impression that 
two wrongs will make a right. Coming down to concrete 
facts in this case, the dealer then is placing himself in the 
position of buying sales rather than selling cars. His 
competitive effort consists of attempting to outbid a com- 
petitor rather than outsell him. This practice may be fine 
so long as the cost of purchasing sales does not exceed 
the profit he can realize on the sales he makes. 


Another factor in this growing discount discord is the 
claims by dealers that “discounts” and “over-allowances”’ 
are kith and kin sired by “cross-selling’”’ out of “multiple 
dealership.” We are not at odds with this theory. ADN 
has consistently maintained that multiple dealerships not 
only do not aid sales volume but that they cut the poten- 
tial of each dealer so thin that chiseling seems the easiest 
and only way to survive. 


Perhaps in the formative days of our industry, when 
even the leaders hesitated to believe that this automania 
could continue, multiple dealerships were a worthy ex- 
pedient. Today the automobile industry is well stabilized. 
It enjoys high public confidence. It has almost an assured 
market of so many cars and trucks a year. The best way 
to maintain this standing and to expand our market is 
through a high grade dealer organization of fewer but 
better dealers. We feel makers and dealers may well give 
deep thought to the discount discord. 

Keeping Costs Down 

N THE 1936 edition of Facts and Figures which has 

just been published by the Automobile Manufacturers 
Assn., there is among the other interesting and valuable 
information, an enlightening table showing the lower cost 
of automobiles today as compared with the past 10 years. 
Pricing the car on a pound basis AMA reports that the 
1936 car which is far superior in every way to its predes- 
sors, sells for 21 cents a pound as compared with 38 cents 
a pound in 1925. 

Pricing the cars on the basis of horsepower, AMA finds 
that in 1925 the customer paid $27.50 per horsepower for 
his car whereas today he pays only $7 per horse power. 
The model price of automobiles has dropped from an 
average wholesale value of $887 in 1925 to $603 in 1936. 
This is real progress in production when infinitely better 
products can be sold at such material reductions. And this 
in face of the fact that the motorist today pays one out 
of every eight tax dollars collected in the United States. 
Can’t we get some production genius to work on this one? 


By the Publisher 


WHEELS Comes this 

AND week to my 

THE NATION desk a tribute 

to the automo- 

bile so spaceworthy that I know 

you will thank me for giving this 
week’s column to it: 

es 

“If you have ever taken a mo- 
toring trip through Europe, you 
may have stopped to talk, from 
time to time, with a peasant, a 
farmer or a villager along the 
road. If you have, you probably 
were struck with the curiously 
local quality of his mind. On 
certain questions he is thoroughly 
alert and competent. Talk to him 
about his land, his neighbors, his 
problems and the problems of his 
community, and he will answer 
readily, with a certain earthy 
shrewdness. But question him 
about the larger cities, about the 
sights of a town somewhat dist- 
ant, or about the pleasures to be 
found in the hills to the west or 
the seacoast to the north and 
you will find that he has seldom 
if ever been more than a mile or 
two away from home. In much 
the same fashion, the city-dwel- 
ler in Europe spends virtually his 
entire life within the narrow con- 
fines of his particular quarter or 
neighborhood. 

* * * 

“THIS OFFERS a.¥-é striking 
contrast with the working man 
in the United States. Our farm- 
ers have not only their radios, but 
the advantage of personal contact 
and discussion with friends and 
associates living at a distance. 
shey make frequent trips to the 
city to shop and sell their wares. 
shey go hundreds of miles to 
fairs and agricultural meetings. 
It is not unusual for them to visit 
places several states away. Our 
city dwellers, even the least af- 
fluent, make long journeys on 
business or recreation. They en- 
joy weekly the pleasures of get- 
ting into the open air. And many 
who work in the cities live in the 
suburbs or country. The Ameri- 
can people are, in fact, the most 
mobile people on earth. They are 
the only civilized people who are 
not tied down to the spot where 
fate or circumstance has placed 
them. They travel, they go visit- 
ing, they like to ‘look’ around! 
They are not limited — either 
physically or mentally—to one 
scene or one point of view. Toa 
greater degree than any other na- 
tion, they are citizens of the 
world. 

* ok a 

“THIS GREATLY increased 
mobility of the average American 
is due in large measure to the 
automobile. Virtually every fam- 
ily in America owns one. There 
are 26,167,000 motor vehicles in 
this country—one for every 4.8 
persons. In Europe, on the other 
hand, there is one motor vehicle 
for every 76.4 persons. This is a 
striking disparity; and one which 
becomes all the more apparent 
when it is remembered that the 
internal combustion engine was 
invented in France, and that the 
earliest development of the auto- 
mobile was in Europe. Some part 
of the lag in European develop- 
ment of motor vehicle transpor- 
tation has been due, no doubt, to 
the difficulties of frontiers and 
police registration and _ super- 
vision; but the morotization of 
America was faced with obstacles 
no less formidable. 

“When the industry did get 
under way in this country, it had 
few natural advantages to sup- 
port it. There was little in the 
way of a tariff to protect it 
against the lower wages and 
manufacturing headstart of Euro- 
pean makers. There was no large 
and moneyed leisure class to ab- 
sorb its output. And there was 
no elaborate system of paved 
roads and highways such as had 
existed in Europe for centuries. 

a cS * 
“DESPITE THESE Handicaps, 
(Continued on Page 25, Col. 1) 
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The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


len Leaders 

On the front page of each issue 
of your excellent paper you report 
the registrations of the 10 leading 
motor manufacturers. I presume 
these figures are for the current 
year as compared with the same 
period during 1935. 

Do you keep in your office sim- 
ilar figures covering the auto- 
mobiles produced by each of the 
10 factories, current models, which 
I presume would start with sales 
last September and up to date? 
If so, I would like very much to 
have them. — Frank W. Judson, 
vice-president, Pittsburgh Plate 
Glass Co., Pittsburgh, Pa. 


Farm Market 

We are publishing for our cli- 
ent, the Curtis Publishing Co., a 
monthly sales promotion news- 
paper entitler “Ruralaria News 
Leader,” which is issued in the 
interest of better business in rural 
America. 

In your issue of July 4, on page 
10, there is an article entitled 
“Huge Untapped Farm Market is 
Shown in Survey.” We would like 
to quote from this article in our 
next issue of the News Leader, 
giving credit, of course to Auto- 
motive Daily News. 

Your kind permission will be 
very much appreciated both by 
the Curtis Publishing Co. and by 
us. — K. A. Brautigam, McCann- 
Erickson, Inc. 


Preferred Prices 


In the wake of the depression 
days ther has grown up an almost 
universal practice; yes, one might 
say in the light of latest develop- 
ments in the retail field, a most 
unethical practice on the part of 
the large fleet owners and nat- 
ional corporations of buying tires 
and batteries at “fleet owner 
prices” direct from the manufac- 
turers and extending the preferred 


prices to their officers and em- 
ployes. 

The extent of this practice is 
unbelievable and the “discount 
privilege” accorded the personnel 
throughout the United States in 
all lines of merchandise and 
especially in the tire industry, 
reaches thousands of retail pros- 
pects and destroys all opportunity 
for the independent retail dealer 
to carry on a legitimate business. 

Thousands of independent deal- 
ers throughout the country are 
seriously handicapped because of 
this unethical practice. 

The Greater New York Inde- 
pendent Tire Dealers’ Assn., in 
conjunction with the National] In- 
dependent Tire Dealers’ Assn., is 
vigorously protesting this practice. 

It is appealing to the tire and 
battery manufacturers and the 
national corporations, many of 
whom sell their service to the in- 
dependent dealers, to discontinue 
this privilege of personnel buying 
and recommending that the offi- 
cers and employes, in making 
their retail purchases, do_ so 
through the independent retail 
dealer. 

In this connection, the Greater 
New York Independent Tire Deal- 
ers’ Assn. is gratified to announce 
that the Metropolitan Life Insur- 
ance Co., when approached re- 
garding this matter, immediately 
agreed to withdraw this discount 
privilege to all personnel through- 
out the country. 

Tire dealers throughout the 
country should appreciate this co- 
operation on the part of so wide- 
ly known a national company. In- 
dependents, therefore, should con- 
sider those concerns who display 
an interest in the profitable oper- 
ation of our business when mak- 
ing their personal purchases.—A. 
S. Flanagan, president New York 
Independent Tire Dealers’ Assn. 





AUTOMOTIVE DAILY.NEWS, SATURDAY, JULY 25, 1936 


F couRSE, we’re happier with 
Chrysler and Plymouth. 


Year after year, we’ve profited by 
the amazing growth of Chrysler’s 


prestige and volume. 


*“We believe we have the very 
best franchise we could possibly 
ask for. We have: 


** (1) Public Acceptance. We 
make sales easily, quickly, and prof- 
itably. 

** (2) Full Coverage. We have 
prospects and customers in every 
price class from Plymouth on up. 


** (3) Cooperation. We get 
sound, practical guidance and as- 
sistance from the factory organiza- 


HHH 
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POLLOCK BROTHERS 
BLACKWOOD, N. J. 


tion and from our nearby dis- 
tributor.”’ 


7 y x 


Wherever you go, you’ll find Chrysler 
dealers busy, prosperous and happy. It’s 
only natural that Chrysler dealerships 
are in demand. Inquiries on file receive 
preference when territories are available. 
Address Chrysler Corporation, Chrysler 
Sales Division, Detroit, Michigan. 
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Nebraska Dealer Boosts 
‘Take’ From Dept. 40 per cent 


LINCOLN, Neb. Moderniza- 
tion of the lubrication depart- 
ment at the DeBrown Auto Sales 
Co., Studebaker and Pierce-Ar- 
row distributor, boosted profits 
40 per cent and increased the ca- 
pacity of the department approx- 
imately 50 per cent, while enab- 
ling the attendants to render bet- 
ter as well as more efficient serv- 
ice. 

Until February of this year the 
DeBrown company had used a 
pit for lubrication operations. 
Then a Manley hoist was in- 
Stalled in a part of the shop 
where there is plenty of natural 
light. A neat system of panels to 
hold guns and similar parapher- 
nalia was installed and the area 
given over to lubrication was 
painted grey with a black boun- 
dary border. Every effort was 
made to make the department 
look clean and inviting. 

Capacity Doubled 

Capacity of the department 
was increased from six to 12 cars 
a working day, with less effort 
on the part of the grease man, 
better service and a 40 per cent 
speeding up of the lubrication 
operation, thus increasing profits 
materially. A third more cars 
have been run through the lubri- 
cation department in the six 
months since it was modernized 
than for the same period in 1935. 

“We were able to put out a 
good job when the old grease pit 
was used,” said Ervin Simon, 
shop foreman, “but a number of 
our service and shop customers 
failed to patronize our lubrica- 
tion department because it 
looked dingy and antiquated in 
comparison with the more 
brightly dressed one-stop service 
stations. The modernized depart- 
ment has captured most of this 
business that used to pass us up.” 


Average Sale $2.50 


The DeBrown company makes 
a real profit from lubrication and 
never offers special cut-price 
jobs or uses inferior materials. 
A grease job is always $1 and 
only 30 cent oils are carried. The 
average sale per car is $2.50 

The shop specializes in Stude- 
baker and Pierce-Arrow lubrica- 
tion and has built up a reputa- 
tion for efficient service which 


keeps the old customers coming 
back regularly. Ninety per cent 
of the lubrication business comes 
from regular customers, accord- 
ing to Simon. The service ap- 
peals especially to traveling 
salesmen, and the special service 
maintained on all Studebakers 
tends to hold customers. For ex- 
ample, when a car has gone 5,000 
miles, the front wheel bearings 
are repacked. 

“Quality is the main appeal of 
our lubrication job,” Simon said. 
“Our man is a_e specialist in 
Studebaker lubrication and 
there are numerous little odds 
and ends that he attends to that 
might be overlooked in a general 
greasing station. We make no at- 
tempt to service any car other 
than those our company repre- 
sents, and as a result discrimi- 
nating motorists have come to 
depend upon us. We have found 
that it does not pay in the long 
run to attempt to boost volume 
by doing a cheaper job. Thor- 
ough service and the use of the 
best in lubricants and oils have 
kept customers coming to us 
year in and year out.” 


90% Repeat Business 

The DeBrown company takes 
advantage of the fact that the 
average Studebaker or Pierce- 
Arrow owner is the type of car 
owner who services his car regu- 
larly and does not subscribe to 
the false economy of putting 
price over quality. These car 
owners are going to get their 
ears lubricated and the oil 
changed regularly some place, so 
the DeBrown company has gone 
out after their business. The de- 
gree of their success may be 
judged by the fact that 90 per 
cent of their business is repeat. 
Fifty per cent of all cars coming 
into the shop or service depart- 
ments also are sold a lubrication 
job. 

The names of all lubrication 
and service customers are kept 
on file and are checked on regu- 
larly. When a customer does not 
come in to the shop for a lubrica- 
tion job within a three-months’ 
period he is called by telephone. If 
any dissatisfaction on the custom- 
er’s part is to blame for the loss of 
his patronage, every effort is 
made to clear up the trouble. 





Ahead in design. 
Creative engineering— 
as in N-D-Seals, 
lubricated for life 


Nothing Rolls like a Ball 
No Other Form so Strong 


NEW DEPARTURE 


THE FORGED) STEEL BEARING 





When it is a case of forgetful- 
ness on the customer’s part, 
merely a reminder is all that is 
usually needed. 

During slack seasons and the 
spring and autumn periods when 
inspection and lubrication changes 
are especially desirable from the 
customers’ standpoint, direct mail 
advertising is used to increase 
business in the lubrication de- 
partment. The best advertising, 
however, comes through reputa- 
tion and word-of-mouth adver- 
tising, according to Simon, Little 
things like checking up on minor 
points that the general garage or 
one-stop would not bother with 
on the Studebaker car, and al- 
ways keeping finish, upholstering 
and steering wheel free from 
grease or oil stains, do not go 
unnoticed by the customer. 

Simon said that the lubrication 
department at DeBrown’s has al- 
ways been profitable, but it has 
become a real money maker since 
it was modernized six months 
ago. 


See Enforcement 


Of Gasoline Law 


Boosting Income 


JACKSON, Miss. (UTPS). — 
Strict enforcement of gasoline 
laws, some of them new ones 
passed by the last session of the 
legislature, may mean an increase 
of $3 000,000 in gas tax collections 
this year, it is indicated by fig- 
ures in the offices of the state 
tax commission. 


Governor Hugh White in re- 
ceiving figures for the first two 
months of the new motor vehicle 
commission, an organization set 
up by the legislature to supervise 
collection of gas taxes, was well 
pleased. The figures showed an 
increase of $500,000 during the 
first two months of the operation 
of the organization. 


The motor vehicle commission 
was organized after the legisla- 
ture revealed many irregularities 
in the collection of gas taxes. 
Indictments are pending against 
more than a dozen figures in the 
state government and the gaso- 
line industry. 

Governor White also pointed 
out that refunds on fuel used for 
agricultural purposes would show 
a decline of around $300,000 this 
year. Farmers are exempt from 
paying gas taxes in Mississippi 
where the fuel is used to operate 
tractors and other farm machin- 
ery. During the legislative probe 
it was brought out that the state 
was being defrauded by illegal 
refunds credited to agricultural 
users. The new commission has 
attempted to put a halt to exemp- 
tions to those who are not entitled 
to them. 


The total collection for gas 
taxes in the state for this year is 
expected to reach $11,000,000, on a 
six cents tax. The June collec- 
tions were $852,227.75 or $214,- 
091.54 more than was collected 
for the same month last year. Of 
this amount refunds will amount 
to approximately $20000, leaving 
a balance of $832,000. Refunds 
for June amounting to $20,000 
compare with $82 876 for the same 
month last year. 





Chain Belt Declares 


MILWAUKEE. — Directors’ of 
Chain Belt Co., Milwaukee, have de- 
clared a dividend of 62% cents a 
| share, payable Aug. 15, to stock- 
holders of record Aug. 1, 1936. This 
compares with payments of 50 cents 
a share on May 15 and 30 cents on 
Feb. 15, making the total for the 
year to date $1.42%. In 1935 the 
total dividends for the year 
| amounted to $1.30. The company has 
only common stock outstanding. 

While no earning statement was 
issued, it is understood that the 
company sales for the first half 
have shown an appreciable increase 
over the same period last year when 
the profit reported amounted to 
$362,000. The improvement is under- 
stood to apply to all divisions of the 
business. 














d Lubrieation 


L. G. PEED, De Soto vice-president, stayed cool during the record- 
breaking hot spell. By placing a basketful of dry ice directly beneath 
the cowl ventilator of his De Soto Airstream and opening only one 
rear window, a temperature drop of 15 degrees was obtained. 


Dry 


Ice in Beskes a 


De Soto During Hot Spell 


DETROIT. — From Michigan, 
blistered by its hottest mid-sum- 
mer sun in history, comes a heat- 


inspired suggestion for keeping | 


the American motorist cool as he 
does his summer traveling. 
Ice-cooled automobiles are the 


latest wrinkle in combating Old | 
sitting | 
| has a temperature of 110 degrees 


Sol. Sleeping in parks, 
in front of fans and using bath- 


tubs as boudoirs are already com- | 


mon heat-wave practices through- 
out the nation. Motor-minded 
Detroiters believe that ice-cooled 


automobiles will be the next fad if | 


there is a recurrence of mid-July’s 
record-breaking temperatures. 
The new car-cooling method 
was introduced by L. G. Peed, De 
Soto vice president, who first saw 
it tried in Phoenix, Ariz., on cars 
making long trips over desert 
country. When recent Detroit 
temperatures climbed to desert 
levels, the De Soto executive de- 
cided to try it out for himself. 
The cooling system consists of 





20 pounds of dry ice and a wire 
basket. Loaded with ice, the bas- 
ket is fastened in place beneath 
the slightly-opened cowl ventila- 
tor. One rear window is left 
open, all others being tightly 
closed. When the car is in motion 
all air entering the body must 
first pass over the dry ice, which 


below zero. 

In the first test ride conducted 
in Detroit, a De Soto Airstream 
sedan with a center cowl ven- 
tilator was used. Since the out- 
side temperature was hovering 
near the 105-degree mark, an ad- 
ditional 10 pounds of dry ice was 
placed in a carton in the rear 
compartment. The ice lasted for 
five hours and kept the interior 
of the car 15 to 20 degrees below 
outside temperature. Dry ice 
works best because it evaporates 
without melting into water and 
because of its extreme low tem- 
perature. 


HOISTS AND BODIES 


Truck operators have been boosters for Gar 
Wood truck equipment for years. They want 


ruggedness—dependability—tong life. 


They 


want equipment that makes hard jobs easy. 
More than ever before, they want a quality 
appearance that serves to advertise their busi- 


ness. 


Gar Wood equipment a big sales asset. 
bulletins on hoists, 


for vocational 
tanks or winches. 


GAR WOOD INDUSTRIES, Inc. 


That’s why leading truck dealers find 


Write 
bodies, 


DETROIT 
| 


WORLD’S LARGEST MANUFACTURER OF TRUCK EQUIPMENT 
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Thal 


SP Vee FEW M MORE 


Y ANY way you care to judge it—unit 
sales, percentage gains, dealer profits— 


Buick is most decidedly “‘on the way up.” 


It has been, ever since this great line of high- 
styled, full-powered cars was announced last Fall. 


And on its way, it has carried dealers from skimpy 
levels to profitable ones, from small-profit brack- 
ets to those higher floors where the big returns 
are found. 


It takes no great insight to see that Buick’s rise 
is going to continue. The record to date has merely 
shown that Buick can go places—Buick manage- 
ment intends to see that it does. 


And the factory is willing to talk 

to the right kind of dealers who 

want to get in on the rise now. 

There are a few places open for 6b 

men who can contribute a little So 


YOUR MONEY GOES FARTHER 


@ 4 


N Sere Ez 


\BETTER we me 8 


ARE sa Ap 


\ ies Ss 


push of their own — places where we can show 
real profit possibilities without conflict with pres- 


‘ent, established dealers. 


You know something of Buick’s record. You 
know what amazing public acceptance it has 
enjoyed. You have heard, perhaps, of Buick’s 
liberal policies and truly helpful attitude toward 
its dealer organization. 


If all that adds up to something that seems worth 
investigating, why not write, in perfect confidence, 
to Wm. F. Hufstader, General Sales Manager, 
Buick Motor Company, Flint, Mich.? You can’t 
lose more than a postage stamp—and you en 
a good chance of winning plenty! 


FOR DEALERS TOO! 


IN A GENERAL MOTORS CAR 
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U. S. Highways Held Unfit for Modern Traffic 


Fortune Reveals Accidents 


Are Due to 


NEW 
000,000-mile highway system on 
which the United States has spent 
$15,000,000,000 since the turn of 
the century, is “unfit for modern 
motor traffic,” Fortune magazine 
declares in a study of the na- 
tion’s traffic problem which ap- 
pears in the August issue of that 
magazine. This confirms state- 
ments made last month by ADN 
in an editorial entitled “Criminal 
Negligence.” The artcle also esti- 
mates that only a fraction of 1 
per cent of U. S. main roads be- 
gins to approach the fundamental 
law of automatically correcting 
the driver’s mistakes. 

Taking both accidents and con- 
gestion as symptoms of a faulty 
traffic system, Fortune weighs the 
blame to be apportioned to the 
automobile, the driver and the 
road. The automobile is given a 
practically clean bill of health, 
but the driver is found “virtually 
hopeless as a factor for logic and 
peace on the highway.” 


Dumb Minority 

“Fifteen per cent of the drivers 
cause nearly 100 per cent of the 
accidents,” Fortune says, “and the 
85 per cent who are good and 
kind and gentle and normal— 
and lucky—are just good citizens, 
not good drivers.” Since the hope 
of improving the driver is so re- 
mote, 


planned “for an inferior motorist 

driving an 80-mile per hour car.’ 
“The cold fact is that traffic | 

today is a combination of an 80) 


mile an hour car in the hands of | 


a 20-mile-an-hour driver strug- 


YORK.—Half of the 3,-| 


Fortune points out that | 
the highway system must be re- | 


Obsolete Roads 


gling to adjust itself to a 30-mile 
an hour road,” Fortune says. 

“All the while the technology of 
the car was bounding forward, 
the technology of the road was 
lagging,” the magazine continues. 
“People thought that the cure-all 
for the congestion and death was 
still more and more hard roads. 
It is dawning upon them that 
what they built were too often 
death traps and bottlenecks; that 
these slick stretches of pavements 
were invitations to more speed, 
more accidents, more deaths. The 
road must not only be rebuilt, 
but also re-designed, for the con- 
ventional highway pattern is a 
relic of the past. 


New Roads Needed 


“Solution of the problem,” the 
publication states, “is to be found 
in the so-called ‘limited way’ type 
of road construction which pro- 
vides a dividing island or median 
strip, 10 to 30 feet broad down 
the middle of the road,” also in- 
cludes overpasses and _ under- 
passes denies abutting property 
direct access to the road, and has 
accelerating and decelerating 
lanes for cars entering or leav- 
ing. Approximately 12,000 miles 
of such roads are urgently and 
immediately needed in the United 
| States to take the strain off main 
highways approaching metropol- 
itan areas. They 
structed at a cost, not counting 
,| the land, of between $75,000 and 
| $100,000 per mile, Fortune says. 


The Problem of the Driver 





Here's a vise that will 


never get 


“sloppy” ! 


@ No one knows better than a busy garage 


mechanic how 
“sloppy” vise can be. 


troublesome 


a_ slow - acting, 


With an Acco Machinist Vise on your bench, 
you have a vise that you can swear by—not at. 
Acco Vises have a quick action screw. They open 
and close in half the time usually required. They 


have an automatic stop 


and an adjustable nut 


which makes it easy to take up all play. They 
are furnished with either stationary or swivel 


bases. 
service. 


They are specially designed for garage 


The next time your jobber’s salesman drops in, 
talk with him about an Acco Vise. 


MANLEY MANUFACTURING DIVISION 


of try 


American Chain Company. Inc 


York, Pennsylvania 
In Business for Your Safety 


111d 2 
STATION 


VINA 


EQUIPMENT 


must be con-| 
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Robert, 31; Richard, 21; Arthur, 


wheels of 26,000,000 cars. The 
driver is virtually hopeless so far 
as voluntary rehabilitation can be 
expected. Unless he is restrained 
by uncompromising and realistic 
enforcement methods he can be 
depended on to continue killing 
himself, Fortune declares. 
“Careful estimates indicate that 
15 per cent of the drivers cause 
nearly 100 per cent of the acci- 
dents. Among them are the speed 
maniacs, the willfully reckless, 


|the habitually drunken, the psy- 


chopaths, physical defectives, ju- 


| venile irresponsibles and the au- 
| tomotive morons. The only way to 





“There are 40,000,000 drivers on | 
'the highway, taking turns at the} 


| purpose 
| drivers for 


| body division, 


| bun Co., 


| Phoenix, Ariz.; 


handle such menaces is to police 
them off the highways. 


Advise Schools 

“Proper instruction is achingly 
needed. There are driving schools. 
Count them out, for their sole 
is to prepare shaky 
license tests. There 
are individuals like Prof. Amos 
E. Neyhart of Pennsylvania State 


College who altruistically has de- ‘last year, 


instructing | 


voted much time to 
persons to drive. He has taught 


nearly 100 drivers, none of whom | 
|ever had an accident. But count | 
isolated. | 


Most promising is the trend to-| 
| ward teaching sound driving prin- | 
| ciples 


Gar Wood Names 


him out, his work is 


One 


to school children. 


9 Dis tributors 


sales manager of the hoist and 
Gar Wood In- 


dustries, Inc., has announced the 


| appointment of the following dis- 
| tributors: 
| lings, 


Bil- 
& 


Shaw Sales Co., 
A. Fassnacht 
Tenn; 


Mont.; 
Sons, Chattanooga, 


N. C.; Lone 
El Paso, Texas; 


Inc., Jackson, Miss.; C. W. Rath- 
Oklahoma City, Okla- 
Allison Steel Mfg. Co., 
Felt Auto Parts 
Salt Lake City, Utah; Union 


homa; 


Co.; 


| Iron Works, Spokane, Wash. 


“Our national business volume 


| at present is greater than that of 


any other period during the 23 


| years of the company’s opera- 


tion,” Hammond said. “We be- 


| lieve that the continued success 


of any company is due to the 
constant increase of the distribu- 
tion of its products. That is why 
we are now adding many new 
distributors. By having distribu- 
tors in all important business 
centers, our customers will also 
receive quicker action and serv- 
ice.” 





The hoist and body division of 
Gar Wood Industries, Inc., manu- 
factures hydraulic hoists and 
steel dump bodies to fit all types 
of truck chassis. 


23; all members of the Adams family. 
explaining his duties in the inspection department to his sons by 
telling the various processes of checking the crankshaft. 





Baker | 
| Equipment Engineering Co., 

Charlotte, 
| Equipment Co., 
| Mississippi Truck Equipment Co., 


Star | 





HERE IS A FAMILY of a father and five sons, all employed reg- 


ularly in the Oldsmobile plant at Lansing. 
28; Fred, 18; Burton, 60; and Harry, 


Left to right, they are 


Burton Adams, the father, is 


state now requires it in high 
schools: in Indiana 20 hours of 
driving instruction is a prerequi- 
site to graduation. 

“Few accidents—not more than 
5 per cent—can be laid to struc- 
tural failure of the car,” the For- 


| tune article emphasizes. “You can 


give the car a fairly clean bill of 
health. Definitely the car’s de- 
ficiencies as accident factors, are 
of small consequence compared to 
those of the road. But records 
don’t tell the whole story. Per- 


haps one-third of the smashups | 


would have been less severe, and 
some might have been avoided, 
had the car been just a little bet- 


| ter. 


“Brief stretches” 


one or several, but not all, of the 
requirements of modern highway 
design are described in the For- 
tune article. These include the 


West Side elevated drive in New|. : ote 
|improved economic conditions pro- 


York City which, passing 50,000 
cars a day, had only 36 accidents 
the DuPont Highway 
in Delaware, the 
Road running out of Milwaukee, 


the super-highway project in De- | 


Ford Dealers 


| highway in the city of St. Louis. | 
| Connecticut’s new super-highway 
| project, 
| in Massachusetts and the Chicago | 
| Outer Drive. On the question of 
|law enforcement against reckless | 


troit, the Pulaski Skyway above 
Jersey City, the Mt. Vernon Me- 
morial Highway, the depressed 


the Worcester Turnpike 


or incapable drivers, the publica- 


| tion points to the Evanston, IIL, 
| Traffic Bureau. 


DETROIT.—W. H. Hammond, | 


Evanston Cited 


among cities of 


spot 
” Fortune states. “Under the 


size, 


direction of Franklin M. Kreml, | 


the Evanston Traffic Bureau 
came into being early in 1929 and 
by the end of 1930 the death rate 
had dropped to 11.1 per 100,000. 


In 1935 it was down to 2.9, the | 


per capita cost of accidents had 
fallen to $2, resident automobilists 
were saving $80,000 in insurance 
premiums.” 


SUNDAY at 7:30 


|appreciable gain 
|motor fuel. 


of highway in | 
the United States which possess | 


Petroleum Gains 
10 Per Cent Over 
Ist 4 Months of ’35 


NEW YORK. Total demand for 
all petroleum products for the 
first four months of 1936 ran 10.42 
per cent ahead of the correspond- 
ing 1935 period, according to the 
American Petroleum Institute’s 
department of statistics. Demand 
for the first 1936 quarter totaled 
373,819,000 barrels, compared to 
335,750,000 barrels for the first 
four months of 1935. 

The data indicate that the gain 
in export demand slightly ex- 
ceeded, on a percentage basis, that 
of domestic demand. Export de- 
mand for the first four months 
of 1936 aggregated 37,971,000 bar- 
rels, up 12.96 per cent from 1935, 
while domestic demand came to 
335,848,000 barrels, an increase of 
10.14 per cent. 

Increase in motor vehicle use 
is held to be responsible for the 
in demand for 
The figure for the 
first four months is 134,324,000 
barrels, up nearly 8 per cent from 
1935. It is believed that the in- 
crease would have been greater 
except for the unusually severe 
weather of the past winter which 
tended to curtail motoring activi- 
ties to some extent. 

In the case of two other prod- 
ucts, severe winter weather had 


|the opposite effect, being respon- 


sible to a large extent for an in- 
crease in the demand for gas oil 
and distillate fuel of nearly 18 
per cent, and of about 10 per cent 
for residual fuel oil. 

A more intensive utilization of 
asphalt in street and road paving 
is seen as the cause for the sharp 
rise in demand for that product. 
Of all petroleum products, asphalt 
showed the greatest increase in 
demand for the period mentioned, 
namely 33 per cent. 

Increased industrial activity and 





Blue Mound | (9.68 per cent), 


SAVING TIME 


duced a better demand for lubri- 
cants (10.33 per cent), kerosene 
and wax (16 per 
cent). Only coke demand suffered 
a slight recession, 0.55 per cent. 


Stage Frolics 


CHICAGO. Taking over the 
Chicago stadium with a capacity 
of 20,000 persons, authorized Ford 
| dealers and parts distributors in 


| this area presented an elaborate 


entertainment, Thursday night, 
for independent garage owners, 


an 2 tin when eon! fleet operators and their families. 


death rate of 42 per 100,000 and | 
| a per capita property damage cost | 
|of nearly $12, Evanston in 1928 
| was considered by insurance com- 
| panies to be the leading danger 
its own | 


The show bore the name of 
“Ford V-8 Frolics of 1936”, and 
the acts included specialties by 
leading stage and radio per- 
formers in this city, along with 
the Louis-Schmeling fight pic- 
tures. 

H. C. Lamborn, service manager 
|of the Ford branch in Chicago, 
|} rounded up the talent for this 
“good will” effort, which was the 
most ambitious ever staged by a 
group of dealers for any make 
of car here. The nearest approach 
was the Ford service clinic last 
year at the International Amphi- 
theater. 





GULF SALUTES 
PONTIAC 


in one of a series of tributes to the 
automobile industry 


EASTERN 
DAYLIGHT 


COLUMBIA NETWORK 


Julia Sanderson and Frank 
Crumit, starred in GULF’S 
Summer Show, with Hal 


Kem 


"s Orchestra and Ed 


Smalle’s 7 G's 





Flatlands in Brooklyn is post-war community. 
Between 1920 and 1930, population rose 
from 7,000 to over 50,000, land values 
leaped, and homes were built— 80% of them 
one family dwellings, mostly with garages. It 
now has the highest median annual family ex- 
penditure in Brooklyn—$5,098. .. Flatlands 
is a good automobile market — bought 1,261 
new cars in 1935. Here, Ford got 283 sales, 
Chevrolet 194, Plymouth 182, Dodge 157, 
Oldsmobile 115, Pontiac 87, Buick 73, 

and Packard 38. La Salle 6, Cadillae 3. And 
Flatlands is a good News market— with 
6,255 copies going to the district’s 12,313 
families, a family coverage of 50.8%. The 
second New York morning paper in the 


district reaches only 2,728 families, coverage 


AVENUE M from 34th STREET 


in Hatlands! 


2.22%. Since 1925, The News has gained 
107% more readers here. 


In nine years, in the nine richest 
districts in New York City, News circu- 
lation has increased 120%... gained 
in every district. 


Only a small part of the city’s car buyers 
are in the upper income brackets . . . but 
The News reaches most of these as well as 
most of the middle class market. Whatever 
your price line, News advertising reaches 
most of your prospects, can move more cars 
off your production line than any other New 
York paper. Are you delivering as much as 
you should—advertising or new cars—to 


this News audience? 


NEW YORK'’'S ‘ q PICTURE NEWSPAPER 


Tribune Tower, Chicago + Kohl Building, San Francisco 


26th STREET from AVENUE R 


220 EAST FORTY-SECOND STREET, NEW YORK 


28th STREET from AVENUE M 


"s « 


27th STREET ot AVENUE P 


BEDFORD AVENUE at AVENUE J 
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REC Receives Inquiries Regarding Carrier Loan 


lication 


Now Under Discussion 


WASHINGTON. Inquiries 
from motor carriers regarding 
loans already have been received 
by the Reconstruction Finance 
Corp. as the result of the recent 
announcement by Chairman Jesse 
H. Jones that he saw no reason 
why the lending agency should 
not consider truck and bus line 
applications. 


The corporation, however, still 
is undecided as to the procedure 
which will be followed, the quali- 
fications for borrowers, etc. It 
is telling inquirers a program is 
being studied, and that they will 
be advised when anything con- 
crete is developed. 


Meanwhile, Jones announced 
that the RFC had decided to re- 
duce interest rates, effective July 
1, for various classes of borrowers. 

He said the corporation was 
able to make the reductions be- 
cause it had accumulated on op- 
erating reserve sufficient to cover 
contingencies and because the 
Treasury had reduced from 2% 
to 2% per cent the rate at which 
it would provide the RFC with 
funds. 

Under the new scale, the rates 
on loans to industry, the cate- 
gory in which motor carrier ad- 
vances apparently would fall, 
range from 4 to 5 per cent, de- 
pending on the character of the 
loan and the circumstances of 
the borrower. Heretofore, the 
rate had been 5 per cent. 

Jones said the reduction will 
be allowed only so long as a 


* 





borrower makes his 
promptly. 

Disclosure that the RFC was 
studying plans to advance funds 
to motor carriers was made by 
the chairman at a recent press 
conference. At that time, he in- 
dicated the loans would be made 
principally, if not solely, for pur- 
chase of equipment. He sug- 
gested such advances be secured 
by equipment trust certificates. 

The RFC chairman said the 
provision of the act permitting 
direct loans to industry probably 
would be used in dealing with 
motor carrier applications. At- 
torneys of the corporation now 
are seeking to fix a legal basis 
for such action. 


Loans to railroads by the RFC 
are approved by the Interstate 
Commerce Commission. Whether 
the corporation will ask the ICC 
to sanction motor carrier loans 
also was undecided, but an RFC 
spokesman said that “we gen- 
erally cooperate with other gov- 
ernment agencies.” 


payments 


B-W Chief Bank Director 

CHICAGO. — Election of Charles 
S. Davis, president of Borg-Warner 
Corp., as a director of the City Na- 
tional Bank and Trust Co., Chicago, 
is just announced. In addition to 
heading Borg-Warner Corp., Davis 
is also president of the Glascock 
Brothers Mfg. Co., and Warner Ma- 
chine Products, Inc. 





PLEASED: R. P. Page jr. (right), president of Autocar Co., and 


Frank D. Wait, vice-president in 


look pleased over the first half of 1936 business. 


charge of the New York branch, 
For Autocars this is 


60 per cent over last year and for Studebakers, which Autocar sells, 


it is 75 per cent ahead. 


Average Driver Responsible 


For Accidents Says Tracy 


DETROIT.—It is the average 
driver, driving the average car. 
that is responsible for the great- 
er portion of automobile accidents 
on the road today, according to 
W. R. Tracy, vice-president in 
charge of sales for the Hudson 
Motor Co. Tracy called attention 
to the need of safety inspection 
before vacation trips and pointed 
out that a considerable propor- 


* 


A MINIMUM INVESTMENT 
in CARS and PARTS 


ppreauen NasH and LaFayette cars 

are supplied 
dealer through a nearby distributor 
right in his own community, the deal- 
er's investment is held to a minimum. 


and parts 


The Nash-LaFayette dealer is not 
required to make a large investment 


in parts. . 


ment signs, record systems, etc. 
gets all of his stock cars and parts 
from one organization—his distribu- 
tor—which, most dealers agree, not 


. or in special tools, equip- 


to the 


well. 


He 


only saves considerable money, but 
eliminates conflicting plans and policies. 


A low-expense set-up of this kind 
naturally results in turning more of the 
dealer’s gross profit into net profit and 
simplifies his management problems as 
If you would be interested in 
learning all of the facts about the 
Nash-LaFayette franchise, just write or 
wire C. H. Bliss, vice-president in 
charge of sales, the Nash Motors Com- 
pany, Kenosha, Wisconsin. 


THE NASH-LaFAYETTE 


Qui to Wine America 


FRANCHISE 


*: 





tion of these accidents might be 
averted if all cars were given a 
thorough safety inspection before 
starting out on vacation trips. 


“About 80 per cent of the 
drivers in the country,” said 
Tracy, “may be classified as 
‘average’. About 70 per cent of 
accidents are attributable to oc- 
casional carelessness on the part 
of these operators. Ten per cent 
of the drivers on the road today 
could qualify as really good while 
the remaining 10 per cent may 
safely be characterized as ‘reck- 
less’. These ‘reckless’ drivers how- 
ever, account for only about 20 
per cent of our accidents. 


“If every car were given a 
‘safety inspection’ in which it 
would be made certain that the 
tires were suitable for highway 
driving, that the car were prop- 
erly lubricated, that headlights 
were adjusted so as not to blind 
approaching drivers and _ that 
otherwise the car were mechani- 
cally fit, a portion of the accidents 
attributed to the ‘average driver’ 
would be eliminated. 

“This is true because many of 
the accidents attributable to oc- 
casional carelessness could be 
averted if the car were in the best 
of shape mechanically. Also, the 
driver who is on the alert to keep 
his car perfectly conditioned will 
shortly graduate from the class 
of ‘average’ into the category of 
‘good’.” 

Tracy stated that Hudson’s 
more than 3,000 dealers and ser- 
vice stations ‘were prepared to 
give a free safety inspection to 
cars brought to them and to make 
whatever adjustments might be 
needed at reasonable rates. 


Ford Shifts Several 


At Somerville Plant 


SOMERVILLE, Mass. — Impor- 
tant executive changes at the 
Ford Motor Co’s. assembly branch 
here have just been made. R. K. 
Eldridge former Lincoln division 
manager, has been appointed as- 
sistant manager of the branch, 
succeeding T. J. Corcoran, rec- 
ently made manager of the Green 
Island branch. Eldridge joined 
the Ford organization in 1914. 

J. F. Keating, formerly mana- 
ger of the retail store of the Ford 
Motor Sales Co. in Boston, suc- 
ceeds Eldridge as Lincoln division 
manager. He has been with Ford 
Motor Sales since 1928. 

R. T. Shekell has been ap- 
pointed to the newly created po- 
sition of retail sales manager of 
the Somerville branch, heading a 
new department. He started with 
the Ford organization in 1923 as 
zone manager. 





New Blanket Rate 
Effects Savings 


For W. Va. Owners 


CHARLESTON, W. Va. (UTPS) 
—Edgar B. Sims, state auditor, 
ex-officio insurance commissioner, 
has ordered underwriters to put 
into immediate effect a blanket 
rate of $1.70 on each $100 for fire 
and theft insurance on all private 
passenger automobiles in the 
state. 

The order, directed to the Na- 
tional Automobile Underwriters 
Assn. and its members, was ef- 
fective July 20. Heretofore the 
fire and theft insurance rates 
have been different for each make 
of car and have differed in vari- 
ous sections of the state. 

Sims said that in most instances 
the new rate will represent a re- 
duction especially for the three 
makes of low-priced cars which 
compose 70 per cent of the regis- 
tration in West Virginia. 

The new rate provides that fire 
insurance be 70 cents on the $100 
and theft $1 on the $100. 

Under the system previously in 
effect, there were one group of 
rates for Brooks, Hancock and 
Ohio counties and the city of 
Wheeling, another group for 
Charleston, Fairmont, Clarksburg 
and Parkersburg, and a third 
group for the rest of the state. 

The auditor said in explaining 
the order: 

“The average rate per $100 of 
insurance in force in West Vir- 
ginia on real property is approxi- 
mately 70 cents. At this average 
rate the fire companies’ exper- 
ience was very profitable, result- 
ing in a 36.08 per cent of losses 
paid to premiums received. There 
is no catastrophe or conflagration 
hazard to be considered in con- 
nection with the making of rates 
for fire insurance on automobiles. 

“In the figures submitted with 
the letter of the National Auto- 
mobile Underwriters Assn., dated 
July 7, it is indicated that the 
theft rate level (average rate) is 
$1, which appears to be an ade- 
quate and fair rate for all the 
various makes of cars for theft 
coverage.” 

Sims said the loss ratio for 
West Virginia on fire insurance 
for 1933, 1934, and 1935 inclusive 
was 32.2 per cent and on theft, 
33.2 per cent. 


AAA Issues Book 


To Train Drivers 


WASHINGTON. — Striking at 
one of the most deplorable spots 
in highway accident statistics— 
the high school age group, the 
American Automobile Assn. has 
issued “The Driver”, first of a 
series. of five booklets designed 
for a complete driver-training 
course in secondary schools. 

““The Driver’ is based on the 
experiences of drivers, written 
about drivers, for drivers,” said 
Thos. P. Henry, president of the 
AAA. “It gives them a better 
understanding of their job, and 
shows them the importance of de- 
veloping sound driving habits 
when they are young. It explains 
how the man behind the wheel af- 
fects driving problems, and how 
he can correct or make adjust- 
ments for defects. 

“Traffic fatalities in the 15-19 
years age group increased 130 per 
cent in the 1922-1933 period—sec- 
ond largest increase of all age 
groups. ; 

“It is anticipated that the four 
other booklets will be ready for 
distribution in the fall.” 


Luth Elected 


MUSKEGON, Mich.—Harold Luth 
of the local plant of Brunswick- 
Balke-Collender, has been elected 
vice-president of the National As- 
sociation of Power Engineers at the 
annual convention held in Grand 
Rapids, July 20, : 





AT FOREST HILLS 


“Game, Mr. Allison. . . . He 
leads second set, four games to 
two.” Again the serve. Silence 
is unrippled by a whisper. Only 
the telegraph instruments are vo- 
cal, and their click is delicate, in 
the background. Swift thrust an- 
swers thrust across the velvet 
turf... . Drive, backhand... . 
Drive, forehand. . . . Half-volley. 
. . « Volley. And only then the 
applause—thousands of hands 
clapping. ‘These healthy, keen- 
eyed men and women know 
tennis, its traditions, its man- 
ners. Each year the National 
Championships draw not one 
sex alone but both men aad 
women from the clubs and 
homes of Long Island, and from 
clubs and comfortable homes all 
the way to the Pacific Coast. 
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IN REDBOOKS The character of the 


play and the quality of the players determine the 
audience. That fact is inescapable. It applies also 
to magazines. Some appeal only to men—some to 
women— others to both. 

Were the editor of Redbook personally to in- 
vite his readers to open the magazine each month, 
he could not select them more carefully than he does 
by the stories and articles he runs. Redbook appeals 
equally to men and women, but its readers are a 
group apart. They number 1,000,000 families. But 
they are 1,000,000 who care for authors of quality. 


« 


There can be no doubt about their mental alert- 
ness, their good taste, their intelligence. 

And there is no doubt about their economic 
stability, either. Without launching into any welter 
of statistics, the average yearly income of these 
families is $4156—the average of America is about 
one-third that. They are forward-looking, money- 
making families, growing and spending. 

Each month 1,000,000 men and women gather 
in the Redbook arena. Each month the show is on. 
Perhaps vour product belongs in that show! You 
can put it there for $2.48 per thousand circulation! 


AUTHORS OF QUALITY WRITE FOR REDBOOK: 1. A. R. WYLIE, PEARL S. BUCK, CARL SANDBURG, FRANK R. ADAMS, HUGH WALPOLE 


A FINE SHOW SELECTS A FINE AUDIENCE. 


ADVERTISE TO YOUR BETTER CUSTOMERS IN REDBOOK 
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STUDEBAKER 


“HEAVILY CONCENTRATED EXCLUSIVE ADVERTISING 


AST January Studebaker began a con- 

sistent drive in the Tribune. They made 
news of Studebaker values — and told it in 
Chicago’s first newspaper. 


Results came at once. And week after week 
the advertising has appeared in the one Chicago 
newspaper that enables Studebaker dealers to 
take full advantage of their expanding sales 
opportunities. 


ENTIRE TERRITORY UP 


“Studebaker dealers located in the entire 
Chicagoland area served by the Chicago Trib- 
une show sales increases up to 400%,” says Mr. 
R. H. Keeling, Vice President of Studebaker 
Sales Co. of Chicago. “The average for the 
entire territory is 102% higher than last year! 


“The Studebaker Sales Co. of Chicago, itself 
—has more than doubled its business for the 
“ gnseoge first six months of 1936—compared with the 


C06 o the similar period for 1935.” 


es 
conv vanced ° ntrated 


a neavily © 1936 has been a great year for new car sales 
in the Chicago market but Studebaker sales 
increases are far above the average for the 
industry. 


The Chicago Tribune gives extra power to 
Studebaker advertisments by giving them full 
market circulation. From one end of the Chi- 
cago market to the other more families read the 
Tribune than read any other Chicago newspaper. 


FIRST AMONG READERS 


Because it prints the news — accurately, 
promptly, uncompromisingly — the Tribune is 
first among newspaper readers. 

Chicago Tribune news columns provide dy- 


namic effect on thinking. Their appeal is uni- 
versal—regardless of income, social status, creed, 


or political affiliation. 


LOWEST COST 
PER SALES RESPONSE 


Use Chicago Tribune advertising and you 
immediately broaden your market. Use it and 
you step up staf morale and dealer tieup. 


Use it and you cut your advertising costs. 
The rate per line per 100,000 circulation is 
among the lowest in the publishing business. 
It is the lowest per sales return in Chicago. 


Chicago 


Ve AF a IS TO THE TRIBUNE —First in automotive, financial, 
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Sale Doubled! 


CAMPAIGN IN THE CHICAGO TRIBUNE SCORES AGAIN" 


R. H. KEELING, Vice President 
Studebaker Sales Co. of Chicago 


Chicagoland Dealers Show Sales Increases Up 


to 400% .. 


Average for the Entire Territory 


Is 102% Higher Than Last Year 


“In presenting the results of the Chicago 
Tribune in our territory, it is the hope of our 
organization that the Tribune will continue 
the advertising of our Studebaker cars.” 

KLEIN MOTOR SALES, 


Muscatine, lowa. 


“TI have had numerous people to whom 
we have sold new cars remember about how 
they saw our new cars pictured in the Trib- 
une, and it goes to prove that an article well 
displayed at the proper place is half sold.” 

BURLINGTON MOTOR SALES CO., 


Burlington, lowa. 


' “ Advertising in the Chicago Tribune seems 
to bring results as we have had many in- 
quiries about the Studebaker cars, and our 
sales have shown an increase because of this 
fact. We believe our sales will keep on 
improving due to Tribune advertising and 
we also notice that the class of people are of 

the better element.” 
RUSSELL S. LINDBURG, INC. 
Springfield, Illinois. 


“We have noticed that with the Stude- 
baker ads in the Chicago Tribune we are 
receiving many inquiries regarding the 
Studebaker cars and it looks like our sales 
should increase more and more as time goes 
on. We also notice the inquirers are of a 
better class of people, which is to our ad- 
vantage, and the cause of our sales showing 


an increase.” 
ALCORN MOTOR SALES, 


Beardstown, Illinois. 


“The new car advertisments that have 
appeared in the Chicago Tribune have been 
of benefit to my agency, due to the fact that 
the Tribune is a popular paper locally.” 

GULLETTE MOTOR COMPANY 
LaFayette, Indiana. 


“We appreciate the advertising you have 
been doing in the Chicago Tribune. There 
is a large circulation of the Tribune here and 
it reaches the people who would be in- 
terested and could buy the Studebaker car.” 

FORTIER MOTOR SALES, 
Muskegon, Michigan 


“TI have always found Studebaker adver- 
tising in the Chicago Tribune beneficial to 
our business. As the Tribune is widely read 
in Indianapolis, it has a tendency to bring 
worthwhile prospects to our showroom and 
many inquiries from the Indianapolis area.” 

LITZELMAN & MORRISON, INC 


Indianapolis, Indiana 


“T think the ads in the Chicago Tribune 
have been beneficial. It makes our trade 
more Studebaker conscious.” 

SAWYER MOTOR SALES, 
De Kalb, Illinois. 


“ Any number of my 1936 buyers have told 
me they were first attracted to Studebaker 
by the type of advertising which they saw in 
this paper. I only hope our names can be 
listed in these ads, for the Chicago Tribune 
has a wide circulation in Janesville.” 

RANDALL-FRANCISCO CO 


Janesville, Wisconsin 


“The Tribune has a large circulation here, 
particularly among those who are in a posi- 
tion to buy our cars. Many a sale that we 
have made is traceable as a prospect coming 
from the Tribune.” 

GANO & BLEAKLEY, 
Mattoon, Illinois. 


“We consider Studebaker advertising in 
the Chicago Tribune very valuable in the 
promotion of sales in our territory. Increased 
advertising in the Chicago Tribune has meant 
increased sales to us.” 

HAGEMAN MOTOR SALES CO., 
Clinton, lowa. 


“The large size ads Studebaker uses have 
been commented on a great deal. And being 
a subscriber I cut out all ads and use them 
in my sales talks. I, for one, am willing to 
pay a little more for a car and put it into 
even more advertising. I have already sold 
15 more Studebakers in the first six months 
of this year than I sold all last year.” 

HOBBS MOTOR SALES, 


Aurora, Illinois. 


“Most of our prospects and owners read 
the Tribune, so this advertising is effective. 
It brings visitors into the salesroom and 
creates a good feeling in the buyer’s mind 
prior to the visit of our salesman.” 

CONZELMAN MOTOR CO 
Waukegan, Illinois. 


“ After reading the ads, they come in and 
mention having read them. My personal 
opinion is that the ads have been a great aid 
in making Studebaker a great sales standout 


this spring.” 
WARREN MOTORS, INC 
Oak Park, Illinois 


“We have a number of people coming in, 
every day, to see the new Studebaker and 
a large percentage of them mention that the 
advertisments in the Chicago Tribune 
brought Studebaker to their attention.” 


OLMSTEAD MOTOR SALES, 
Battle Creek, Michigan. 


“Tt has sold more new cars than ever 
before, brought more people in our show- 
rooms. Hope they continue to use Tribune 
advertising.” 

WALTER SCHROEDER, 
La Grange, Illinois. 


“Tt has been consistent advertising and 
therefore has repeatedly brought our name 


before the public.” 
AVENUE GARAGE, 
Glen Ellyn, Illinois. 


“The circulation of the Tribune here is 
quite large and consequently reaches many 
people who would be interested and could 
buy the Studebaker car.” 


VENHUIZEN AUTO COMPANY, 
Holland, Michigan, 


“We are thoroughly convinced that the 
display advertising as furnished by the 
Studebaker Corporation of America and the 
Studebaker Sales Corporation is of the high- 
est consideration as a sales help to Stude- 
baker dealers throughout the Chicago zone. 
We watch closely these advertisments as 
they appear and are gratified with the re- 
sults obtained therefrom.” 

KISER SALES COMPANY, 


Keokuk, lowa. 


“ Advertisments appearing in the Chicago 
Tribune have been productive of many in- 
quiries from many people who are in a posi- 
tion to come into the Studebaker family and 
as a result we have benefited substantially 
from a standpoint of sales.” 

FROST & COOPER, 
Dowagiac, Michigan. 


“We are distributors for Studebaker cars 
and trucks in 22 counties in Iowa and Illinois 
and have had any number of our dealers 
mention the fact that their purchasers have 
been seeing these Studebaker ads in the 
Chicago Tribune, and some of their sales 
have actually been made through this ad- 
vertising.” 

GRAMPP MOTOR SALES CO., 


Davenport, lowa. 


“We have been watching your advertising 
in the metropolitan papers that reach this 
community and find that we receive more in- 
quiries from the Chicago Tribune readers 
than any others and we believe you have 
selected wisely when using this paper in 
which to advertise.” 

BEERS MOTOR COMPANY, INC. 
Grand Haven, Michigan. 


“We are very much satisfied by your ad- 
vertising in the Tribune. We have had 
several compliments from our local people 
in regard to your Studebaker ads. Although 
this is a Chicago paper the circulation is 
very good in this locality. We have derived 
a great deal of benefit from this sort of 


advertising.” 
TWIN CITY MOTOR SALES, 
Benton Harbor, Michigan. 


Tribu 
GREATEST NEWSPAPER 
general, retail, department store and specialty shop advertising 
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Industry’s Leadership Shown in Newest AMA Book 


1935 Operations 200% Above 
°32, Facts and Figures Says 


NEW YORK.— Abundant evi- 
dence of the recovery progress 
achieved by the automobile in- 
dustry with last year’s operations 
accounting for an output of 4,- 
119,811 motor vehicles which, with 
replacement parts, tires and ac- 
cessories, had a total wholesale 
value of $3.319,497,973, is pre- 
sented in the 1936 edition of 
Automobile Facts and Figures 
released Wednesday by the Auto- 
mobile Manufacturers’ Assn. All 
subjects relating to the manufac- 
ture, sale and operation of motor 
vehicles are covered statistically 
in this new 96-page book. 

The industry’s 1935 operations, 
both from the standpoint of the 
number of units produced and the 
value of output, were at a level 
almost 200 per cent above the de- 
pression “bottom” of 1932, 
book discloses. 


Supports 6,000,000 
Directly and _ indirectly, 
than 6,000,000 workers’ derive 
their incomes from occupations in 
connection with the manufacture, 
merchandising and operation of 
motor vehicles. Of these, 439,000 


You move more goods and make more 
profit — when you sell Packard Lackard 
or Packard FOUR-FORTY ignition 
cable in complete sets. Why? Because 
you sell cable replacements for all 
cylinders instead of one or two. Be- 
cause packaged goods look better to 
the buyer and are therefore easier to 
sell. Because you save valuable time in 


the | 


more | 4 : ; 
|tion regarding work being ‘car- 


|ried on by the industry and other 
national organizations for the re-| 





workers employed directly in mo- 
tor vehicle and parts factories re- 
ceived $657,332,.000 in wages dur- 
ing 1935. 

A novel method of showing the 
trends in car prices is used in 
the book. The average factory 
price of 1935 cars is presented in 
terms of the average price per 
pound and per horsepower. On 
this basis the price of the aver- 
age 1935 car was 2lc per pound 
or 17c less than the price at which 
1925 models wer sold. On the 
horsepower basis last year’s cars 
were sold at the rate of $7.00 per 
horsepower, whereas in 1925 the 
price amounted to $27.50 per 
horsepower. 

In keeping with the intensive 
program for the promotion of 
traffic safety that is being con- 
ducted by members of the auto- 
mobile industry, a 12-page sec- 
tion of the book 


this important subject. Informa- 


duction of traffic accidents as 


well as statistical data regarding 


is devoted to} 


traffic mishaps are featured in 
this section. 

Some of the other interesting 
facts disclosed by the book are: 

Nine out of every 10 motor 
trucks made last year had a ca- 
pacity of less than two tons. 

Only one out of every 200 pas- 
senger cars produced in 1935 was 
an open model. 

Ninety-five per cent of the pas- 
senger cars produced last year 
had a wholesale value of less than 
| $750 each. 


New York Leads 
New York state led all other 
states in the number of motor 


| 962 cars and trucks registered by 
its citizens. However, motor ve- 


dents of California where a ratio 
of 100 motor vehicles for every 
paid 


Motorists, as a class, 


special taxes 


}and local government. Total mo- 
tor vehicle taxes amounted to $1,- 
286,000 000 last year. 


Exports High 
The automobile industry led all 
other manufacturing industries in 
the value of its export sales. 


motor vehicles in the world are 
owned in the United States. 





making the installation when you work 
with the finished cable connections 
that come with every Packard Ignition 
set. Thousands of cars need complete 
ignition cable replacement now. Get 
busy. Sell Packard Ignition Cable sets 
—and make more sales and more prof- 
its! See your Packard Jobber. Packard 
Electric Corporation, Warren, Ohio. 


|). THE STANDARD WIRING EQUIPMENT OF THE AUTOMOTIVE INDUSTRY 


|vehicle registrations with 2,330,- | 


hicle ownership was more dense- | 
ly concentrated among the resi-| 


262 of population was reported. | 
in | 
one out of every | 
$8.00 collected by national, state | 


Nearly three out of every four | 


The automobile industry main- 
tained its position as the largest 
single consumer of steel, rubber, 
plate glass, upholstery leather, 


ucts. 

48,492 communities in the U. S., 
representing a population of more 
than 7,800,000 people, have no rail- 
road facilities and are dependent 
entirely upon highway transporta- 
tion. 


Dealer Cleans 


Out Used Cars 


ST. LOUIS, Mo.—An outstand- 


ship is shown on the books of the 
Roberts Chevrolet Co. of this city 
which sold 465 new units during 
| the first half of 1936, and closed 
its books on June 30 without a 
used car in inventory. 

The achievement is the more 
|remarkable since, on June 1, the 
|company had 43 used cars on 
hand, and during the month de- 
|livered 65 new units in addition 
to clearing every used unit. 
national average of trade-ins per 





new car sale is 2.5 used cars be- | 


| fore completion of the sale. 
Movement of 465 new units in 
represents, on 


|six months 
national average, 


| basis of the 
| 1,627 cars, 


| the normal trend is in exactly the 
| opposite direction. 


Must Have Mirror 
| COLUMBIA, S. C. — The state 
|highway patrol is warning truck 


|operators throughout the state that | 


|rear vision mirrors must be on all 
motor vehicles used for 


| Lieut. G. C. Kinsey pointed out 


provides that all trucks must have 


to the left of the seat of the opera- 
tor as to enable him to observe the 
road and traffic in the 
rear.” The measure fixes the pun- 
lishment for conviction of violation 
of the law at from $5 to $50 or 


| 


| ment. 


Urged for 


be especially careful on trade-ins 
during the coming three months, 


Report, Inc., Blue Book and Red 
Book publishers. 

In warning dealers against com- 
placency because used car sales 
thus far this year have risen, 
Histed said: 

“Dealers should not be misled 
by what has been said and printed 
recently to the effect that, al- 
though used car inventories are 
higher than a year ago, sales 
have also increased sharply, so 
that the used car status is a 
healthy one. 

“The inference, of course, that 
automobile dealers need not be 
alarmed over the used car situa- 
tion. 

“It is well to keep in mind that 
dealers will be faced with three 
conditions during the coming 
month, each a reason for exercis- 
ing care in the matter of used 
car allowances; more care, per- 
haps, than ordinarily. 

“First, dealers must he pre- 
pared for a falling market in the 
demand for used cars. This is a 
seasonal problem. 

“Second, dealers cannot continue 
to depend upon the stimulus of 
bonus money purchases, for the 
most substantial effect of such 
buying of used cars has already 
been felt. 

“Third, the other situation con- 
fronting dealers is the advent in 
the near future of 1937 new car 
models. These automatically will 





gasoline and many other prod- 


ing job of automobile salesman- | 


The | 


the | 
of which 265 were in| 


| June, a month which closed with | 
| the used car “shelves” bare, when | 


hauling. | 


| that a law, which was enacted at the | 
| last session of the General Assembly, | 
a mirror “so fixed in front of and | 


immediate | of I.; 
| J. P. MeIntyre, Provincial Minister of 


| from five days to 15 days imprison- | 


CHICAGO.—The wise dealer will | 


declares J. R. Histed, president | 
of the National Used car Market | 


‘Farmers’ Income 
For First 6-Mos. 
Up $335,000,000 


WASHINGTON. — Cash income 
of farmers for the first six 
|} months of 1936 aggregated $3,- 
| 291,000,000, an increase of $335,- 
000,000 over the same period in 
1935, when cash income totaled 
$2,956,000 000, according to esti- 
mates announced Thursday by 
| the Bureau of Agricultural Eco- 
| nomics. 

The total for the first six 
months this year included $171,- 
| 000,000 in AAA payments com- 
| pared with $286,000,000 in similar 
| payments in the same period last 
| year. The total cash income of 
| farmers in June, including rental 
and benefit payments, was $639,- 
| 000 000 compared with $585,000,000 
lin May, 1936, and $468,000,000 in 
| June, 1935. 

Cash income of farmers during 
| June from the sale of farm 
| products was estimated at $582,- 





| 000,000. This figure represents an 
|inecrease of $144,000,000 over the 
same month last year and com- 
| pares with $526,000,000 received in 
May, 1936. 

Rental and benefit payments 
paid out in June on contracts 
entered into in 1935 and June 
cotton price adjustment payments 
amounted to $57,000,000, compared 
| with the total of government pay- 
|ments in May of $59,000,000, and 
in June, 1935, of $30,000,000. 


To Open Road Meet 


MONTREAL. The 22nd annual 
convention of the Canadian Good 
Roads Assn., which will be held Sept. 
1, 2 and 3 at the Canadian National 
Hotel, Charlottetown, Prince Edward 
Island, will be officially opened by His 
| Honor the Hon. G. D. De Blois, Lieu- 
tenant-Governor of Prince Edward 
Island, who will be joined in welcom- 
ing the delegates by Hon. Thane 
Campbell, Premier of P.E.I.; Hon. 


| Public Works; Mayor P. W. Turner, 
| Char!ottetown, and Hon. G. Shelton 
Sharp, president of the association 
‘and former Minister of Public Works. 


(Caution in Used Car Trade 


Next 3 Months 


make used automobiles in the 
hands of dealers a year older. 

“Although sales of new cars 
have been of near-record propor- 
tions this year, it is admitted that 
dealers have not enjoyed com- 
mensurate profits. The real rea- 
son, in my opinion, is the contin- 
ued tendency to take unprofitable 
deals, or, stating it another way, 
to make over-allowances on used 
cars. Extreme care is the watch- 
word, and the wise dealer will be 
governed accordingly.” 





‘In the 
Heart of Philadelphia 


Convenient to the most trea- 
sured of the nation’s historic 
shrines. 





A step from railway terminals, 
shops and theatres. 


An hour from New Jersey's 
great sea coast. 


And a service and cuisine fa- 
mous through three generations. 


Rates begin at $3.80 


BELLEVUE STRATFORD 


One of the few Famous 
Hotels in America 


CLAUDE H. BENNETT, Gen. Mor. 
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Federal Shows New Low Price, Modern-Style True 


Price of 34 to 1-Ton Models | |_—— = 
Starts at $565 f.o.b. Detroit 


DETROIT.—A new Federal %- 





| special representative in charge| 


1 ton truck, powered with a 57 
h.p. six-cylinder, seven-bearing 
engine of 205 cu. in. piston dis- | 
placement, is now in production. | 

This new truck is known as| 
model 11 and the price is $565. | 
f.o.b. Detroit, for the standard | 
128 inch w.b. chassis with stand- | 
ard equipment. Two other wheel- | 
base lengths, 143 inch and 152 | 
inch, to accommodate bodies up| 
to 10 feet in length, are offered at | 
slightly higher prices. Gross ca- | 
pacity is 7,500 pounds. | 

In continuous non-stop driving | 
at medium speeds as high as 21) 
miles per gallon was obtained, it 
is claimed. 

Modern styling similar to the | 
larger Federal trucks has been| 
inccrporated into the design of | 
model 11. 

Two Federal-built cabs are| 
available. The standard cab has | 
a one-piece sloping windshield | 
and there is also a deluxe cab 
with V-type sloping windshield. | 

Five standard bodies are of-| 
fered, including panel, pick-up, | 
stake, canopy top and screen side | 


types. 


Sted Industry 
In Busy Summer | 


7 a | 

NEW YORK.—The steel indus- | 
try is assured of the most satis- | 
factory mid-summer operations in | 
years, according to the weekly 
review of Iron Age. 

A strong contra-seasonal de- 
mand for nearly all products, 
coupled with the greater firmness | 
in prices than has been in evi- 
dence since the period of the| 
NRA code forms the basis for the | 
optimistic prediction, the trade | 
publication said. | 

“While the current high rate of | 
production, which this week the 
Iron Age estimates at 71 per| 
cent, is reducing the heavy back- 
logs that were partly built up dur- | 
ing June,” the review said, “the | 
well-sustained July demand is} 
raising high hopes that August | 
output will fall only moderately 
below that of this month. 

“Purchases by automobile man- 
ufacturers for 1937 models are 
counted upon next month to take 
up some of the slack that will re- 
sult from completion of orders 
that were booked prior to the July 
1 price advance.” 


Dodge Sales Increase 
44.5% in New England 
BOSTON.—During the past six 

months sales of all units under 

Dodge control increased 44.5 per 

cent in New England. Dodge 

alone was up 40 per cent, Plym- 
outh 40.1 per cent and trucks 

73.8 per cent. Dodge dealers’ 

sales of used cars in New England 

showed an increase of 63.2 per 
cent over the first six months of 
last year. 





Carboloy Personnel 


Changes Announced 
DETROIT.—Carboloy has an- 
nounced the following changes in 
the personnel of the organization: 
P. R. Mallory, former chairman 
of the board, has resigned and is 
succeeded by Dr. Zay Jeffries, 
former president. W. G. Robbins 
and E. S. Morrison have been 
elected to the board of directors. 
W. G. Robbins, former vice- 
president and general sales mana- 
ger, has been elected president. 
A. MacKenzie, former manager of 
manufacturing, has been elected 
vice-president in charge of manu- 
facturing. K. R. Beardslee, former 
Pittsburgh district sales manager, 
has been appointed general sales 
manager. J. R. Longwell, former 
die engineer, has been appointed 
chief engineer. A. A. Merry, 
former Cleveland district sales 
manager, has been appointed 


|of activities with agents licensed 
to supply Carboloy on their tools, | 
dies and machines. 

A. H. Godfrey, former Cleve- 
land representative, has been| 
named Cleveland district manager 
and P. W. Weiser, former Pitts- 
burgh representative, has been| 
appointed district manager of the 
Pittsburgh district. 

The following sales represen- 
tatives have been added to the 
various district offices: Detroit—- | 
W. A. Schofield; Newark—G. G. | 
De Witt; Philadelphia—L. J.| 
Martin; Pittsburgh—A. Jamieson, | 
and Cleveland—G,. M. Mencke. 


MODERN STYLING is featured in these new low-priced Federals announced this week. Known as 
the Model 11, the new job has a base price of $565 and is powered by a 57-h.p. six-cylinder engine. 


The 


H. L. Quinn has been added to| model is offered in five standard bodies and two types of cabs. Wheelbase is 143 and 152 inch and 





the engineering staff. 


capacity is rated at 7,500 pounds. 
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TAXIS TAKE MOHAIR BECAUSE 


Mohair can “take it” 


@ THE qualities of Mohair Velvet re- 
ferred to in this letter make it the 
ideal upholstery for taxicabs. It is 
“tops” for style, beauty, and com- 
fort—ouiwears all other uphol- 
stery fabrics—is easiest to clean 
and service—cuts reconditioning 
costs——and has everything it takes 
to “head the parade.” 


REG. APPLIED FOR U. S. PAT. OFF, 
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More Dealers Oppose Change i in Term ‘Used Car’ . 


Believe ‘Flossier’ Names 
May Dissatisfy Customers 


DETROIT. The question re- 
cently asked by ADN’s 
Reporter as to whether or not the 
term “used car” should be deleted 


from the selling talk of dealers | 
|should the Industry spend a lot 


and a “flossier”’ terminology sub- 
stituted has attracted widespread 
comment. 


Below 


tional light on the question. 
* * * 

D. W. Gluck, president, 

Corp., Cadillac, LaSalle-Oldsmo- 

bile, Hempstead, L. I.: “Years ago 


a New York used car dealer | 


adopted a slogan, ‘Everybody 
drives a used car’, which in fact 
is a fundamental truth. 


“In my humble opinion the at- 
tempt to glorify the used car by 
several of the manufacturers, this 
year, will in the final analysis be 
an added burden of loss to be as- 
sumed by Mr. Dealer. Such slo- 
gans as ‘Reconditioned and Guar- 
anteed’, ‘O.K. Tags’ and ‘Safety 
Tested’ have increased condition- 
ing costs and warranty. Further- 
more, Mr. Used Car Buyer de- 
mands the limit in condition to 
the smallest details, but will not 
pay for it. 

“There can be little question of 
the definition of the term ‘Used 
Car’, but there is a question on 
the definition of any other term 
which will make the smart dealer 


adopt a bulletproof contract to) 
avoid unreasonable demands on| 
‘misrepresenta- | 


the question of 
tion’. 


“IT have been a dealer for 10} 
beginning we} 


years. At the 
adopted’ a slogan, ‘We have never 


had a dissatisfied used car buyer’. | 


We are still better satisfied with 
our system than any substitutes 
yet offered. We do not sell a used 


Inquiring | 


are a number of addi- | 
tional opinions which throw addi- | 


Gluck | braska Motor Co., 





car for 
believe it to be 
of any nature. 

“A used car will never be any- 
thing else but a used car, so why 


anything except what we 
without warranty 


of money in a program so hope- 
less. 
“You may have sensed by now 
that I am opposed to any change.” 
* * * 


Fred Lyon, sales manager, Ne- 
Chrysler and 
Plymouth, Lincoln, Neb.: “Don’t 
believe it would really help to sell 
used cars to delete ‘used car 
from the sales 
or in such bad shape that 
wouldn’t pay to recondition or 


and advertising | 
category. Some cars are so old| 
it | 


rebuild them, hence they can be| tis: 


advertised and sold only as used 


cars. When you do recondition a} 
| Four-Wheel Drive Auto Co., of Clintonville, Wis. 
pact, high-speed unit for heavy duty hauling. The job meets the new trend in restriction of length and 


axle weight by highway Feguiations, 


car, however, it should be so la- 
beled. It helps the sale to tell 


what you have done in renewing | 


a car, and the more you have to 


tell the more it helps the sale. | 


We find that the biggest sales aid 
in handling used cars is to pick 
out all the jobs that will warrant 
reconditioning, really do a good 
job on them, guarantee them to 
the customer and back up the 
guarantee. 

“As for turning the speedome- 
ter back to zero, I think it is a 
very good idea. We adhere to that 
policy and it has paid us in ac- 
tual dollars and cents.” 

~ = * 

H. S. Galloway, sales manager, 
Fred S. Sidles Motors, Inc., Pon- 
tiac, Buick, LaSalle and Cadillac, 
Lincoln, Neb.: “It is well to avoid 
using the term ‘used car’ as much 
as possible, in my opinion. How- 
ever, it is pretty hard to omit the 


| name entirely as the public is so 


use to that term and practically 


BUFFALO’S 
BIG 
SUNDAY 
NEWSPAPER 


is now 


MEMBER 
of 


METROPOLITAN 
SUNDAY 
NEWSPAPERS 
Ine.. 
BUFFALO 
COURIER-EXPRESS 


Represented Nationally by 
LORENZEN & THOMPSON, INC. 
New York, Chicago, Detroit, San Francisco 


every dealer in this section of the 
country has the name painted on 
his establishment. If a co-ordi- 
nated drive the country over were 
to be inaugurated, 
me that eventually the public 
could be made to substitute some 
such name as ‘renewed’ car for 
‘used car,’ and the used car busi- 
ness would doubtlessly profit 
thereby. 

“Bither set the reconditioned 
| car speedometer back to zero 
| reading or let it alone entirely. 
Turning the speedometer partly 
back is a very bad practice. If you 
| have a car that has, say 6,000 
| miles, it helps the sale of that car 
to be able to say to a customer 
while looking him squarely in the 
eye: ‘This car has only 6,000 miles 
on it.’ Even so, part of the time 
at least the customer wouldn't 
believe you. Viewed from all an- 
gles, I would subscribe to the 
practice of setting the speedo- 
| meter back to zero on all used 
| cars regardless of mileage.” 

+ * * 





it appears to} 








| tion 


Skinny English, English Broth- | 


ers, Dodge-Plymouth, Dallas, Tex. 
“Do not believe elimination of 


term used car would benefit busi- | 


ness. After all that is what they | . , 
| cession of promotions that was to 


are. No other name would be as 
applicable. The public is accus- 
tomed to knowing them as used 
cars. It knows that is what it is 
buying, regardless of name and 
| what it wants is the service and 
transportation it pays for. We 


It is designed to 


NEW FWD TRUCK: This is the new 40,000-pound capacity tractor truck just announced by the 


meet the requirements for a com- 


R. F. Them pson Resigns Post 
With West-Coast Buick Dist. 


By LEON J. PINKSON 


SAN FRANCISCO.—Robert F. 
Thompson, general manager of 
the Howard Automobile Co., Cali- 
fornia Buick distributor has re- 
signed because of ill health. He is 
succeeded by Eaton McMillan, 
sales manager of the Howard San 
Francisco branch. Thompson’s 
plans call for an early departure 
from San Francisco with Mrs. 
Thompson on an extended travel 
tour. 

Thompson who is one of the 
best known automobile executives | 


on the Pacific Coast came to the | 
Howard Co. in January, 1911 as a| 


“traveller.. He soon won promo- 
to wholesale manager, in 
which capacity he was responsible 
for the development of the exten- 
sive dealer organization that now 
serves Buick customers through- 


out the Howard territory. That | 


was the first advance in a suc- 


| take him to the general manage- 


| give it just that. We have tried | 


| ‘certified cars, reconditioned cars, 
rebuilt cars, guaranteed cars and | 


| sales talks without results. We} 


ment of the Howard organization 
and to a national prominence in 
automobile administration and 
merchandising. 


In recognition of his outstand-| 
ing achievements and his thor- | 
|ough knowledge of the industry, | 

okayed cars’ in advertising and| Tompson was chosen as a mem- | 


| ber of the National Dealer Coun- 


| never talk mileage in selling used| cil of the General Motors Corp. 


cars. We _ stress 


| want that done, all right, other 
wise the reading is not changed. 
od * * 


tor Co., Ford, Chicago: “Origi- 
nally the term was second hand 


cars because it is shorter and 
simpler. As for changing now to 
another term such as has been 
suggested, it all depends upon 
whether the individual car qual- 
ifies. Right now, the Ford Motor 
Co. and its dealers are spending 
a lot of money and effort on ‘R. 
& G.’ or reconditioned and guar- 


biles referred to as ‘used cars,’ 
but on the other hand, many of 
those cars haven’t been recondi- 
tioned or renewed. They’re sold 
‘as is’. I am in favor of setting 
the speedometers back to zero on 
used cars, because the buyer 
thereby has a record of the ac- 
tual mileage he travels, even 
though he knows it isn’t the dis- 
tance covered since the car’ was 
built.” 





anteed cars. Some people may re- | 
sent the idea of driving automo- | 


hence we would not set speedom-| by Alfred P. Sloan jr., 
eters back to zero. If the buyers | last year. 


performance,| when that group was organized | 


president, 


McMillan who is taking over 


the managerial reins of the How- | 


|ard establishment, has long been 


J. J. Wright, J. J. Wright Mo- | 
ganization, 


| will go down 20 degrees; 





associated with the Howard or- 


the west and is a veteran of the 


| automobile industry. He has been 


New Gravity Head Light 


Patented by Inventor 


WEST ALLIS, Wis. — G. Thom, 
of West Allis, has been granted a 
patent on a gravity controlled 
safety headlight for vehicles. 

The headlight works automat- 
ically as a car operates. When a 
car goes down a grade or 10 de- 
grees, the reflection of the light 
when a 
car goes up a grade of 10 degrees 
the reflection of the light will go 
down 10 degrees and will not 
blind a driver coming from the 
opposite direction. 

The light also can be used as a 


‘trouble light while changing tires 


or making repairs. 


: is widely acquainted | 
atten dintee aie ae Gael |}in automobile circles throughout 
cars. 


in the trade for more than 33 
years, 17 of which have been with 
Howard. Prior to his association 
with the Howard Co. he was sales 
manager for the old Chalmers 
firm of Lou Rose. For many years 
he has been a director of the 
Motor Car Dealers Assn. of San 
Francisco and at present is secre- 
oe of that organization. 


| Modern Car Needs 
Best Type of Oil 


| “Although 
|American automobile engineers 
| have made great progress in pro- 
viding us with more efficient and 
cooler running vehicles, the motor 
car of today is more dependent 
upon the quality of lubricants 
used in it than was the automo- 
| bile of only a few years ago,” 
says John D. Collins, general 
| sales manager of Tide Water Oil 
Co. 

“The big old-time spark plug 
has given way to the smaller 
modern plug; burnt out valves 
have been largely eliminated by 
valve seat inserts, and in many 
|cars the old babbitt bearing has 
| been replaced by bearings of spe- 
|cial alloys of much higher melt- 
ing point. 
| “Offsetting these improvements, 
| however, is the fact that the new 
|}engines operate under higher 
compression and at higher speed, 
thus tending to create greater in- 
ternal heat than the older slower 
machines. It is for this reason 
that the owner of an up-to-date 
car must pay particular attention 
to lubrication and provide his 
engine only with the finest heat- 
resisting oils obtainable.” 


| 


| NEW YORK. 


Schultheis dae Clark 


CANTON, O. — E. M. Schultheis 
has resigned from the Timken Roller 
Bearing Co. to join the staff of the 
Clark Equipment Co. of Buchanan, 
Mich., producers of automotive, rail- 
way and agricultural equipment. 

Before joining Timken in 1927, 
Schultheis was connected with the 
White Motor Co. as experimental 
and design engineer and before that 
with the Aluminum Co. of America 
on the design and development of 
the so-called aluminum cars. Pre- 
ceding this a number of years were 
spent with the Nordyke & Marmon 
Co., the Cole Motor Car Co., the 
Pope-Waverly Co. and the Premier 
Motor Corp. 








CHICAGO. — Space miinien 
blanks for the Automotive Service 
Industries Show to be held in the 
Navy Pier, Dec. 9-13, inclusive, 
have been mailed to all manufac- 
turer members of the National 
Standard Parts Assn. and Motor 
and Equipment Manufacturers’ 
Assn. from the office of A. B. 
Coffman, show manager. 

The mailing of the blank is 
later this year than has usually 
been the case in the past and in 
view of the Aug. 10 deadline that 
has been set for final receipt of 
space applications to be allowed 
first choice of space, manufactur- 
ers have been urged to determine 
their space requirements and re- 
turn applications promptly. 

Determination as to which 
manufacturers may have the first 
choice in choosing their show 
space is made by lot, two draw- 
ings being held. 

These drawings will be in the 
Sherman Hotel, Sept. 11. In the 
first drawing will be included the 
names of concerns whose applica- 
tions for space are received by 
Aug. 10. Included in the second 
drawing will be applications re- 
ceived after that date plus those 
of manufacturers who have not 
exhibited at a previous ASI show. 


The attendance promotion pro- 
gram for the Navy Pier exhibit is 
already well under way in the 
overseas markets, being handled 
by the Overseas Automotive Club 
of New York City. An intensive 
show promotion effort among 
jcbbers in United States, Mexico 
and Canada will begin in Septem- 
ber and it is confidently predicted 
by those closely connected with 
the show that this year’s event 
because of its central location 
and the general improvement in 
business will attract a substan- 
tially larger attendance of both 
jobbers and repairmen than has 


Used Car Sales 
Are Improving 
In U. S. Capital 


WASHINGTON.—Sales of used 
automobiles during June by the 
51 members of the Washington 
Automotive Trade Assn., totaled 
5,049, while stocks of used cars 
on hand as of the last day of 
June aggregated 3,787. These to- 
tals are shown in a detailed an- 
alysis of the used car situation in 
Washington compiled monthly by 
the WATA. 

Study of the May and June 
statements shows that June sales 
were 127 units, or 2.6 per cent 
greater than May sales, and June 
20 stocks were 597 units less— 
13.6 per cent—than May 31 
stocks. 

Sales by yearly models were as 
follows in June: 1928 and older, 
516; 1929, 708; 1930, 822; 1932, 
590; 1933, 500; 1934, 610; 1935, 
506; and 1936, 104. Sales of the 
1931 models, which were the 
heaviest of all those listed in 
June, represented 16.3 per cent 
of the total. 

The 3,787 used cars on hand at 
the end of June were divided as 
follows: 1928 and older, 215; 1929, 
452; 1930, 534; 1931, 582; 1932, 473; 
1933, 413; 1934, 567; 1935, 501; and 
1936, 50. Stocks of 1931 cars 
were in greatest volume, and the 
percentage of the total was 15.2 





Can’t Sell on Sundays 


MILWAUKEE, Wis.—The com- 
mon council here has passed an 
ordinance banning Sunday automo- 
bile sales. Local dealers have closed 
their show rooms for the past sev- 
eral months on Sundays and the 
new ordinance is expected to effec- 
tively enforce the Sunday closing 
rule. 
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ASI Show Application Blanks are Mailed Out 


Deadline for Return Set at 
Aug. 10; Promptness Urged 


ever been registered at any previ- 
ous industry exhibition. On Dec. 
9 and 10 the show will be open 
only to jobber members of NSPA 
and MEWA. Invited jobber guests 
will attend on Dec. 11, 12 and 13. 
Sunday, the final day, will be 
open to the entire maintenance 
trade. 

A capacity list of about 350 in- 
dividual concerns is expected to 
occupy every available square 
foot of display space. 

This year’s show, as has been 
the case with those of the past 
several years, is under the three- 
way sponsorship of NSPA and 
MEMA and the Motor and Equip- 
ment Wholesalers’ Assn. 








N. Y. Solons Study 


Gasoline Prices 


ALBANY, N. Y. 
lative committee to 
the price of gasoline, 


investigate 


president of the Senate, 
and Irving M. Ives, speaker of 
the Assembly. It consists of: 
Senators: A. Spencer Feld, Dun- 
can T. O’Brien (D), New York 
City; Frederic H. Bontecou (R), 
Poughkeepsie; Charles J. Hewitt, 
(R), Locke; Assemblymen: John 
H. Black (R), Faust; Andrew D. 
Burgdorf (R), Martville; Harold 
B. Ehrlich (R), Buffalo; and Earl 
Langenbacher (D), Rochester. 
This committee was created by 
a resolution introduced in the As- 
sembly Jan. 20, by Harold B. Ehr- 
lich, to make a study and investi- 


porary 


has been | 
named by John J. Dunnigan, tem- | 


| been or 





gation of the cost price to the 
public of gasoline and other mo- 
tor fuel. It will seek to determine 
the true nature, character and ex- 
tent of the traffic in motor fuel 


A joint legis- and oils and whether or not the 


public is being or has been 
charged excessive prices therefor, 
and whether or not any unlawful 
or illegal or criminal acts have 
are being committed 
therein. The committee has an 
appropriation of $15,000 and is di- 
rected to report to the legislature 
on or before Feb. 15, 1937. 


Joins Globe Union 

MILWAUKEE, Wis.—J. Fletcher 
Harper, formerly with the Allis- 
Chalmers Manufacturing Co., has 
become associated with the Globe 
Union Manufacturing Co. Harold 
Stein has been named research en- 
gineer of the manufacturing depart- 
ment to succeed Harper. 


On cars that give extra value... 


On trucks built to stay on the job... 


Auto Club Asks 
Repeal of U.S. Tax 


NEW YORK.—Resolutions cal- 
ling for immediate repeal of the 
| duplicating federal tax on gaso- 
line, and for reduction of automo- 
tive taxes through highway plan- 
ning and the building of low-cost 
roads, were adopted by the Ohio 
State Automobile Assn. at its an- 
nual convention at Cedar Point, O. 

The resolutions held that the 
| taxation of gasoline should be the 
exclusive right of the states, and 
declared that motor taxes, now 
averaging 25 per cent on the as- 
sessed valuation of motor vehicles, 
“can be lightened if highways are 
planned and constructed econom- 
ically in accordance with present 
and future traffic requirements”. 





On trailers of outstanding reputation ... these parts 


fs 


Automobile feats aaa om are both alloy pr high ie ‘pads. 


treated to secure maximum strength with least possible weight. Axles are unsprung. 


are made of 


SHELBY 


SEAMLESS TUBING 


RONT 


axles and rear axles, rear 


axle housings, steering columns, 


drag links, 


tie rods, torque tubes, 


brake cross shafts, seat frames, etc. 
—here are parts that automotive 
manufacturers have found it profit- 
able ta make of SHELBY Seamless 


Tubing. 
Why? 


Because specialties made 


of this superior mechanical tubing 
stand up in service, give unvaryingly 


uniform re 
made with 


sults in use, and can be 
a minimum of machining 


and grinding, less tool wear, and less 


cost for labor. 


The finished product 


is of fine, uniform steel structure— 
with exceptional strength and no 
excess weight. 


SHELBY Seamless—round, square, 


oval, rectangular, etc. 


is available 


in practically any size, length, and 
wall thickness, and in carbon and 
many alloy grades of steel. To obtain 
the high quality that has made 


SHELBY preeminent 
days, specify it by name 


bicycle” 


Such parts are heat 
when you 


since “safety 


buy seamless tubing. 


NATIONAL TUBE COMPANY 


PITTSBURGH, PA. 


Columbia Steel Company, San Francisco, Pacific Coast Distributors - United States Steel Products Company, New York, Export Distributors 


UNITED STATES STEEL 
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Chain Store Tax Threatens California Dealers - 


eo 


Expessive Levy May Boost 
Selling Price of New Cars 


SAN FRANCISCO.—California’s 
automobile industry this week re- 
ceived a jolt in the shape of 
notice that motor car dealers may 
be forced to pay the proposed 
chain store tax. 


A United States Supreme Court 
decision holding the West Vir- 
ginia chain store tax applicable 
to oil filling stations in that state, 
even though independently owned, 
was the basis for a _ friendly 
warning sent to 1,100 members of 
the Northern California Motor 
Car Dealers’ Assn. from the head- 
quarters of the organization here. 


The chain store tax, passed by 
the last legislature and held up 
by referendum petitions, will ap- 
pear on the November ballot. It 
has been dubbed the “50,000 per 
cent tax,” because the tax of $500 
per store on all establishments 
operated in groups of 10 or more 
would be 50000 per cent higher 
than the $1 tax on.a single store. 
If applicable to motor car dealers 
and agencies, it is believed the 
$500-a-year tax would affect the 
California selling prices of auto- 
mobiles. 


“It would be a serious blow to 
California’s automobile industry 
if the chain store tax should be 
held to apply to motor car deal- 
ers,” said J. E. Rodman of 
Fresno, president of the dealers’ 
association, commenting on his 
organization’s warning to its 
members. 

“The automobile business is 
now staggering under a heavy 
load of taxation and can ill afford 
to ignore the danger of becoming 
subject to an additional license 
fee of $500 a year for each dealer. 
We have called this matter to the 
attention of our members because 
to be forewarned is to be fore- 
armed. 


“While it is true that the West 
Virginia case concerned oil serv- 
ice stations and not automobile 
dealers, our attorneys have 
pointed out that the nature of the 
commodities handled had no bear- 
ing on the decision and that 
therefore the inference is fully 
justified that the courts would 
recognize the same factor of con- 
trol to be present in any mer- 





chandising business where similar 
dealers’ contracts are in force.” 


The warning to the motor car 
dealers was accompanied by a 
memorandum citing the reasons 
why the courts may class their 
establishments as chain stores. A 
letter to the members from 
Arthur D’Ettel, manager of the 
association, said in part: 

“We are, of course, taking no 
position on either side of a con- 
troversial issue, such as the pres- 
ent one between’ independent 
merchants and chain stores, as 
your customers are included in 
both groups, but our primary con- 
sideration is always to protect 
the dealer against increased taxa- 
tion, especially when it is of a 
discriminatory and a_ punitive 
nature.” 


Three Dealer Groups 
Will Visit Chrysler 
DETROIT.— Three groups of 
Chrysler dealers will make a 
two-day visit to the factory July 
27 and 28. One group will com- 
prise 30 dealers from the Roch- 
ester, N. Y., territory, headed by 
Cc. W. Fields. The Chambers 
Motor Co., Newcastle, Pa., and 
the Mahoney Motor Co., Youngs- 
town, O., will join forces to bring 
65, some of these being salesmen 
who are being rewarded by a trip 
to Detroit for exceptionally suc- 
cessful efforts. 


All three groups will arrive by 
boat on Tuesday morning and will 
be taken in buses to the Chrysler 
plant on E. Jefferson Ave. and the 
Kercheval body plant. From there 
they will go to Highland Park for 
luncheon. In the afternoon they 
will attend the ball game between 
the Tigers and Yankees. The day’s 
program will close with a dinner 
and entertainment at the Detroit- 
Leland Hotel, with the Chrysler 
Sales Division as host. 


On Wednesday, the visitors will 
inspect the Plymouth plant, 
Chrysler engineering building and 
force plant, following which they 
will start a driveaway of 74 cars. 


7-DAY LAKE 
CRU ISES 


A 2200-mile cruise on a clean oil-burning liner. 
Shorter cruises available. Deck sports dancing, 


cocktai 


lounge entertainment 


Shore visits of 


Chicago. Mackinac island Parry Sound and Mid- 
land Ont. Detroit Cleveiand Buffalo (Niagara 
Fails). No freight carried. Ah OUTSIDE staterooms. 
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S MEALS, & BERTH 


N OUTSIDE As 
STATEROOM - 


i 
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SEE YOUR LOCAL TRAVEL AGENT or 


GEORGIAN BAY LINE « 


120 WEST FORT ST., 
DETROIT CA. 3910 


WHEN LINCOLN RODE in state, he used the carriage shown above. 


This stately antique is one 


of the interesting displays in the Studebaker display at the Great Lakes Exposition in Cleveland. In 
the background is a Studebaker cab forward truck and a Studebaker safety school bus. 


AAA Head Sees Heav 


Traffic on Mexican R 


DETROIT. — Visitors by the 
thousands soon will be flocking 
into Mexico over the new Pan- 
American high- 
way in the opin- 
ion of Thomas 
P. Henry, pres- 
ident of the 
American Auto- 
mobile Assn., 
who has re- 
cently returned 
from active par- 
ticipation in the 
format  dedica- 
tion of the route 
which links 
the town of 
Laredo, Texas, with Mexico City. 


Previously conceived notions, 
formed through articles in na- 
tional periodicals, had prepared 
him for a hazardous drive, at- 
tended by many of the difficulties 
which beset early American tour- 
ists, whereas there is not a dan- 
gerous foot in the whole 738-mile 
route and nothing to. prevent a 
15-year-old girl from making the 
trip alone, Henry reported. 

As evidence of this, he cited 
covering the entire distance in 
only 14% hours of elapsed travel 
time in the new Pontiac eight 
touring sedan which he drove 
from Detroit to Mexico City and 
return, piling up 5,400 miles in 
two weeks. 

Three large oil companies are 
installing modern tourist camps 
over the entire route, boasting 
plumbing the equal of anything 
in America and the best beds and 
mattresses made in Grand Rapids, 
the AAA head stated. 

“Less than 40 miles of the entire 
route are not hard surfaced,” 
said Henry, “and that stretch is 
oiled and so smooth I didn’t real- 
ize I was leaving pavement. The 
highway is as well laid out as any 
in the United States. Every bridge 
is completed. If there is a single 
foot of dangerous travel on the 
whole trip I failed to find it.” 

The association head spoke dur- 
ing dedication ceremonies held on 
the middle of the International 
bridge at Laredo. John N. Garner, 
vice-president, was the principal 
speaker before a large gathering 
which numbered 73 official repre- 
sentatives from the United States 
and Mexico. All members of the 
party, except Garner, then went 
as guests of the Mexican govern- 
ment over the new route to Mex- 


Thos. P. Henry 


ico City. Henry drove his own 
car, while the others went in 
transportation provided by the 
Mexican government. Governors 
of the states through which the 
caravan passed entertained the 
official delegates at formal func- 
tions, and they were likewise en- 
tertained at the president’s palace 
at Mexico City by President 
Cardenas. 

Henry was accompanied on the 
trip by Russell Singer, general 
manager of the AAA, and as far 
as Monterey by Horace Mosteller, 
district manager for the Pontiac 
Motor Co. at San Antonio. 


Cars from the United States are 
now crossing the border at the 
rate of about 50 a day, he re- 
ported, with prospects of rapid 
increase as a result of the enthus- 
iastic reports brought back by 
those taking the trip. Particularly 
active fall and winter travel is in- 
dicated by the abundance of game 
and the prospects of a temperate 
climate, according to Henry. 


The road, a 70,000,000 peso pro- 
ject under construction for sev- 
eral years, is 28 feet wide, and 
represents a remarkable engineer- 
ing achievement, with the last 280 
miles blasted out of the side of a 
mountain. The hope is that ulti- 
mately it will be extended through 
Central America into South 
America, thus making possible a 
continuous motor route linking 
the two halves 6f the Western 
hemisphere. 


Second Quarter Steel 


Profits are Seen High 


YOUNGSTOWN, O. — Second 
quarter steel profits in general, 
and in the Youngstown district in 
particular, are expected to be at 
new high levels for the recovery 
period. Earning statements of all 
steel] producers are due this week. 


With steel operations in this 
district averaging above 70 per 
cent for the entire period, earn- 
ings must advance. 

In estimating net profits how- 
ever, the effects of the new fed- 
eral undistributed profits tax and 
the income tax must not be for- 
gotten. 

In fact, estimating federal taxes 
before arriving at net earnings 
for the common shares is not go- 
ing to be an easy task, officials 
declared. 


sa 
oad 


Hudson to Show 
6-Month Profit 


DETROIT.—Hudson Motor Car 
Co. is expected to show profit be- 
fore provision for federal taxes 
of more than $2,000,000 for six 
months ended June 30, in a re- 
port to be issued around the end 
of the month. 

Profit before taxes for the sec- 
ond quarter is estimated in excess 
of $1,400,000, the highest for any 
three months since the first quar- 
ter of 1930, and more than four 
times the profit for the corre- 
sponding period last year. Profit 
in the first quarter this year was 
$592,827 before federal taxes. 

A sharp gain in second quarter 
earnings reflects an increase of 
shipments during the period to 
38,850 from 28,509 units in the cor- 
responding period for last year, 
an increase of 36 per cent. Ship- 
ments for the first six months 
totaled 67,614 units, against 55,686 
last year, a gain of 21 per cent. 


Would Post Rates 


BOSTON.—A proposal to require 
contract carriers (trucks) to post 
their charges under rules and regu- 
lations on a party with those gov- 
erning common carriers has been 
made to the public utilities commis- 
sion by Ralph H. Cahout, represent- 
ing the Motor Truck Rate Bureau 
and R. S. Woodbury, representing 
the D. S. Woodbury Co. 

“The commission should require 
the contract carriers to file their 
minimum charges,” said Cahout. “It 
is a cardinal principle of regulated 
competition that all the cards should 
be on the table. There should be 
parity between carriers.” 





Occasionally (and very occasionally) there 
comes an opportunity to bring to attention 
the services of a highly desirable individual 
to act as sales representative in this rich 
territory .. . the iladelphia Metropolitan 
area with its 3,000,000 consumers. 
We write about such a man now. He is 
ready to act for you in either of two rela- 
tionships; to become your sales manager and 
to build a powerful sales force starting with 
his own as a nucleus—you to take him and 
his men over as your sole’ representatives on 
your own payroll—or to proceed on a straight 
commission basis upon percentages mutually 
advantageous. 

He is a man rich in sales experience with a 
background of outstanding accomplishment. 
His work just now is in the technical field; 
too highly technical for a continuing growth 
of sales volume, his first sale being his last 
because the product is of permanent value. 
He now wishes to enter a field wit repeat 
potentialities—with a product or products of 
universal appeal to the consumer or trade to 
which he can devote undivided effort and 
constant attention. 

Please understand, he is the sort of man for 
whom you will be eager to make a place; he 
will create a dominating niche in your sales 
organization and in your own esteem, which 
you will realize when you talk to him. He 
is ready to meet with you whenever and 
wherever you indicate. Write or wire Box 
1108, Automotive Daily News, 527 New 
Center Bldg., Detroit, Mich. 
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Nebraska Dealers Hope Rain Will Save Car Sales 


| 32 States File Requests 


For Cotton Road Material | 


WASHINGTON. — The plan of 
Secretary of Agriculture Wallace | 
|to utilize low-grade cotton fabric 
| 


Farmers’ Buying Power | 


Is Expected to Hold Up). 


LINCOLN, Neb. Scattered 
rains and cooler weather this 
week, along with the higher grain 
and livestock prices that are 
quoted as a result of the drouth, 
have caused Nebraska dealers to 
hope that total sales in 1936 may 
hold up pretty well to the high 
level anticipated a month ago 
before this state was affected by 
drouth. 

If rains continue in Nebraska a 
fair corn crop is yet expected in 
most sections of the state, and 
with the higher prices that will 
come from the severe curtail- 
ment of production in a number 
of cornbelt states, the buying 
power of the farmer will not be 


in nation-wide highway construc- 
in| tion moved forward speedily this | 
week with an announcement by | 
the AAA that 32 states have filed | 
| 
| 
| 


covery in Nebraska, even despite | 
drouth threats, is reflected 
Lincoln as an abundance of cash 
continues to flow into trade chan- 
nels, especially through car sales. 
Bank clearings in Lincoln last 
week amounted to $3,776,608, for 
a decided gain over the same 
period a year ago. The increase in 
money was apparently due to 
heavy marketing of wheat 
coupled with the increased activi- 
ties in the grain markets. 


Lincoln and Omaha dealers re- 
port no appreciable let up in new 
and used car sales.in July over 
the preceeding month, while sales 
are running around 25 per cent 
better than for July of 1935. 


requests for fabric and mats to| 
be used for test purposes. 

Twenty-four states sought ap- | 
proximately 6,167 000 square yards | 
of fabric, the announcement said. 
This quantity, it is estimated, will | 
provide reinforcement membrane | 
for 575 miles of bituminous sur- 
face-treated highways, 18 feet 
wide. In addition, 23 of the states 
asked for 89,500 cotton mats, to 
be used in curing concrete road- | 
ways. 

The cotton-for-roads project was | 
conceived by Secretary Wallace | 
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following complaints from the tex- 
tile trades that each year found 


them with a surplus of low-grade | 


fabrics which could not be mark- 
eted profitably. Tests conducted 
by the Department of Agriculture 
‘ecently proved the theory feas- 
ible 


Sales Are Up 

RICHMOND, Va. (UTPS) IR 
Herzog, in the city treasurer’s of 
fice, states that ie of city 
icense tags in Petersburg this year 
is far exceeding last year’s. During 
1934-35 license r less than 2,500 
city plates we while this 
year 2,369 have already been pur 
hased, and it has been decided to 
order more plates made in anticipa 
tion of further sales. 

Over 30 
bought by 
purchase of 
past two weeks, 


sale 


sold, 


city tags have teen 
veterans following the 
automobiles during the 
he stated. 


_, eel 


| Second Hand Dealers 


Must Get New License 
WEST ALLIS, Wis. An or- 


|dinance providing for the licens- 


ing of all second hand dealers in 
automobiles and automobile parts 
has been adopted by the common 
council. The measure provides for 
an annual license fee of $25 and 
obliges the firm to make a daily 
report to the chief of police of 
all used cars bought, exchanged 
yr traded in 

Such dealers are 
to make a record of the motor 
1umber, factory number, body 
umber, color type and model to- 
gether with other marks of iden- 
tification of such used or second 
hand automobile. 


also obliged 


Named Directors 
KALAMAZOO, Mich.—Roy Faulk- 
ier and James A. King have been 
inmed direciors of the Checker Cab 
Mfg. Corp. 


appreciably impaired. Even if 
the drouth continues, statisticians 
point out that conditions will be 
much better than in 1934. 

Winter wheat which has been 
pouring onto the market this 
week through elevators in every 
section of Nebraska, was better 
than was expected and income 
from this source will be close to 
$40,000,000. Automobiles and truck 
dealers already are feeling the 
benefits of this cash crop. Winter 
wheat will bring more money into 
the state this year than any year 
since the “boom” period. 


A. E. Anderson, state and fed- 
eral statistician, reports that Ne- 
braska’s farm income, exclusive 
of benefit payments, for the first 
five months of 1936 amounted to/| 
$100,138,000, as compared with 
$71,365,000 for the same 1935 
period and $81,193,000 for the like 
period of 1934. This year’s in- 
crease is reflected in new car| 
sales. 


Benefit payments boosted the 
total for the five-month period of 
1936 to $105,197,000, compared with 
$87,612,000 for 1935 and $84,267,- 
000 for 1934. 


The uninterrupted swing of re- 


New Safety Road Signs 
Draw Praise from Drivers 


DETROIT.—The Wayne County 
(Detroit) Road Commission has 
received many commendatory let- 
ters praising its latest innovation 
in promoting safety through road 
signs, says Edward N. Hines, road 
commissioner. 


“In place of the usual custom 
of erecting a sign ‘Cross Road’ or 
‘Side Road,’ we are putting up 
signs fitted with reflector buttons 
200 feet from an_ intersection 
which not only warn the motorist 
of an approaching intersection but 
also names the cross road so that 
he knows in advance when he will 
reach his turn out,” says Hines. 
“These signs are particularly val- 
uable for night driving as the 
headlights of a motor car will 
illumine them over a quarter of a 
mile away. All Wayne County 
roads will eventually be equipped 
with these signs,” Hines asserted. 


‘‘MUSTS” FOR A PERFECT SPRING LUBRICANT 


Pree le Miso ate li ealssiile ase 
2. Withstand heavy pressures. 


3. Permanently eliminate squeaks. 


Ungraphited oils of necessity sacrifice one or more eerste 
SORE ENACT CRS IU Sher Ce a CR 
due to the large graphite particles. + Colloidal graphite, however, is 
CCTM Cle CM ell nM CM ta Me ee Le 
quick penetration; its well known ability to lubricate, while withstanding 
heavy pressures, assures longer periods of sqeak-free driving. + Lubri- 
cation merchandisers are taking advantage of the sales possibilities of 
BA MUM Na uel) 


lubricants containing “dag” colloidal graphite. 


selling points plus performance give a fine opportunity for building 


permanent sales and goodwill. +# Ask your oil supplier about his 


colloidal-graphited brands today. 


Send for specially prepared pamphlet 


ACHESON COLLOIDS CORPORATION + PORT HURON. MICHIGAN 


ys re Ty PAT OFF 
»* 


BICOL OA ee a Lol DAL PRODUCTS 


AT ae 


Inferior Safety Glass 


Object of W. Va. Measure 


CHARLESTON, W. Va. (UTPS) 

The road commission took steps 
to bar inferior grades of safety 
glass from state-registered auto- 
mobiles assembled after next 
Jan. 1, 

James P. Tierney, supervisor of 
transportation, said under the 
1935 motor vehicle act, the de- 
partment was directed to prepare 
a list of approved safety glasses. 
He recently received notification 
of tests conducted by the Ameri- 
can Standards Assn. 

Tierney said his approval list 
will be placed in the hands of 
state police and after Jan. 1 cars 
built after that date without 
proper glass will be ordered from 
the highways. 


© 1936, A.C.c. 





(Continued from 
is most interesting. All the en- | 


gineering for the various plants | 
is done at. Toledo headquarters, | 
where L. H. Middleton, chief 
engineer, and A. E. Buchenberg, 
director of engineering, boss a 
staff of 83 senior engineers and 
there are 132 junior engineers 
probing around into the mysteries 
of electricity. So all the plants 
have to worry about is production 

they follow Toledo’s radio beam | 
as to direction. 


+ * 


AS FOR THE new plug, which | 
of course will be known as the 
Auto-Lite, the plan is to go after 
the replacement market at first. | 
With that idea in mind Frank | 
Nealon, sales manager of the| 
merchandising division, will ope- 
rate differently from the other di- | 
visions. He has 1,500 service sta- | 
tions working retail and they in| 
turn have 20,000 outlets through | 
parts depots. In addition, dis- 
tributors and jobbers will be ap- 
pointed in all parts of the United 
States. 


ok 


* * 


BEING IN TOLEDO, it was} 
but natural that I should drop in| 
on John Biggers, president of | 
Libbey - Owens - Ford, and learn | 
from him that, thanks to the 
automobile manufacturers’ fore- 
sight in realizing that safety glass | 
has been their main contribution | 
to the cause of reducing the num- | 
ber of traffic accidents and casu- 
alities, the safety glass business 
this year is the biggest on record. 
Speaking for the glass industry 
as a whole, Biggers pointed out 
that whereas in 1934 safety glass 
as standard equipment only was 
from 35 to 40 per cent, in 1935 it) 
jumped to 75 per cent and this 
year to 95. Another year Biggers | 
expects it to be 100 per cent. 

* * * 


* 


ALL THIS has happened in 
nine years. I look back to the 
start of the movement when 
Triplex Glass pioneered the way. 
That company operated under 
English patents, as I recall it, but 
it was not until Libbey-Owens- 
Ford and Pittsburgh Plate Glass 
got back of it in a big way that 
things began to happen. Since 
then it has been like the pro- 
verbial snowball rolling down hill. 
The automobile manufacturers 
were quick to grab the idea and 
extended the utmost co-operation 
to safety glass makers. Their 
combined efforts automobiles 
providing an ever-growing prob- 
lem and glass men developing a 
product of increasing quality at a 
price that steadily decreased—put 
safety glass across in a big way, | 
giving the public one of the most 
vital features for greater safety 
ever available in motor cars. 

* * + 


SO ENDETH the Toledo in- 
vasion. But on my return to my 
desk in the New Center Building 
I find an announcement that ill 
health has forced the retirement 
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Sinsabaugh 


Page 1) 


of Fred H. Caley, for 25 years |§ 
and that means gen-| 


secretary 
eral manager—of the Cleveland 
Automobile Club. There’s no 
shennigan about this resignation 


Caley’s health is the real cause. | 
There’s no questioning the fact | 


that for a quarter century Caley 


| has been the spark plug of Ohio | 


motordom. A fighter for motor- 


ists’ rights, he has, to my mind, | 


done more for improved high- 


ways, traffic control, safety and | 





the other things we all want than | 


any other one man I know. 
slew dragons as 
Saint George and his 
deeds will 
posterity. 


His successor, John L. Young, | 


be handed down to} 


He | 
easily as did| 


mighty | 
| (right). They’re trying to beat eac ; 
both doing so good Chris Sinsabaugh says it’s a tie. 


has been the club’s managing di- | 


rector for the past six years. 


* * * 


| Holler says, 
| which makes him a non-partisan. 


BEVERLY GRIFFITH, director | 
of public relations of the Eastern | 


| Airlines, gave me something for | 
| the book this week, something of | 


a distinctly motor flavor and at| 
the same time a bit of unwritten | 


history as to 


camera. Or, at least, Griffith 
assures me, it is. 

Griffith flew the German Opel 
dealers from New York to De- 


troit in two special eastern planes 


Charley Chaplin’s | ; | 
first appearance before a movie | battle, I find a most interesting | 


|I am stymied. 


|/I am stymied. 


and when he had completed this | 


job he had time to reminisce a 
bit. 
* * Ed 

“YEARS AND years ago, when 
I was with Mack Sennett, the 
boss become interested in Charley 
Chaplin, who then was in vaude- 
ville,” said Griffith. “Chaplin, of 
course, 
cinema practice and Sennett 
didn’t want to go to the expense 
of a test. So he said to me, ‘take 
him out and get him in some sort 
of a newsreel picture.’ 

“It happened that just 
Harry Hartz was the kiddie-kar 
champion, by kiddie-kar I mean 
miniature racing cars fitted with 
motorcycle engines and built by 
the boys themselves. Harry has 
won an important race at Santa 
Monica and the newsreel photog- 
rapher got busy. I grabbed the 
opportunity to have Chaplin, as 
a spectator, bust into the picture 
from the side lines several times. 
When the rushes were inspected, 
Chaplin looked at his pictures 
and proudly said, ‘I knew I was 
good.’ And I think I can safely 
say. without fear of contradiction. 
that was the first appearance of 
Chaplin in the movies.” 


« * 


BILL HOLLER sits on the side- 
lines these days and watches with 
interest the teeter-totter battle be- 
tween Bert Hatch and Felix 
Doran, his assistant general sales 
managers, as they fight for indi- 


* 


| 348,630 for Hatch 


knew nothing about} 


| period 


then | 


vidual superiority in the way of | 


sales volume 


in their respective | 


46 


FRIENDLY FEUD. Bill Holler, Chevrolet’s sales head, is acting 
as a referee in the feud between Felix Doran (left) and Bert Hatch 


| 
their various regions and zones. | 
“Sic ’em, Towser!” 


He wants the better man to win | 
but plays no favorites. After all, | 
the harder they fight the better 
will be Chevrolet’s sales record 
and that’s what Holler is after. 


a x 


IN 


* 


CALLED to referee this 
situation and right now I confess 
I'd have to be an 
Einstein to make any decision, so 
I’d have to be an 
Einstein to make any decision, so 
I am going to bat it up to “my| 
public.” I get the figures from | 
Holler’s books and here they are: | 
Doran has the western half of | 
the country and in the first half | 
of this year he and his men made | 
314,190 new unit sales as against | 
in the east. 
Hatch seemed to be in the lead | 
on the face of these returns, but | 
Doran’s total represents a gain | 
of 58.9 per cent over the same | 
last year, while ers 

gain is 55.1 per cent. 





Further to bewilder the referee, 
it was discovered that while Hatch 
sold more new units than Doran, 
on the other hand Doran sold 
more used cars than Hatch; that | 
is, 596,947 for Doran and 549,613 
for Hatch. But here again the 
percentages of increase over last 
year are reversed, for Hatch | 
shows a gain of 71.3 per cent as| 
against Doran's 68.8. 
oe 


*” * 


UPON TAKING into considera- 
tion that there are 71,500,000 in- 
habitants of Hatch’s east, and 51,- 
200,000 of Doran’s west, but that 
Hatch has 4,200 dealers to cover | 
690,000 square miles of territory, 
while Doran has 5,500 dealers to 
cover 2.280,000 square miles, I give | 
up trying to judge the standing of | 
the competitors and call it a tie. | 
As a matter of fact, it is a tie, | 
too, for the ratio of Chevrolet | 
sales, in both east and west, to} 
the total sales of units in Chev- 
rolet’s price class, is almost ex- | 
actly the same. 

So I join Holler 


in saying to 


h other on sales and so far they’re 


Create Business, 


Tire Head Urges 


NEW YORK.—‘“Don’t spend so 
much time fighting for business 
that is already created but create 

new, additional 
business,” Will- 
iam O’Neil, 
president of the 
General Tire & 
Rubber Co., of 
Akron, will urge 
members of the 
Sales Execu- 
tives’ Club of 
New York, at 
whose luncheon 
pie meet he will be 
W. O'Neil guest speaker 
on July 27. 

“Increase the use of your prod- 
uct, open up new markets, satisfy 
new human needs and there will 
never be a saturation point for 
the goods you sell,” O'Neil will 
advise the sales executives. 

“Take tires, for example. Oc- 
casionally, we are told that only 
so many tires can be used, but we 
believe that more tires can al- 
ways be used, if they are used so 


that car owners get the maximum | 


good out of them. 


“To much emphasis is being 


placed today on the advantages | 


of long-time credit and easy pay- 
ments and the fundamental im- 


is in danger of being lost sight of. 
“Manufacturers today realize 


that they must protect their deal- | 


ers by not subjecting them to too 
much inexperienced competition 
in their own lines. 


flict with present outlets.” 


Ford Makes Changes 

MILWAUKEE, Wis.—W. E. 
Simons, manager of the Milwaukee 
branch of the Ford Motor Co., has 
announced the appointment of A. H. 
Pearsall to retail manager, a newly 
created position covering the retail 
activities of all Ford dealers in the 
territory served by the local branch. 
.. N. Pfeifer, formerly assistant 


manager of the local Ford branch, 


territories, just as they in turn | Nip Hatch and Tuck Doran, “Sic| has been named assistant manager 


watch the 


competition between |'em, Towser! 


Precision Built 


lof the Chicago branch. 


BORG & BECK 
CLUTCHES 


|} and 


; |ha 
portance of quality in a product | ve caused 


New outlets | 
should be established slowly and | 
carefully whenever there is con- | 


| Atlanta; 


| 1934. 





Bluebird Will 
Feature Canada 


Automobile Show 


TORONTO.—Sir Malcolm Camp- 
bell’s “Bluebird” will be on its 
way back to America within the 
next few days but not, this time, 
in search of records. Cabled ad- 
vices received here by the Cana- 
dian National Exhibition stated 
that the record-breaking car was 
being sent for exhibit purposes 
at the National Motor Show which 
is being held here from Aug. 28 
to Sept. 12. 

The “Bluebird” will be seen on 
the show floor exactly as the fa- 
mous car appeared when Camp- 
bell prepared for his record run 
on the Bonneville flats. Whether 
Sir Malcolm or Reid Railton, 
“Bluebird’s” designer, will be over, 
is not yet known. 

Highlight of this year’s na- 
tional mid-summer show in Can- 
ada may well be the British dis- 
plays. With introductory dates 
for new U.S. and Canadian mod- 
els moved forward to early fall, 
there are naturally not the first 
showings here that there were in 
past years. Major Canadian mak- 
ers and distributors are all par- 
ticipating, however. The report 
is that British automotive inter- 
ests see in this situation an op- 
portunity to catch public interest 
here. British-built cars enter the 
Canadian market tariff-free now 
and that is also a factor. 

Attendance at the exposition in 
recent years has averaged around 
the million-and-a-half mark. 


Correction 


Under a Milwaukee date line in 
the Pink Sheet, July 15, a story 
related a program of decentvali- 
zation calling for the erection of 
model villages and factories at 
strategic points in the mid-west, 
allegedly being planned by Fisher 
Body Corp. ADN has since learned 
that this story was without 
foundation and that no such plan 
is now under consideration by 
Fisher. ADN regrets this error 
the inconvenience it may 
readers who were 
misled by it. 


Committee Will Survey 


N.Y.’s Highway Safety 
ALBANY, N. Y.—Members of 
the joint legislative committee to 
make a state-wide survey of traf- 
fic conditions and highway safety, 
as announced by John J. Dunni- 
gan, temporary president of the 
Senate, and Irving M. Ives,, 
speaker of the Assembly, this 
week, are: 


Senators: John H. Howard (D), 
Brooklyn; George B. Kelly (D), 
Rochester; Ogden J. Ross (D), 
Troy; Stephen J. Wojtkowiak 
(D), Buffalo; George R. Fearon 
(R), Syracuse; William H. Hamp- 
ton (R), Utica; and Assembly- 
men: Herbert A. Bartholomew 
(R), Whitehall; J. Maxwell Knapp 
(R), Liberty; J. Austin Otto (R), 
McKenzie B. Stewart 
Edward F. Vincent 

Maurice A. Fitz- 
South Ozone Park; 


(R), Moers; 
(R), Maine; 
gerald (D), 


|S. Earl McDermott (D), Cohoes. 


This is a continuation of the 


| Fearon committee, created by 


joint resolution, adopted April 27, 
It has an appropriation of 
$20,000 and is directed to report 
to the legislature on or before 
March 15, 1937. 


Pontiac Male Chorus 


DETROIT. — The Detroit Sym- 
phony Orchestra will play host to 
the male chorus of the Pontiac Mo- 
tor Co. at its regular outdoor con- 
cert on Belle Isle July 29. 

The Pontiac Male Chorus, consist- 
ing of 75 voices recruited entirely 
from employes of the Pontiac Motor 
Co., is under the direction. of 
Eduard Osko, nationally known *mu- 
sical director. 
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Petroleum Industry Asks for Trade Practice Meet 


Plans to Submit Rules for 


Control of All Marketing 


WASHINGTON. 
cation for a trade practice con- 
ference for the petroleum indus- 
try east of the Rocky Mountains 
has been filed with the Federal 
rade Commission by the Na- 
tional Committee for the Petro- 
leum Industry, it was announced 
by the FTC this week. 

In a letter to the Commission, 
the National Committee for the 
Petroleum Industry, of which 
Cc. E. Arnott, New York, is chair- 
man, advised what the conference 
was desired for, and that trade 
practice rules would be submitted 
for all branches of the petroleum 
marketing industry, not including 
the production industry. 

It was stated that since this in- 
dustry held a trade practice con- 
ference in 1929, the proposed new 
rules would be substituted for 
those now in effect. 


The Petroleum Committee ad- 
vised the commission that the in- 
vestment in the industry for 
which the trade practice confer- 
ence is desired approximates 
$12,000 000,000; that the number 
of employes is estimated at 1,000,- 
000; that the principal products 
manufactured are gasoline, kero- 
sene, gas oil, fuel oil and lubri- 
cants, and that the volume of 


Many Contend 
For AAA Crown 


WASHINGTON, D. C.—Winning 
the National Championship crown 
in automobile racing this year 
looms as the toughest assignment 
dished out in the speed sport in 
many summers. 
analysis of Ted 


Formal appli- 


Allen, secretary 


of the contest board of the Amer- | 


ican Automobile Assn., here at 
national! headquarters of the 
sport’s governing organization. 

The addition of two major rac- 
ing courses scheduled to open this 
fall is held by Allen as the rea- 
son for the increased uncertainty 
as to who will receive the ex- 
pensive diamond- studded gold 
medal presented to each year’s 
champion by the AAA. 

Time was, not so long ago, that 
an Indianapolis winner was con- 
ceded as the sport’s king because 
of the 600 points awarded for vic- 
tory in the historic International 
500-Mile Sweepstakes. But now 
Lou Meyer, the only three-time 
Indianapolis winner in the long 
history of the sport, finds that the 
credits he earned at Indianapolis 
this year are only an item in the 
greatest point award in many 
years. 

The first annual 400-Mile Inter- 
national Sweepstakes at Roosevelt 
Raceway at Westbury, Long 
Island, on Oct. 12, holds 480 points 
for the winner and lesser points 
on a graduated scale for others of 
the first 10 finishers. If Meyer 
fails to repeat his Indianapolis 
victory on Long Island, the con- 
test board secretary said, it is 
possible that anyone of nine 
drivers on the National 
pionship roster may come into a 
tie with Meyer, or take the lead 
from him. 


Such was the} 


Cham- | 


production for 1935 approximated 
the following: 

Barrels 
457,692,000 
55,813,000 


Gasoline 
Kerosene és 
Gas oil and fuel oil 
Lubricants 27,771.000 
Crude oil 993,942,000 
The committee also advised the 
commission that the volume of 
sales for the same year was as 
follows: 
Barrels 
434,897.000 
47,652,000 
Gas oil and fuel oil.... 366,514,000 
Lubricants : 19,598,000 
Sales of crude oil were not in- 
cluded in the tabulation furnished 
the commission. 


Gasoline 
Kerosene 


UPLATE Safety Glass is manu- 
factured by a company long 
famous for its fine glass products 
. . . the Pittsburgh Plate Glass 


355,125,000 | 


Plant to New Site 
DETROIT. 


manufacturing facilities has made | 


Vacuum 
obtain 
larger quarters, according to C. B. 


that the 
Equipment Co. 


it imperative 
Power 


Johnson, president. 


“We have recently moved our 


plant into a new building at 1644 | 


W. Lafayette, Detroit, which will 
provide us with much needed ad- 


| ditional space to take care of our 


increasing business. Adjacent 
property has also 
with the view of building an addi- 
tion in the near future. We now 


have three times the floor space 


of a year ago and our sales are at | 
| year of about 30 per cent. 


least twice as good”. 


The need for larger | 


been optioned | 


Vacuum Power Moves New York Sales | 
| | 


25% Over 1935) 


NEW YORK.— According to 
Sherlock and Arnold’s copyrighted | 
passenger car registrations for 
metropolitan New York City, the | 
first six months sales totaled 85,- | 
048 new car unit sales compared 
with 67,979 units for the same 1935 
period, a gain of 17,069 units or| 
an increase in sales of 25 per cent | 
over previous year. | 

Compared with the same 1934 | 
six-month period, the 1936 sales | 
increase of new passenger cars | 
amounts to 60 per cent. 

The first six months of 1936) 
sales is 70 per cent of the entire | 
1935 year, which would indicate | 
an increase for the total current | 


|} orado. At 


| route 


| Collins 


23 


Increased Entries 


DENVER.—Joseph J. Marsh, su- 
pervisor of thé state highway cour- 
tesy patrol, announces the appoint- 
ment of six additional port of entry 
inspectors and the establishment of 
two ports of entry in western Col- 
Montrose traffic will be 
route 50 and U. S. 
550. The other is at Rifle. 
These are the first two ports of 
entry to be established in the wes- 
tern part of the state. 

There are now eight ports of 
entry in the state, the two at Fort 
and Trinidad being estab- 
lished as permanent with a regular 
headquarters building. The others 
are portable posts, operating with 
crews of three in trailers. 

In addition to checking the per- 
miis of public carriers, being on the 
lookout for gas tax evasion and vio- 
lations of the motor vehicle code, 
it is part of the duty of these in- 
spectors to assist tourists. 


checked on U. S. 


A QUALITY PRODUCT 
BY A FAMOUS MAKER 


of every light of Duplate produced. 

When car owners come to you 
for glass replacement, we suggest 
that you supply them with Duplate 


or not. 


Replacement customers 


will appreciate this service and be 
better satisfied with the job... 
which means they will patronize 
you again. 


And if the cars you 


Safety Glass... whether the cars 
you handle are Duplate-equipped 


British Makers Abandon 
Oct.. Car Announcement 
WASHINGTON.—That the uni- 


Company. A half century of ex- 


perience in glass making ... of sell have Duplate as original equip- 


ment, capitalize on that fact 


versal practice of the British au- 
tomobile industry of delaying an- 
nouncement of new models until 
the motor show at Olympia in Oc- 
tober is to be abandoned is indi- 
cated in a report this week to the 
Commerce Department from the 
U. S. trade commissioner at Lon- 
don. 

Several new models have al- 
ready appeared on the British 
market and two additional fac- 
tories have announced new mod- 
els, he points out. 


research and development 
work carried on in modern 
laboratories . . . and the inter- 
nationally recognized reputa- 
tion for quality enjoyed by 
this manufacturer ... are back 


to increase your car sales. 


Faint 


A PRODUCT OF 
PITTSBURGH 
PLATE GLASS COMPANY Glass. 





Public Opinion OK’s Work of Traffic Officers 
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Attitude is Changing, 
AMA Satety Head Says 


TUSCALOOSA, Ala.—Declaring 
that public opinion supports the 
efforts of traffic police to a 
greater degree than ever before, 
Norman Damon, manager of the 
safety department of the Auto- 
mobile Manufacturers’ Assn., 
Thursday addressed a large group 
of southern state and local police 
attending the traffic officers’ 
training course at the University 
of Alabama. 


The police school, which began 
operations July 20, will continue 


One of the novelties to make 
its appearance soon is a unique 
trim material consisting of a 
layer of non-metallic material 
like paper or fiber to which is 
adhered a thin sheet of metal. 
The metal wafer is_ nickel 
plated to give a bright protec- 
tive coating. This material is 
intended for use on cars, trucks, 
and buses where a bright metal 
strip is desired. It’s much 
lighter than a solid metal strip 
a..d more easily applied. 

* * * 

European car owners for 
years have had their engines 
rebored and fitted with hardened 
sleeves which are pressed into 
the bore, thereby increasing the 
useful life of the engine. In the 
U. S. such hardened sleeves have 
been in use on some truck en- 
gines and on many diesels 
Nickel is one of the ingredients 
in the metal developed for some 
of these sleeves or liners. There 
is some talk of using such liners 
in passenger car engines in this 
country and in fact thev have 
been used on several production 


cars in the past. 
* 


* * 


It’s safe to say that many cars 
for 1937 will be set off by big 
handsome hub caps made en 
tirely from stainless steel. That 
makes them strong and durable. 
And the car owner can forget 
about rusting or tarnishine re 
gardless of weather conditions. 
In all manner of stainless steel 
whether it be for automobiles 
trains or kitchenware, nickel is 
an important ingredient. 

a” + * 


Automobile engineers are con- 
vinced that the car of the near 
future must have better per- 
formance than ever—hill climb- 
ing ability, quicker getaway at 
the red light, etc. But they 
want to do it with smaller, 
higher speed engines so as to 
give the car owner everything 
he wants at lower cost. The 
only way this can be done is 
make the entire car much 
lighter without sacrificing com- 
fort or roominess. Car design- 
ers are finding ways of doing 
this most economically through 
the use of high-grade alloy 
steels, which are so much 
stronger than the usual run of 
structural materials that most 
parts can be reduced in weight 
and yet retain the same factor 
of safety as before. According 
to the specifications issued by 
the Society of Automotive En- 
gineers, nickel is the alloying 
ingredient of many of the high- 
grade automotive alloy steels. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 


~ Total to Date 





for the remainder of July and is 
being conducted jointly by the 
university, the International 
Assn. of Chiefs of Police, the 
Alabama State Highway Patrol 
und the National Safety Council. 
A score of nationally known au- 
thorities on accident prevention 
and traffic control are scheduled 
to address the southern traffic 
»fficers. 
Lack of Support 


“Heretofore one of the greatest 
obstacles in the path of enforce- 
ment has been a woeful lack of 
supporting public opinion,” de- 
clared Damon. “Where the gen- 
eral public was not merely apa- 
thetic, there were instances of 
downright antagonism toward 
traffic police, which seriously in- 
terfered with necessary progress 
in traffic law enforcement. 


“As the result of the impetus of 
the integrated accident preven- 
tion movement with a score of 
national public and private asso- 
ciations participating, the general 
public attitude has been changed 
almost completely. “This new 
force,” Damon continued, “can be 
one of the most potent weapons 
in the hands of police everywhere. 

“Enforcement, engineering and 
education are the ‘three E’s’ of 
iccident prevention, and of this 
triumvirate, enforcement is the 


element with which the public | 


has the most contact. The im- 
portance of traffic law enforce- 


©} - 





ment is attested by the significant | 
proof that wherever a community | 


intensifies police traffic effort, 
that community’s accident curve 


|ern cities and states are enrolled | 
in the traffic officer training} 


turns downward proportionately. | 
“Thus far this year there has | 


been a distinct downward trend 
in traffic fatalities in urban com- 
munities. This trend has been 
so ) pronounced | as to result in a 


Figures supplied by R. L 
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"36 
735 
"36 
"35 
"36 
*B5 
"36 
"B5 


“Total, 29 States 
a for June 
California 


Massachusetts 


Michigan 





New Jersey 
"35 | 


36 | a 


decline in the national highway 
mortality total, in the face of the 
fact that accidents on rural high- 
ways are increasing. 


“There is an urgent necessity 
for more adequate and vigorous 
police work on the open highways 
and the Alabama state highway 
patrol has shown its alertness to 
the situation by joining in with 
these other agencies to conduct 
this school for officers from all 
the southern states. 


“This wholesome change in pub- 
ling attitude has had another im- 
portant result. It has strength- 
ened the hands of those who are 
making a fruitful fight against 
the ticket fixer—the bane of every 
traffic official. It is no longer 
‘smart’ or ‘foxy’ to get a traffic 
ticket fixed. The fixer is rapidly 
assuming his rightful place in 
the category of men who would 
beat the women and children in 
a race for a lifeboat. The public 
is beginning to recognize him in 
his true colors and we have good 
reason to expect that shortly he 
will be regarded socially as a 
pariah. 

Industry Aiding 

“The automotive industry is in- 
tensely concerned with the suc- 
cess of the work of all traffic 
and accident prevention officials 
It has placed men, money and 
moral support behind them and 
offers its utmost effort 


and limbs on the highway.” 
100 Policemen Enroll 


For Traffic Training 
TUSCALOOSA, Ala— 


course that began at the Univer- 
sity of Alabama, July 20, and ex- 


tends through to the end of the| perous period. 


in any} 
constructive attempt to save lives | 





One hun-| 


dred traffic policemen from south- | Hardware Co. of Los Angeles, he 


| booth 


| display, 


carried on through the co-opera- 
tion of the university, the Ala- 
bama state highway patrol, the 
International Assn. of Chiefs of 
Police and the National Safety 
Council. 


The New England Traffic Of-| 


ficers’ training School will be 
held at Harvard University, Aug 


17 to 29 under the joint direction | 
of the Harvard Bureau for Street | 


Traffic Research and the Inter- 
national Assn. of Chiefs of police. 
It will be conducted along plans 
being completed by Chief O. W. 
Wilson, of the bureau staff. 
Basic and advanced traffic 
courses are to be given at the 
Fourth Annual School at North- 
western University, Oct. 12 to 24, 
under the direction of Lieutenant 
Krem! and Captain Ray Ashworth. 


Bear Co. Reserves 


Space in 37 Show 


ROCK ISLAND, Ill.—Predicting 
that the 1937 Los Angeles Auto- 
motive Maintenance Show will be 
bigger than this year’s exhibit 
which attracted more than 20000, 
Henry W. Dammann, secretary- 
treasurer of the Bear Mfg. Co., 
declares that his firm has al- 
ready contracted for space again 
next year. 

The Bear firm had a 
at the show and received 
many favorable comments from 
dealers and clients alike on the 
which was arranged in 
co-operation with the Union 
said. 

Dammann spent five weeks in 


|California and reports that the 


far west is again enjoying a pros- 
He says that the 


month. Lawrence Tipton, Alabam1| Pacific coast states have more 


director of safety, is 
which 


state 
charge of the school 


in | Bear 
is equipment in this field. 


dealers than any other 


| Schenck. 


large | 





pr Motor Cm 
Buys Plant To 
Build Aleo Units 


DETROIT.—William W. 
Schenck, president of the Alma 
Motor Co., has announced that on 
July 18 the Alma Motor Co. 
availed itself of its option to pur; 
chace the plant, machinery, equip- 
ment, working inventory, service 
parts, patent rights, good-will, 
trade name, etc., of the Alma Mfg. 
Co. at Alma, Mich. 

“Alma Motor Co. thus becomes 
an active operating unit in the 
motor parts industry,’’ said 
“We have acquired a 
modern brick and glass factory 
on five acres of ground along the 
Pere Marquette railroad, the plant 
is equipped with much necessary 
machinery, conveyor lines, tools, 
jigs and fixtures to manufacture 
the “ALCO” four-wheel drive 
front driving axle and a single 
unit transmission for trucks. 

“We have placed orders also for 
immediate delivery of consider- 
able additional machinery and 
tools in order to bring the plant 
up to full productive capacity. 


Inquiries now on hand would re- 
quire full-time operation of the 
enlarged plant for the next three 
months, and at the rate at which 
inquiries are coming in we hope 
to be in full-time operation for 
many months to come.” 


New Packard Dealer 

MILWAUKEE, Wis.—The Pack- 
ard Milwaukee Co., under the di- 
rection of Harry Dahl, is taking 
over the Packard branch here. It 
marks the first time that Packard 
has had direct distribution in Wis- 
consin, the local agency having been 
a sub-branch under the Chicago 
branch for 24 years. B. B. Brown 
continues in charge of retail opera- 
tions here, while Walter Tambke 
has been named wholesale manager 
in charge of dealers throughout the 


| state. 
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(Continuation of “A W ord in Edgewise” 


the American automotive indus- | 


try forged ahead after 1900 with | 
astonishing speed. By 1915 the 
private automobiles of America 
were traveling more than forty 
billion passenger miles a year. By 
1935 they were traveling more 
than four hundred billion! In 
1925 the cost per horsepower of 
the average American automobile 
was $31.50. In 1935 it was $8 per 
horsepower. The average car of 
American make today costs only 
21c per pound—far less than the 
cost of a pound of butter! Right 
there is the secret of the whole 
phenomenal business. The auto- 
’ mobile today is an integral part 
of every American’s life because 
the automotive industry has made 
it so inexpensive—and so good 
that every American family can 
own one and go about in it regu- 
larly. 


* * 


“HOW HAS THIS been made 
possible? Many factors have 
contributed to this unparalleled 
growth. But the truly important 
factors were a few fundamental 
traits ingrained in the American 
character. It took the vision of a 
Henry Ford and other pioneers to 
realize that the automobile could 
be made available to millions. It 
took tenacity and will power to 
advance step by step along the 
hard road to painstaking engi- 
neering and research of today’s 
superbly efficient motor car. It 
took courage and organizing abil- 
ity to create and install the 
method of mass production with- 
out which the automobile would 
have remained a ‘rich man’s toy.’ 
And because these same qualities 
were to be found also in allied 
industries, ‘the development of the 
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‘Cars Credited With Crushing Sectionalism in U. S. 


Many Industries Aided 


In Development of Autos 


> 


from Page 6) 


automobile in America was made 
that much more rapid. 


“The art of tire making, for 
example, fortunately kept pace; 
so that today a well-built tire can 
give a guarantee of almost per- 
fect safety. Twenty years ago, 
you would have had to buy, for 
your car, an average of seven 
new tires a year. Today the aver- 
age replacement is slightly 
greater than one new tire a year. 
The life of a good tire in 1915 
was 3,000 miles. Today it is about 
20,000 miles. And the cost of 
that tire is only a fraction of 
what it used to be. 

* * * 


“THE SAME STORY of pro- 
gress can be traced in the petro- 
leum industry, the steel industry, 
the glass industry, and many 
others which contribute to the 
sum total of the modern auto- 
mobile. It represents a typically 
American saga of growth and ac- 
complishment which no one mind 
or authority could possibly have 
conceived or directed. It is in- 
teresting to note that in its con- 
stant and rapid growth the auto- 
motive industry has, to a very 
considerable extent, created its 
own market. Over 5,000,000 work- 
ers are employed directly or in- 
directly in the business of motor 
transport. This does not include 
workers in those allied industries 
which are mainly dependent on 
the needs of the automobile fac- 
tory. The automobile industry is 
the largest user of steel, rubber, 
plate glass, nickel, lead, mohair, 
and upholstery leather. In its in- 
creasing use of processed vege- 
table products, it is becoming one 
of the farmer’s important cus- 
tomers. Add these and other 


suppliers to the 5,000,000 above, 
and the total estimated number 
whose purchasing power finds its 
source in the automobile, becomes 
11,000,000. Yet the benefits which 
the automotive industry has cre- 
ated for the American public ex- 
tend far beyond the limits of in- 
come for any one economic or in- 
dustrial group. 

* 


* * 


“THE TRUE VALUE of the 
automobile to the American 
people as a nation can be ex- 
pressed only in terms of human 
health, happiness and freedom. It 
enables millions of city dwellers 
to get out of town at frequent 
intervals, into the sun and air. 
It permits other millions of city 
workers to live out of town, in 
more healthful and_ spacious 
quarters. It liberates the farmer 
from the soil he tills, and enables 
him to shop and see the sights 
in the city, the state, or the coun- 
try at large. It gives to every 
American an opportunity to know 
his own country and his own 
countrymen in a way that is im- 
possible anywhere else in the 
world. One-ninth of the entire 
population of the United States 
passed through the turnstiles of 
the Chicago Century of Progress 

and a large proportion of them 
made the trip by car. Millions of 
our citizens take to our 3,000,000 
miles of highway (paid for largely 
out of taxes on automobiles and 
gasoline) for their holidays and 
vacations, often traveling thou- 
sands of miles to Florida, to the 
West Coast, even to Canada and 
Mexico. 

* 


“THE RESULT is evident in 
the national point of view. There 
is little of intolerance in the 
average American citizen — no 
crushing weight of sectionalism 
and selfish bigotry. He has per- 
spective. He knows his fellow- 
men, whether in Maine or Cali- 


*# * 
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they think and live. He is re- 
ceptive and sympathetic, like the 
Athenians of old, to new ideas 
and things. In all that he does he 
breathes that spirit of freedom 

of mutual comradeship and un- 
derstanding—which is the 
requisite of a sound and enduring 
progress. Such is the 
character. 
no doubt, are implicit in the na- 
tion’s history and the circum- 
stances of his birth. 
qualities have been enhanced and | 


the average citizen’s experience 
and to the industry which has 
done so much to make that en- 
richment possible, this country 
owes a debt of lasting honor and 
respect.” 

* 


The above was written by an 


* * 


Ayer & Sons. If our 
would like extra copies, 
importune Ayer to supply us. 
G.M.S. 


C. A. Vane Named Mer. 


DETROIT.—C. A. Vane, for 11 


tional Automobile Dealers’ Assn., 
has been appointed Pacific Coast 
manager for the trailer division 
of the Mullins Mfg. Corp. of 
Salem, O., it is announced by 
Paul F. Brophy, general sales 
manager. 

in Los Angeles and San Fran- 
and distribution of the Mullins 
Red Cap utility trailer, 
said. 


ties, Vane has 


years. The Mullins trailer is be- 
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‘Olds Sales Hit 
| All-Time High 
| During July 


LANSING. Oldsmobile sales 
for the second 10-day period in 
| July set a new all-time high mark 
| for the period, asserts Dave Ral- 
ston, director of sales. During that 
time 5,555 cars were sold, which 
is a gain of 22 per cent over the 
|same period last year. For the 
first 20 days in July, Oldsmobile 
| sales reached a total of 11,500 
units which is an increase of 31 


| per cent over the sales for the 
eee period last year. 


Road Rollers Exempt 


WASHINGTON. 
exempt from traffic regulations and 
are not required to have driver's 
permits. This was decided by the 
corporation counsel of the District 
of Columbia here this week in the 
|} case of John W. Colbert, arrested 
| for operating a roller without a 
nermit. Colbert’s $40, posted as col- 
| lateral, was returned. 


Road rollers are 


Offers Catalog 


MONROE, Mich.—A new 16-page 
handbook on shock absorbers service 
}and replacement has been issued by 
the Monroe Auto Equipment Co., 
Monroe, Mich. Dealers or service sta- 
tions may obtain a free copy by 


| writing the company. 
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@ Safe 


interest to everyone, creating a widespread 


driving is a nation-wide topic of 


demand for better road illumination after dark. 
Few realize that the ratio of fatal accidents to 
total accidents occurring during dusk and 
darkness, is 92% greater than for daytime 
accidents. A reasonable rate of speed for 
daytime may be dangerous at night without 
the proper lighting equipment. 


The Lorraine Fog Light has been developed 
and designed to meet the most hazardous 
driving conditions, and is effective in fog, 
It is a pleasure 
to drive behind a pair of Lorraine Fog Lights, 
and every user becomes a booster. Model 45 
is all chrome plated, listing at $8.50. Model 
47 is black enamel with chrome rim, listing 
at $6.00. Large, heavy bracket fits all model 
cars, Long metal shielder 
wire and attractive instrument panel switch 
included. 


snow or on wet pavements. 


buses and trucks. 


The Appleton Electric Company, manufac. 
turers of Lorraine, the finest driving light in 
the world, now offer a complete line of 
auxiliary lights, representing good profits to 
our dealers. An attractive catalog is supplied 
on request, together with the name of the 
wholesale distributor serving your territory. 


APPLETON ELECTRIC COMPANY 
(AUTOMOTIVE DIVISION’ 


1753 WELLINGTON AVENUE 
CHICAGO, ILLINOIS 


—_—_ 
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Many Investment Trusts Reduce Motor Holdings. 


Tire Shares Gesu jon, 
In Favor With 
Trust Managers 


By C. J. ALEXANDER 


NEW YORK.—Investment trust 
managers apparently had some 
difficulty in making up their 
minds what to do with their auto- 
motive stocks during the first 
half of the current year. The re- 
sult was that some trusts added 
to their holdings of this type, 
while others reduced them. The 
conclusion is that many of the 
investment companies were try- 
ing to sell high and buy back low 
instead of holding for income in 
the form of dividends. 


In the absence of any indica- 
tions that automotive dividends 
were to be reduced, it is difficult 
to explain the selling of such 
stocks as General Motors and 
Chrysler except on the theory that 
the holders believed they could 
buy them back at lower prices. 
Certainly there was no reason to 
anticipate smaller dividend re- 
turns. So far the opportunity for 
replacing these stocks at lower 
prices has not arrived, both hav- 
ing gone on to new high levels. 


The reductions in holdings of 
General Motors and Chrysler were 
offset in part by accumulation by 
the trusts of additional stocks of 
the tire and rubber companies, 
which have not been popular with 
the investment trusts in recent 
years. Some of the parts and ac- 
cessory stocks also were bought, 
although the trend in this group 
was mixed. 


Reduce Holdings 
Twelve investment trusts, re- 
porting portfolios for June 30 
showed a net reduction of 34,000 
shares in holdings of General Mo- 
tors and 4,200 shares in Chrysler. 
American General added to its 
holdings of both GM and Chrys- 
ler, Equity Corp. sold Chrysler 
and bought GM, while Second, 
Third and Fourth National In- 
vestors left their holdings in these 

two companies unchanged. 


Lehman Corp. sold GM and 
Chrysler heavily in the first half 
but went into tire and rubber 
stocks on a sizeable scale. Hold- 
ings of GM at June 30 totaled 
20,000 shares, a reduction of 16,- 
136, while Chrysler shares totaled 
10,000, a reduction of 13,500 from 
Dec. 31, 1935. This trust ac- 
quired 800 shares of Goodrich pre- 
ferred and 6,500 shares of Good- 
rich common in the first half and 
added 9,600 shares to its holdings 
of Goodyear common and bought 
1,000 shares of this company’s 
preferred. Lehman also bought 
5,000 shares of U. S. Rubber com- 
mon. 

Lehman also acquired 4,500 
shares of American Chain in the 
first half and added 1,500 shares 
of Libbey-Owens-Ford. This trust 
reduced its holdings of Briggs 
and Electric Auto-Lite and held 
its 4,000 shares of Borg-Warner 
intact. 

Tri-Continental Corp. increased 
its holdings of preferred from 
1,500 to 2,000 shares, reduced its 
Briggs common from 1,500 to 400 
and GM from 11,900 to 2,000 and 
held intact its 3,000 shares of 
Briggs & Stratton, 17,000 shares of 
Chrysler and 2,000 shares of Ford 
of Canada. 

Heavy Buyer 

Capital Administration, Ltd., re- 
duced its GM from 2,500 to 500 
shares and held intact its 3,100 
shares of Chrysler and 1,000 
shares of Ford of Canada. Se- 
lected Industries added 500 shares 
of Goodyear preferred and 2,600 
shares of Chrysler but reduced 
its GM by 10,500 shares, Briggs 
by 1,100 and Briggs & Stratton by 
1,000. Broad Street Investing re- 
tained its Chrysler and GM hold- 
ings without change. 

American General was a heavy 
buyer of motor stocks during the 
first half. It added 3,900 shares 
of Borg-Warner, 8,000 of Chrys- 
ler, 6,100 Electric Auto-Lite, 200 





GM, 2,600 Libbey-Owens-Ford and 
4,100 shares of Timken Roller 
Bearing. 

Equity Corp. cut 
holdings 1,300 shares but added 
1,200 Borg-Warner, 4,000 GM, 
1,000 Libbey-Owens-Ford and 500 
Timken Roller Bearing. 

The Second, Third and Fourth 
National Investors held 74,100 
shares of GM and Chrysler at the 
end of the first six months, the 
3ame number as at the end of 
1935. These trusts were heavy 
buyers of Commercial Credit and 
Commercial Investment Trust 
stocks during the period. Affili- 
ated Fund added 100 shares of 
Borg-Warner, 200 shares of GM, 
1000 of Libbey-Owens-Ford and 
200 Timken Roller Bearing. 


See Increased Activity 


Activity in shares of General 
Tire & Rubber probably will be 
greater in the future as a result 
of the approval by the stockhold- 
ers of a split of the stock on the 
basis of five shares of new for one 
ehare of old. There were only 
87,145 shares of this stock out- 
standing at the end of the last 
fiscal year and because of its 
h'gh price there was not a great 
amount of trading in it. With 
the increase in shares and the 
resulting lower price, activity 
should increase. The stock is 
traded in on the New York Curb 
Exchange. 

Automotive stocks were gener- 
ally higher in the week, covered 
by the Automotive Daily News 
stock price averages. The car and 
truck issues, led by GM and 
Chrysler and the tire and rubber 
shares, were particularly strong. 

The ADN averages for July 22 
compared as follows with the 
week preceding and a year ago: 

Last This eal 
Week on k 7 r0 
24 mot 49.25 49.95 
10 car-truck cos 52.235 53.07 
10 parts-ace $1.39 41.37 +O0.17 26.9 
4 tir ier 25 27.32 -1.37 W7 


This was a new high. for the 
year and for the entire recovery 
period for the car and truck 
stocks and for the 24 stocks as a 
whole. The parts and accessory 
and tire and rubber shares are 
near their best levels. Outstand- 
ing strength was shown in the 
past week by Goodrich. 


its Chrysler 
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Last Minute Wall Street Wires 


From C. J. A 


LEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, July 24 (3:30 P.M.).—Landon speech exerted little 


effect on stocks. Steels and 
early dealings. 
Chrysler took place in the 
featured the 


dividend increase. 


Steel Output Up 


In Youngstown 


YOUNGSTOWN, O.—Steel pro- 
duction in the Youngstown dis- 
trict will continue this week at 
the high level of 80 per cent of 
theoretical capacity mill schedules 
indicated at the start of the week. 

Of the 83 open hearth furnaces 
in the district, 63 will be active. 
Bessemer output will continue al- 
most at capacity, due partly to 
increased production of butt-weld 
pipe as the result of the pick up 
in construction. 

General steel business has pick- 
ed up to such an extent that the 
industry here “will hardly feel 
the slack” in automotive buying, 
said W. E. Watson, vice-president 
in charge of sales of the Youngs- | 
town Sheet and Tube Co. 

“It looks now as if there will be 
little or no slackening before the 
automotive makers again enter 
the market” Watson said. “The 
making of new models is expec- 
ted to begin earlier this year and 
it is reasonable to expect auto- 
mobile steel orders by the middle 
of August”. 


Graham-Paige Reports 
On 5-Month Operation 
NEW YORK Statement of 
Graham-Paige Motors Corp. and | 
subsidiaries for five months ended 
May 31, 1936, shows net loss of 


Profit taking 


accessory group 


motors led the list upward in 
in General Motors and 
Electric Auto-Lite 
anticipating 


last hour. 
on buying, 





$106,094 after taxes, interest, 
preciation and other charges. 
Consolidated balance sheet of 
Graham-Paige Motors Corp. and 
subsidiaries as of May 31, 1936, 
shows total assets of $8,324,537 
comparing with $8,608,147 on Dec. 
31, 1935. Capital surplus was $2,- 
649,287 against $2,618,751 at close 
of year 1935 and deficit from op- 
erations was $2,215,381 against 


deficit of $2,109,287. Appraisal sur- | 


plus remained unchanged at 
$508 645. 

Current assets as of May 31, 
last, including $161,935 cash, 
amounted to $2,195,707 and cur- 
rent liabilities were reported as 
$1,779,142. On Dec. 31, 1935 cash 
amounted to $306 262, current as- 
sets totaled $2,486 325 and current 


liabilities were $2,382,829. 
Twin Coach Co. Reports 


Many Unfilled Orders 
KENT, O.—More than two and 
three-quarter million dollars 
worth of unfilled orders were on 
the books of the Twin Coach Co., 
of Kent, it was announced this 
week by company officials. 
Modernizing programs of street 
railway and coach companies all 
over the United States resulted 
in the stack of orders placed on 
the books within the last 30 days, 


| it was said. 


Forty coaches go to Davenport, 
Ia; 12 to Kansas City; 10 to Bai- 
timore; 15 to San Antonio; 15 to 
New Orleans; 15 to Spokane; 21 
to Oakland, Calif.; and 10 trolley 
coaches to Cincinnati. 
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Packard Reports 
Net Earnings 
For Six Months 


DETROIT. Packard Motor 
Car Co. reports, for the first six 
months of this year, net earnings 
of $3,520,128 (about 24 cents a 
share), compared with $290,460 
(less than two cents a share) for 
the corresponding period of 1935. 

“These earnings,” said Alvin 
Macauley, president, “reflect the 
large increase in sales of Packard 
cars and the high standard of ef- 
ficiency of our factory. Earnings 
for the first six months of 1936 
of $3,520,128, are the highest for 
any six months’ period since the 
first half of 1930. They exceed 
total net earnings for the entire 
year of 1935, which amounted to ' 
$3 315,622. Cash on hand as of 


| June 30, 1936, amounted to $15,- 


631986 which compares with $9,- 
812,758 on June 30, 1935. This sat- 
isfactory cash position is after the 
payment of a dividend of $1,500,- 
000 in February, and before the 


; payment of a dividend of $2,250,- — 


000 which was made on July 1. 
During the first half of 1936. $1,- 
730,157 was expended on plant. 
The outlook for continued good 
earnings this year is excellent.” 


Goodrich Offers 
Plan to Clear 
Stock Arrears. 


A plan to take care 
of dividend arrears on the out- 
standing 7 per cent preferred 
shares of the B. F. Goodrich Co. 
was announced this week by the 
company’s board of directors. 

Under the proposal, a new issue 
of preferred paying $5 a share 
annually would be created. Into 
it the outstanding shares of the 
present 7 per cent cumulative 
preferred would be exchanged on 
the basis of 1.4 shares of new 
preferred for each share of pres- 
ent stock now held. In addition 
the 7 per cent preferred share- 
holders would receive one-half 
share of common stock for each 
share of the preferred now held. 

Dividend arrears on the out- 
standing Goodrich preferre d 
amounted to $33.25 a share, as 
of May 7, last. 

“The new preferred stock would 
entitle the holder to an annual $5 
fixed preferential dividend cumu- 
lative from July 1, 1936,” the 
board’s announcement states. 
“Dividends paid on this stock 
during the first two years may be 
in cash, in the new preferred 
stock, or partly in each.” 

A special meeting of stockhold- 
ers to consider the recommenda- 
tion has been set for Sept. 9. The 
record date to determine the 
stockholders entitled to vote at 
the meeting has been fixed as 


July 31. 


AKRON. 


Budd Reports Biggest 
Payroll Since 1929 


PHILADELPHIA. Employ- 
ment in the Philadelphia plant of 
the Edward G. Budd Manufacur- 
ing Co. is greater than it has 
been at any time since 1929 and 
the average hourly wage rate is 
higher now than it was then, 
officials declare. 

Average wages per hour during 
1935 and the first six months of 
1936 were 9 per cent above the 
1929 average rate, and 25 per 
cent above the average hourly | 
rate that marked the low point 
in 1932. 

Taken by the week, the com- 
pany reports that for the first 
six months of 1936 the average 
weekly wage was higher than in 
any of the past four years. 


Kinite Bankrupt 
WILWAUKEE.—tThe Kinite Corp. 
of Sheboygan Falls, Wisc., has filed 
a voluntary petition in bankruptcy 
in the federal court here. 
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The News of Automotive Advertising 


By 


lime Marches On 
Time Magazine is about t 


GERRY SCHURMAN 


o have a brother. The new 


publication — a news-picture weekly — has not yet been 
christened, but plans for the ceremony are going ahead. 


Harry Dole, who has been 
motor capital, joins the selli 


Time’s head man around the 
ng force of the new weekly. 


William Grafton, Motor’s Michigan representative, suc- 


ceeds Dole as Time’s Detro 
eomes from Motor’s 
office to take on Grafton’s job. 


Rothman to U. S. 


Edward Rothman has joined 
United States Advertising Corp. 
to fill the vacancy left by the late 
Henry Koch, as manager of the 
Detroit office. 


several automotive accounts, in- 
cluding Buick, AC, Delco-Remy 
and United Motors. 


Ethics 


The Philadelphia Automobile 
Trade Assn., in co-operation with 
local newspapers, has drafted a 
* suggested code of ethics for used 
car advertising. The rules, simi- 
lar to those adopted in several 
other cities, would bar all mis- 
leading or exaggerated descrip- 
tions. Among the suggested bans, 
would be “6 per cent finance plan” 


ICC Appoints 18 
New Joint Boards 


WASHINGTON. Announce- 
ment of the appointment of a 
number of additional joint boards 
to aid in the administration of the 
Motor Carrier Act was made this 
week by the Interstate Commerce 
Commission 

The new boards are: 

No. 58—Andrew Olson, 
Samuel L. Trabue, Indiana; 
E. J. Hopple. 

No. 59—E. J. Hopple, Ohio; P 
Stephen Stahlnecker, Pennsyl- 
vania; and James P. Tierney, 
West Virginia. 

No. 60—Samuel L. Trabue, 
diana, and E. J. Hopple, Ohio 

No 61--Charles F Schaber 
Ohio, and James P. Tierney, West 
Virginia. 

No. 62—Cliff 

tucky; H. L. 
and James P 
ginia. 
_. No. 63—Harold E. West, Mary- 
land; H. Lester Hooker, Virginia; 
and James P. Tierney, West Vir- 
ginia. 

No. 64 
Florida, 
Georgia. 

No. 65 
sylvania. 

No. 66—-W. D. Smith, Delaware, 
and Thomas C. Egan, Pennsyl- 
vania. 

No. 
New 
Egan, 

No. 


Illinois; 
and 


In- 


Claypool, Ken- 
Goodbread, Ohio: 
Tierney, West Vir- 


S 
P. 


Matthews, 
Wilhoit, 


Eugene 
and Jud 


Thomas P. Egan, Penn- 


67—-Thomas 
Jersey, and 
Pennsylvania. 
68—James L. Martin, Dis- 
trict of Columbia; Harold E. 
West, Maryland; and H. Lester 
Hooker, Virginia. 

No. 69—Frank J. McArdle, 
Maine; Leo H. Leary, Massachu- 
setts; and Winslow E. Melvin, 
New Hampshire. 

No. 70—Frank 
Maine. 

No. 71 
York. 

No. 72—Moie Cook, Indiana 

No. 74—Harold E. West, Mary- 
land, and Thomas C. Egan, Penn- 
sylvania. 

No. 75—-Warren K. Brown, Cali- 
fornia. 

No. 76—Harold J. Waples, Mich- | 
igan. | 

The following joint board sub- | 


L. 
Thomas 


Hanson, 
c, 


J. McArdle, 


M. C. Cleveland, New 


stitutes were made by the Com- 
mission. 

No. 2—R. O. Self, North Caro- 
lina for Stanley Winborne. 

No. 30—Elmer E. Corfman, 
Utah, for Joseph S. Snow. 

No. 48—Wilson T. Wright, Ari- 
zona, for Charles R. Howe. 


Rothman recently | 
left Campbell-Ewald, where dur- | 
ing 14 years he had worked on} 


it man. In turn, Dan Stall 


Chicago® 


or “6 per cent plan.” 
|}guarantee claims, 
“dealer's official” and 
are prohibited. 

A short time ago, when used 
| cars were the main topic of con- 
versation around these parts, 
many associations and papers 
adopted rules of ethics along 
| these same general lines. 
| $$ __ 


> 


| 1935-36 

Among the | 
“factory,” | 
“new car’ | 


Gas Tax Receipts 
Up in Virginia 


RICHMOND, Va. (UTPS).—A 
gain of $1,217,082.74 in gasoline 
taxes collected by the state for 
the fiscal year ended June 30 in- 
creased total collections of the | 
division of motor vehicles to $1,-| 
678,753.74 for the 12-month period. | 

John Q. Rhodes, director of the | 
motor vehicles division, in making | 
public the sharp gain yesterday 
said the total collections from 
all sources aggregated $20,193,- 
330.03 as against $12,514,576.29 for | 
the 1934-35 fiscal year. 

Gasoline taxes collected for the | 
fiscal year totaled $14,- | 
537,577.57 as compared with $13,- | 
320,494.83 for the previous year. 

Title fee revenues showed a 13.6 
per cent upswing for the year, 
the total being $255,016.04 for 1935- | 
36 compared with $224,302.86 for | 
1934-35. In dollars and cents the 
increase was $30,713.18. 

The second largest single item 
gain was in auto license plate fig- 
ures. For 1935-36 the aggregate 


was $4,691,899.46 against $4,238,- 
910.25 the previous year, an in- 
crease of $452,989.21, or 10.6 per 
cent. 


Traffic Deaths Reduced 
With Proved Methods 
NEW YORK. Congratulating 


the dozen national safety organi- | 


zations with which the automo- 
bile industry is collaborating in 
an intensive nation-wide accident 
prevention program, upon the 
drop of 3 per cent in highway 


deaths during the first five months | 
of the} 


of 1936, Lee J. Eastman 
Safety Traffic Committee of the 
Automobile Manufacturers’ Assn. 
and vice-president of the Packard 
Motor Car Co., emphasizes the 
fact that progress was accom- 
plished by the application of 
methods that have proven their 
effectiveness over a long period 
of years. 

“It is heartening to note that 
the reduction in deaths as com- 
pared with the first five months 
of 1935 was accomplished in the 
face of an indicated increase of 


27 


9 per cent in car use,” declared 
Eastman. “American motorists 
have driven tens of millions more 
safe miles thus far this year than 
they did in 1935. The death rate 
of the first five months of 1935 
of 21.22 per 10,000,000 gallons of 
motor fuel has dropped to 18.89 
this year, which is a substantial 
showing.” 


'To Discuss Western Show 
At Los Angeles Meeting 

SEATTLE. Carl R. Heussy, 
secretary of the Seattle Automo- 
bile Dealers Assn., is attending 
the conference of commercial and 
trade executives in Los Angeles, 
July 26-31, and is programmed to 
address the meeting on “Indus- 
trial Relations.” 

The four western auto shows 
will be discussed at a conference 
planned of association secretaries, 
in connection with the gathering 
in Los Angeles. Seattle’s show 
dates November 14-21. Portland, 
Los Angeles and San Francisco 
are the three other major shows 
of the west. 


Federal Presents... ANEW 
%-1 TON 6-CYLINDER MODEL 


Here is genuine Federal quality and big 
value in a new %-1 ton 6-cylinder model. 
It's just the size of truck that thousands of 


operators need 


and want. In this truck 


Federal has combined economy of oper- 
ation and upkeep with 6-cylinder smooth- 
ness and dependability. 


Engineered into this new model are many 
of the proven features found in Federal’s 
heavy duty trucks. It is characterized by 
the same ALL TRUCK construction which 
has made Federal Trucks famous for 
“Faithful Service” for over 26 years. A 6- 
cylinder, 7-bearing thoroughbred truck 
engine, 205 cu. in. displacement devel- 


oping 57 H.P., 


FEDERAL 
F. O. B. 


*5 65 DETROIT 


Standard 128” W.B. Chassis 
Only. Standard Panel Body 
and Deluxe Equipment Illus- 
trated, Extra. 


MOTOR 


assures low operating 


TRUCK 


Federal Motor Truck Company 


Detroit, Michigan 


Please send me complete specifications 


covering the new 


%-1 ton 6-cylinder model. 


and maintenance cos 


t and long life. 


And this new Federal is as modern in the 


beauty of its outward 


appearance as in 


mechanical design. It is built in wheelbase 
lengths of 128”, 143” and 152” to accom- 
modate bodies up to 10 feet in length. Five 
popular types of Federal standard bodies 


provide all the advant 


ages of complete 


factory built units at low cost. 


There is a great market for this new 


3. 


1 ton 6-cylinder Federal. Let us send you 
specifications and tell you more about this 
new truck—and the complete Federal 
line up to 7/2 tons. The coupon below is 


for your convenience. 


COMPANY 


Address 


City and State 


DETROIT 





The National Geographic Magazine holds open 
to advertisers the door to the most intelligent, well- 
to-do million families in America and makes this 
contact without waste or exorbitant cost, through 
a single medium, The First Million’s own magazine. 


The National Geographic Magazine is the only _ million- 
circulation publication in the world actually owned by its 
readers. Its readers are its only stockholders, and to them it 
pays twelve valuable dividends annually and has done so 
for forty-eight years. It is the one magazine of large circula- 
tion for which subscribers are selected. It makes no clubbing 
or combination offers; no installment sales. It has no canvas- 
sers or field force of any sort. Its newsstand circulation is but 
1.39% of the total million, and the single copy price is fifiy 
cents. Its subscription renewal percentage in 1935 was 91.6%, 
which certainly proves satisfied owner-readers. 


This First Million spells voluntary circulation of the highest type. 


First in Definite Interests 


The National Geographic Magazine is the most specific of all 
“general” magazines. Its editorial formula deals with the 
most compelling subjects of human in‘erests, people and places 
and things—and deals only in first hand facts. It isn't a 
women's magazine, yet a million and a quarter women read 
it year in and year out. It isn't a fiction magazine, yet i; read 
and re-read intensely from cover to cover. It isn't a “news” 
magazine, yet 83% of the copies are examined the very day 
they are received. It isn't a home-makers’ magazi:e, but the 
average copy is in active use for four and a half months in 
homes, 75% of these homes being owned by its subscribers 


. . . The National Geographic has an editorial field of its 
own, and dominates it by the excellence of the job performed. 


First in Advertising Opportunity 
Right now the First Million are reading in their National 
Geographic the advertising of such firms as Agfa Ansco, 
American Telephone & Telegraph, American Stationery Com- 
pany, American Radiator Company, All Year Club, Associated 
British Railways, Association of American Railroads, Aluminum 


Company of America, Anchor Line, Bell & Howell, Buick, 


Californians, Inc., Canadian Pacific, Coca Cola, Chevrolet, 
Cunard, De Soto, Dodge, Dollar Line, Eastman 
Eveready, Firestone, Fisher Body, Folmer Graflex, French Line, 
General Tire, Goodrich Tire, Goodyear Tire, Great Northern 
Railway, Hamilton Watch, John Hancock, Hamburg-American, 
Havoline, Hormel—just to use the first few letters of the 
alphabet. Black and white pages are addressed to this 
national market of first and best-able-to-buy buyers for $2.60 
per thousand families — quality circulation at a mass r fe. 


The First Million Influences Other Million: ( 


The First Million! The million family units who subscribe t« this 
magazine, who stand high in every town with over a hundred 
white families, own more homes, more cars, more radios, 
more insurance, more checking accounts, more savings 
accounts than any other associated million-group in the world. 
They spend more on their homes, more on travel, more for 
clothes than any other million. They obviously have more to 
spend. They are clearly America’s First Million. 


They are your first mcrket. For the First Million buys first — 
and what it buys sells other millions. 


THE NATIONAL GEOGRAPHIC MAGAZINE 
Washington, D.C. 


‘ 
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